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Abstract 

 

The uniqueness of this study is primarily in the application of a visual research methodology to 

generate knowledge and understanding in an area that is often associated with quantitative 

research. Careers and employment research typically focuses on statistical information which 

can provide general information but does not give an in-depth understanding of the area 

under study. Visual research can give an in-depth understanding; in addition to giving access 

to a different kind of knowledge, supported by Harper (2002) who proposes “that images can 

evoke deeper elements of human consciousness than words alone.” I explore the various ways 

in which students perceive and develop different career aspiration including what motivates 

and what might inhibit students’ development of their career aspirations. This understanding 

will enhance my professional practice and encourage the Careers and Employment 

department within the University to adapt their service and give students the relevant tools 

and information to prepare them for employment.  

 

A visual research methodology is utilised as this fits comfortably with my background in art 

and gives the in-depth knowledge I require for my research (see Clark-Ibáñez, 2004; Collier 

(1957); Collier and Collier, 1986; Cousin, 2009; Guillemin and Drew, 2010; Harper, 2002; Harris 

and Guillemin, 2012 and O’Brien, 2013 for further information on the benefits of using a visual 

research methodology). Auto-driven photo-elicitation (ADPE) is used with six fine art and six 

business management students. These students often have less career direction and tend to 

struggle to secure graduate level positions (Swani, 2016); in addition, the two subject areas 

were chosen because they are a contrast in terms of how their curriculum is delivered. Using 

visual research to inform careers and employment is unique and through sharing my research 

and research experience I want to initiate a shift in how careers and employment research is 

approached in the future.   
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In addition to the uniqueness of using a visual research methodology in careers and 

employment my findings indicate there are five orientations business management and fine 

art students’ use when developing their career aspirations: a strong sense of direction, 

intrinsic and extrinsic motivations, weak planning and dreams. This research discusses the five 

orientations and the factors that might contribute to a rich learning environment for career 

building. Subject and professional identity are discussed in relation to identity formation and 

career building. Four main sources of identity formation are identified: identity through being 

(transition from study to profession), identity through self-discovery, identity through 

belonging (concerning the informal and cultural aspects of community life), and identity 

through peripheral participation (activities that are akin to peripheral participation in a 

professional community). This research establishes there is a relationship between the 

development and building of identity and self-efficacy through belonging, professional 

experience and working alongside mentors when developing strategies to develop career 

aspirations. 
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Chapter 1 – Introduction  

 

This practitioner research focuses on my experience and the knowledge I have gained in 

working in higher education where many students and graduates are not only building their 

careers but also developing their career aspirations. I have an educational background in 

business management and fine art; it is the undergraduate students studying these subjects in 

whom I have a particular interest. It is not just my background that has initiated my interest in 

these two groups of students. The Higher Education Statistics Agency (HESA) who collect 

information from the Destination of Leavers in Higher Education (DLHE) survey reveal that 

33% of students who studied business management and 42% of creative art and design 

students are in non-professional type of employment six months after graduation (HESA, 

2017). Statistically these students are more likely to be unemployed compared to students 

who have studied other degree subjects (Swani, 2016). In addition creative art and design 

graduates have the highest part-time employment rate across all subject areas (Higher 

Education Statistics Agency, (HESA), 2016a) possibly due to them allocating their working time 

between three potential types of jobs (Throsby and Zednik, 2011). Through a better 

understanding of the strategies that fine art and business management undergraduate 

students adopt when developing their career aspirations, the university will be better able to 

develop the Careers and Employment service in-line with the needs of the students. The 

intention would be to improve the employment outcome of the university students which will 

improve the DLHE employment statistics. Staff performance (determined by the Senior 

Management at the University) is often judged on the number of graduates attaining graduate 

level work within six months after graduation. The Higher Education Statistics Agency (HESA) 

publishes the employment and destination statistics for all universities. Students and 

students’ parents can access this data through Unistats to help them decide which university 



9 
 

to attend (HEFCE, 2017). For this reason this research is important to the higher education 

community and student recruitment. 

 

My research is based on a post 1992 university in the West Midlands where I have worked for 

over fifteen years. The University is one of fifteen universities in the West Midlands and is 

known as a widening participation university (Host Organisation, 2017). According to a recent 

TEF2 submission document (Host Organisation, 2017) the University places:  

 
…great value on the life-changing outcomes our courses provide our students. Our 
graduates enter the job market at a higher level than they might otherwise, and their 
lives are transformed by the personal development and social and cultural engagement 
our University community provides. We measure excellence by the employability of our 
students, the numbers that gain employment (measured through DLHE), and the 
improvement of their life chances. (Host Organisation, 2017:4) 

 

The West Midlands has one of the highest unemployment figures in the UK (Office for 

National Statistics, 2017). This University recruits the majority of its students from the local 

region (Host Organisation, 2017). The national unemployment rate is 1.9%; whereas, 

unemployment within the region of the University is considerably higher (4.7%) (Host 

Organisation One, 2016). The unemployment rate is also higher than the wider West Midlands 

region (2.5%) and higher than the local Black Country average (Dudley, Sandwell, Walsall and 

Wolverhampton combined = 3.6%). In January 2016, the local authority where the University 

is situated had the fifth highest Jobseekers Allowance (JSA) claimant rate of all 326 English 

local authorities at 4.0% (Host Organisation One, 2016). These statistics reveal something 

about the background of the students in this study, since over 80% of the University intake 

(including students studying fine art and business management) are from the local area. Once 

students graduate they tend to stay in the local area and thus move into an environment of 

high unemployment.  

 



10 
 

The University has a diverse portfolio of courses which includes career-orientated courses 

such as education and health studies. There are other courses such as fine art and business 

management that are less tailored to any specific career. In 2015, there were 19,152 students 

studying at the University, of which 12,767 students were on a full-time undergraduate degree 

course. Eight-hundred and twelve students (4.2%) were enrolled in an art-based degree and 

2,168 students (11.3%) were enrolled in a business-related degree (Host Organisation, 

2015:19). Combined, these two courses represent over 15% of the University’s full-time 

undergraduate degree course population and therefore can potentially have a detrimental 

effect on the University’s overall graduate employment statistic (DLHE). For example, the 

DLHE report reveals that 6.3% of fine art graduates who studied at the Host Organisation were 

unemployed (Swani, 2016). This figure is slightly lower for business management graduates 

where 5.3% are unemployed. The overall unemployment rate for the University is 2.9%, 

(Swani, 2016). 

 

Returning to the question of widening participation, in line with the British Government’s 

policy, 98.7% of the University student intake is from state schools or colleges and 19.9% are 

from low participation neighbourhoods (Higher Education Statistics Agency (HESA), 2017). The 

sector average is 11%. 

 
The Black Country (where most of our students originate, live and work on graduation) 
is among the most deprived regions, relative to the rest of the West Midlands region 
and the country. (Host Organisation, 2017:7)   
 

As indicated, the consequence of this is that many students come from households where 

there has been no previous engagement in higher education (first-generation students). The 

profile of the students is also diverse; for example, 45.8% of the University’s student intake is 

from an ethnicity other than white, of which 16% are from either an Indian or Pakistani 

heritage. Fifty-nine percent of students are female, reflecting the subject (i.e. the relative size 
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of the nursing and midwifery) (Host Organisation, 2017). From 2000-2016, successive British 

governments have unanimously encouraged first-generation students to participate in higher 

education (Department for Business Innovation and Skills, 2016). Students and the current 

British Government have different views on why students should go to university. Whereas 

the Department for Business Innovation and Skills (2013; 2016) places emphasis on the 

positive effects of higher education on the country’s gross national product, students have  

tended to emphasise the social aspects of university life (Ross and Lloyd, 2013). However, with 

the introduction of tuition fees in 1998 (Archer, 2003; Leathwood, 2006; Vignoles et al., 2008), 

including the planned rise in fees in 2016/17 (Allingham, 2016) students are likely to want 

more than a good social experience and there is more incentive for them to have either a clear 

career plan or well defined aspiration. In my observations as Head of Employment Services I 

have found students from a business management undergraduate degree rarely come to 

university with a career aspiration or any educational aspiration beyond wanting a degree. 

However over the last few years I have seen a slight shift in the reason for students going to 

university. Business management students now appear to want more than a degree since 

many are hoping university will give them a better chance of gaining employment. In contrast, 

fine art students seemed less orientated on their future employment and indicated that they 

chose the subject because they enjoyed it. This is contrary to the findings of Glover, Law and 

Youngman (2002) who found 80% of students entered higher education because they sought 

an opportunity for a better chance of employment.  

 

Business management and fine art degree subjects are not normally focused on any specific 

career path. The QAA subject benchmark statements used in higher education to design 

degree courses refer to the knowledge and skills generally associated with students who have 

studied a particular degree subject (QAA, 2015; 2017) and determine the focus area of the 

higher education curriculum and associated employment outcomes. According to the QAA 
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(2015) Business and Management Benchmark Statements, the skills and knowledge students 

gain from their degree “...while being highly appropriate to a career in business and 

management, are not restricted to this...” (QAA, 2015:6). The subject benchmark statements 

in art and design indicate that graduates gaining the skills in their degree can continue their 

practice as artists once they graduate. Other career-orientated opportunities include 

“teaching, self‐employment, achieving sustainability in practice and taking time out to do an 

MA” (Ball et al., 2010:41). I have tried to utilise literature exclusive to fine art students; 

however, literature on fine art students’ career orientations is usually combined with 

literature on the creative arts or art and design as in the case of the QAA subject benchmark 

statements. There is a clear correlation between fine art and creative arts including: a focus on 

creative practice after graduation and low financial expectations (Ball et al., 2010); however, 

fine art students often aspire to become an artist (Ball et al., 2010) this aspiration is 

potentially different to the rest of the creative arts who tend to look to work opportunities 

where they can use their creativity (Ball et al., 2010). See Appendix A for a comparison 

between the Art and Design and the Business and Management Benchmark Statements and 

the generic skills and attributes students should acquire through the study of the subject. 

What is apparent is the generic skills in business and management and art and design are 

similar and could be used to prepare students for future careers wider than their subject area. 

The subject-specific skills in the benchmark statements are geared to specific industries; 

however, in art and design the benchmark statements are generic and cover all the creative 

industries. Most of the creative industries work to customer briefs except the fine art sector 

who prefer to create their own art work to sell.  The benchmark statements recognise when 

the art and design students graduate they will: 

 
...continue their practice, and support this through the sale of their work, commissions, 
grants and residencies, and/or other employment. (QAA, 2017:11) 
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Allen and Hollingworth (2013) expand the QAA (2017) statement by stating creative arts are: 

 
…characterised by freelanced, networked and project-based employment, the creative 
industries demand ‘knowledge workers’ who are flexible, entrepreneurial and mobile.  
(Allen and Hollingworth, 2013:500) 

 

The subject benchmark statements acknowledge that many disciplines within the subject, Art 

and Design, have to become generic and interdisciplinary as this would "prepare students for 

portfolio careers, emphasising the need for mutability in evolving, creative communities." 

(QAA, 2017:10) Freelance and short contract work is very common immediately after 

graduation, and is often the only work available for art and design students (Ball et al., 2010), 

thus, the students have to possess a range of skills and attributes to enable them to pursue 

portfolio careers. 

 

The QAA subject benchmark statements will only be effective if they adapt to local needs and 

circumstances (Dineen, 2003). With the widening participation agenda Dineen's comment is 

important as it acknowledges the variation in needs that students may have. Whatever 

subject students take and whatever their personal agenda, arguably the university offers a 

transformative experience for its students.  Claims of this nature are supported by Slavich and 

Zimbardo (2012:569) who found that university has the potential to “maximise students’ 

potential for intellectual and personal growth.” This growth is not always in the formal 

curriculum. Stevenson and Clegg (2011), drew attention to the role of the wider university 

experience in strengthening student identity: 

 
...their (students) involvement in these activities was also partly designed to embed 
themselves further as students and they were also aware that they were developing 
skills that were transferable to future employment. (Stevenson and Clegg, 2011:242) 
 

A particularly good example of a transformative experience can be identified in that of an 

international internship. In my experience the returning students have evidently grown in 
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confidence and developed an idea of what they want to do in the future. As I discuss in my 

findings, those students who expressed a strong sense that university was a transformative 

experience were students who had undertaken work experience. In contrast students’ lack of 

career aspirations seems to be connected to low self-confidence about making decisions 

about their career, regardless of background, and whether they are a first-generation student. 

The study is informed by knowledge gained from my experience with students at a post-1992 

university.  

 

I adopted a visual research methodology to apply to a subject that is normally associated with 

research of a quantitative nature (largely survey). There is little qualitative research on the 

career development of students who are studying a fine art or a business management 

undergraduate degree beyond a focus on the demographics of the student or pay 

expectations. The majority of research on career development is based on information gained 

and extracted from the DLHE survey including the annual report, What do Graduates Do? 

collated by the Higher Education Careers Services Unit (HECSU) and the Association of 

Graduate Careers Advisory Services (AGCAS). The annual report states that many fine art 

graduates describe their job title (six months after graduation) as an artist (HECSU and AGCAS, 

2014). Fine art graduates, more so than graduates from other degree subject areas, usually 

work part-time in roles such as retail, catering and bar staff (HECSU, 2013). The annual report 

also states that 62% of business management graduates are working six months after 

graduation of which 40% of business management graduates were working in a business-

related position.  
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1.1 Research questions 

 

My commitment to supporting students from a post-1992 university with their career 

development, in addition to my study of the available literature on careers and employment, 

where I found several gaps, have prompted the following questions: 

 

What strategies do students use to develop their career aspirations in this context? 

What factors might contribute to a rich learning environment for career building? 

 

1.2 Summary of chapters 

 

My thesis is structured as follows: Chapter 2 starts by setting the context of the research and 

explores the literature on career aspirations of business management and fine art students 

taking into account the relationship between identity and career aspirations and the 

relationship between self-perception and self-discovery. Self-efficacy and motivation are 

discussed in relation to how, and if, these factors can potentially affect student career 

aspirations. This chapter also identifies the external and internal influencing factors on career 

aspirations and explores why individuals chose to go to university. 

 

Chapter 3 is focused on the research methodology and will discuss my positionality as a 

practitioner researcher. This chapter discusses research methodologies and the inspiration I 

found from reading, implementing and finally conducting visual research. Quantitative 

methodologies are normally associated with careers and employment; however, my research 

goes against the norm and uses visual research to help find the answers to my research 

questions. There are many advantages of using a visual research methodology and method as 

outlined by Guillemin and Drew (2010) who found visual research gives the participants the 
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opportunity to create an image that may be difficult to express in words, Gauntlett and 

Holzwarth (2006) who discuss how visual research bridges the communication gap, and 

Milligan (2016) who found visual research can provide access to insider views of everyday 

lives. Disadvantages are considered as outlined by Strecker (1997) who argues that images 

alone are open to a range of interpretations, and Banks (2007) who discusses ways in which 

visual research can unintentionally offend the participant or the reader. After considering the 

pros and cons of various visual research methods I chose to apply the Auto-Driven Photo-

Elicitation (ADPE) process to this research. I move onto the research activities where I discuss 

how I adapted the typical ADPE process to include video and audio recording of the interviews 

to enable accurate transcribing and where hand gestures are recorded so the photographs 

under discussion could be recognised. I also discuss ethics, the benefit of an initial study which 

helped direct the main study, and finally how my findings were categorised into sub-

categories and themes which eventually led to the development of five career building 

orientations.  

 

Chapter 4 Findings and Discussion is split into my two research questions. I start by building on 

Beaty and Morgan (1992) Learning Orientations Framework which has led to splitting my 

findings into five orientations related to career building; namely a strong sense of direction, 

intrinsic and extrinsic motivation, weak planning and dreams. Following this I discuss the 

factors that might contribute to a rich learning environment for career building focussing on a 

student’s subject and personal identity, belonging activities, networks and mentors in relation 

to building student career aspirations.  

 

Chapter 5 Conclusions and Recommendations summarises my findings. I consider the 

implications of the orientations and what supports a rich learning and teaching environment, 

followed by a reflection on my professional practice and learning. I discuss my contribution to 



17 
 

practice, and I make recommendations on how university careers and employment 

departments can help students build strategies and develop their career aspirations at 

university. I also discuss the additional knowledge gained from using a visual research 

methodology and how photographs reinforce the participants’ comments; including, how 

visual research can assist the researcher to develop new lines of enquiry, giving time to the 

participant and the researcher to reflect on the images before the one-to-one interview.  

  



18 
 

Chapter 2 - Review of the Literature 

 

2.1 Focus to the literature review 

 

I will begin this chapter with a brief reflection on how I arrived at a manageable focus on key 

relevant literature. Initially, my literature review focused on research that considered key 

elements of students’ and employers’ perceptions on employment and employability.  

Initially, the literature review lacked structure and covered elements not applicable to my 

research, for example, the focus of this research is on the students’ perspective and not the 

employers’ perspective, and at the time I was including research from the employer point of 

view. In addition, at the time of this focus, I took a somewhat over-determinist view of the 

variables (e.g. class, ethnicity, gender and the labour market or economic position) that might 

impact on student employability. This initial view was accompanied by a sense that I had to 

explore a complexity of social factors. Diagram 1.0 was an attempt to map out this complexity.  

 

Diagram 1.0 Early Literature Review Mind Map 
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More recently I became aware of the personal internal drive that could potentially influence 

career aspirations. According to Duffy and Dik (2009:31) this personal internal drive originates 

“within the individual whereby individual satisfaction represents the primary motivation.” In 

other words, a student can be self-motivated and focused in achieving a high salary, social 

prestige and/or career advancement regardless of background (Argwala, 2008). According to 

Zimmerman (2000:82) “self-efficacy has emerged as a highly effective predictor of students’ 

motivation and learning.” Zimmerman (2000) and Bullock-Yowell, McConnell and Schedin 

(2014) studies initiated my interest in exploring self-efficacy and confidence in relation to my 

research questions. Bullock-Yowell, McConnell and Schedin (2014:29-30) found that students 

who were undecided on their career have: 

 

…significantly predicted lower career decision-making self-efficacy, more overall 
negative career thinking, and more career decision-making difficulties. Specifically, 
findings involving the career decision-making difficulties,…indicated that the undecided 
participants did not differ from decided participants on general levels of readiness to 
make a decision, but seemed to possess significantly more decision-making difficulties 
surrounding deficits in information…These results suggest that although undecided 
students generally experience more career decision-making difficulties, they do not 
appear less ready or motivated than decided students to make these decisions. 

 

 

Self-efficacy is often associated with widening participation students or first-generation 

students (Leathwood and O'Connell, 2003; Reay, Crozier and Clayton, 2010). The majority of 

the participants in my research were from this background, for this reason I decided to 

explore further. In addition, through my reading on widening participation and first-

generation students I became aware how important identity development can be in 

influencing career building strategies. Research undertaken by Reay, Crozier and Clayton 

(2010) considered competing identities at university. They said: 

 

Students have a number of competing identities as university students, but also as local 
and working class. They are jostling work and family commitments with doing a degree, 
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and often the first two overwhelm and take precedence over studying. (Reay, Crozier 
and Clayton, 2010:115) 

 

If other commitments take precedence over studying, this might also take precedence over, 

for example, career building. Reay et al. (2010) research findings led my reading into research 

on identity and informed my discussion and findings. 

 

At the same time as this shift in this position I was aware I needed to have a manageable focus 

(see diagram 2.0).  

 

Diagram 2.0 Literature Review at a Glance 

 

I decided to limit the socio-economic literature and focus on research that addressed first-

generation students particularly in reference to motivation, self-efficacy and identity as these 

appeared key to my research and the development of career aspirations for first-generation 

students. I have taken the definition of first-generation students as students who are the first 
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in their family to attend university.  Within the relevant literature (Connor et al., 2001; 

Thomas and Quinn, 2007; Lehmann, 2012), many have adopted the term ‘first-generation’ to 

embrace more than reductive class references. This research focuses, but not exclusively, on 

first-generation students and literature on university students from a lower socio-economic 

background. I am aware the relationship between social class and first-generation is complex 

and there are weaknesses in using this as a substitute. For example, parents may be working 

in a professional or managerial role but may not have attended university.  I also recognise the 

ethnicity and gender of a student can affect their career aspirations (Agarwala, 2008; 

Bhavnami, 2006; Connor et al., 2003; Vignoles et al., 2008; Yorke, 2004). Although ethnicity is 

not the intended focus of my research questions I have still discussed research on ethnicity 

that relates specifically to business management students due to 45% of the Host 

Organisation’s student population being from an ethnicity other that white (Host 

Organisation, 2015).  

 

I eventually honed the literature review down into two areas, namely, student self-perception 

and career aspirations. Although I have treated the two areas as distinct entities I am aware 

they overlap and potentially influence each other. The first area in Diagram 2.0 concerns the 

student self-perception and focuses on identity, self-efficacy and motivation. The literature 

(Bandura, 1997; Rothwell et al., 2007; Tomlinson, 2008) tells us that students’ self-perception 

is important because it needs to cohere with their career aspirations. This literature explores 

the importance of how a change in self-perceptions can be created through self-discovery at 

university. The second area I explored was the students’ career aspirations. The literature 

(Deloitte, 2015; 2015a; Ball et al., 2010; 2010a) considers what type of positions students and 

graduates not only aspire to, but also what positions they secure. The literature on career 

aspirations is split into two further areas, how students develop their career aspirations and 

what their career aspirations are. I have focused my review mainly on literature that refers to 
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business management and / or fine art students’ career aspirations. This literature is 

frequently based on demographics and parental influence (linked to identity) or economic 

conditions and internal drivers i.e. job specific attributes. Most of the literature on career 

aspirations was conducted in the latter half of the 20th century and is based on quantitative 

data. Research conducted in the 21st century is normally based on information gathered from 

the DLHE Longitudinal Survey and gives a national picture of the employment of recent 

graduates in every HE institution across the UK. Where available I have utilised literature 

specific to fine art; however, and as I mentioned previously, literature on fine art students’ 

career aspirations is limited and is usually combined with literature on the creative arts or art 

and design. This chapter mainly discusses literature on the creative arts. 

  

2.2 How students’ self-perceptions influence career aspirations 

 

Self-perception is a person’s view of themselves through observations of their own behaviour 

(Bem, 1972). Through observing their own behaviour students will develop an opinion of their 

ability and act accordingly, for example if a student thinks they do not have the ability to 

achieve a task then they will act that way. The following sections consider the issues relevant 

to self-perception and how identity can influence career aspirations, and the effect self-

efficacy and motivation can have on the development of career aspirations. I recognise that 

self-perceptions and identity are complex but I limit my own inquiry to the theme of career 

aspirations and career building. 

 

2.2.1 The relationship between identity and career aspirations 

 

There is no academic consensus on the meaning of identity (Anderson, 1991:3) although most 

would agree “identity is not fixed or essentialised, rather it is produced and constructed” 
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(Boland, 2010:1). I have consciously not discussed intersectionality as discrimination and 

oppression stood outside of my research questions. However, I am aware of the theory of 

intersectionality and how, for example, gender, sexual orientation, social class and ethnicity 

are all interwoven and make up an individual’s identity, and how intersectionality contributes 

to the specific type of systemic oppression and discrimination experienced by an individual; 

instead I have taken a more holistic view to keep my focus narrow. Erikson (1980) proposed a 

model of identity development that went through the stages of a person’s life. Erikson 

believed that a sense of competence motivates behaviour and actions and each stage of a 

person’s life must make the individual feel a sense of mastery. This mastery and motivation on 

behaviour may be important to my research because students, particularly widening 

participation students, are new to the university experience and may be developing their 

identity in-line with the University policies and procedures before they envisage the next stage 

of their life which may or may not be related to their career.  The following comment made by 

Rothwell et al. (2007:10) supports Erikson’s theory: 

 

…typically the first in their families to go to university, that achievement in itself may 
have been a result for them to the extent that their desire for a ‘graduate job’ came 
second… 

 

Rothwell et al. (2007) acknowledges first-generation students may need to take one stage at a 

time. According to Erikson’s (1980) theory the mastery of the first stage, going to university, 

should lead to the next stage of development. 

 

Goffman (1990) focused on the ‘dramaturgical self’ and suggests we present ourselves 

differently to others depending on who we are with i.e. we enact different roles. It is 

something we do rather than who we are. Goffman’s research on presentation of self may 

also be important to my research particularly in relation to students from a widening 
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participation background who may present themselves differently from their home life to 

university and this could have an effect on how they develop their career aspirations.  

 

A different dimension of identity formation is provided by Lave and Wenger (1991). They 

argue that professional identities are formed within communities; learning is social and comes 

from the experience of working with others:  

 
Communities of practice refer to a group of people who share a concern, a set of 
problems, or a passion about a topic, and who deepen their knowledge and expertise in 
this area by interacting on an ongoing basis (Wenger, McDermott, Snyder, 2002:7).  

 

Induction into a professional community requires participation in it as a ‘peripheral 

participation’; this requires learning about the sub-culture of a profession as much as it 

involves subject competence. Identity is described by Wenger (1998) as a "constant 

becoming"; it defines who we are. However, "identity is not some primordial core of 

personality that already exists...our identity is something we constantly renegotiate during the 

course of our lives" (Wenger, 1998:154). Wenger (1998:149) describes identity and practice as 

"mirror images of each other." Students may identify with a community; however, they also 

need to be recognised by others in that community as members; otherwise they will move out 

of that community. 

 

In addition, to the internal dynamics of a community, there are influencing factors such as 

gender, ethnicity, religion, social class, culture and family (Ashmore, Deaux and Mclaughlin-

Volpe, 2004). Students attending university from a widening participation background may 

have to juggle multiple identities (Read, Archer, Leathwood, 2003; Reay, Crozier and Clayton, 

2010). It should be remembered that identity “…is constructed in social contexts, the 

temporality of identity is more complex than a linear notion of time” (Wenger, 1998:154). 
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Identity is formed from all elements of a person’s life and “…should be viewed as a nexus of 

multi-membership” (Wenger, 1998:159).  

 

2.2.1.1 In what ways university attended influences student identity and career 

aspirations 

 

There is a considerable scholarship on generic and subject specific employability: Blasko 

(2002); Morley and Aynsley (2007); Rothwell, Herbert and Rothwell (2007); Tomlinson (2008) 

are particularly relevant to my inquiry. Their focus is on employment and employability 

perceptions at a post-1992 and/or pre-1992 universities. These studies have all concentrated 

on the same four components of employability ‘my university,’ ‘my field of study,’ ‘the state of 

the external labour market’ and ‘self-belief.’ Of the few studies that take a student 

perspective Rothwell et al. (2007) compared student perceptions of their future in post-1992 

and pre-1992 universities; they examined a sample of 351 second year undergraduate 

students on a business related course. Rothwell et al. (2007) research suggests: 

 

…employability, when considered on its own, may be most to do with choice of subject, 
then the influence of the university brand and the labour market, then skills and 
market-awareness, and least of all to do with their perception of the adequacy of their 
engagement with study. (Rothwell et al., 2007:8) 

 

Rothwell et al. (2007) also found that students from a pre-1992 university had higher 

expectations in terms of securing a graduate level job with a renowned employer. For 

students from a post-1992 university going to university was an achievement in itself, and 

where the desire for a graduate level job was less articulated. Post-1992 student expectations 

may not be as high due to the students’ self-perception and self-efficacy. As I elaborate later, 

Bandura (1997) discusses how levels of self-efficacy can affect a person’s decision on choice of 

activities, effort and persistence, and how a person with low self-efficacy will avoid the task - 
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in this case visualising a graduate level job. The research with students from a post-1992 

university resonates with the students’ biographies that I have collected; however, I did not 

find the sixteen questions posed by Rothwell et al. (2007) enabled a rich picture of student 

perceptions in a pre- or post-1992 university; notably the research does not explore what the 

students were aiming for in their employment. 

 

Another study conducted from a student’s perspective was by Tomlinson. Tomlinson’s (2008) 

work focuses on students’ perceptions of the role of higher education credentials for graduate 

work and employability. The students in Tomlinson’s (2008) qualitative study were from a 

variety of degree disciplines within a pre-1992 university. The majority of students in the study 

believed they would not enter a graduate job based entirely on their graduate-level 

credentials. This opinion was due to students feeling there was a large supply of graduates 

leaving higher education, more so than in previous years (Department of Education and 

Employment, (DfEE), 1998). A minority of students believed they would secure a graduate-

level job depending on the labour market conditions they were entering i.e. job shortages and 

employment inequalities (see Brown and Hesketh, 2004 and Moore, 2010 for an explanation 

on the impact of economic conditions on the graduate labour market). Similar to Rothwell et 

al. (2007) research findings with pre-1992 university students, many of the students in 

Tomlinson’s research studied towards a degree with the aim of securing a well-paid job.  

 

Tomlinson’s (2008) research has not been replicated in a post-1992 university. The students in 

Tomlinson’s study believed that the learning experience of a graduate from a post-1992 

university was more relevant to the world of work, but this was off-set by the status of a pre-

1992 university which was seen as a way of gaining a positional advantage in the labour 

market. Kirton (2009) would agree with Tomlinson, that students, particularly first-generation 

students, felt disadvantaged in the job market if they did not attend an ‘elite’ university, and 

http://onlinelibrary.wiley.com/doi/10.1111/ijtd.12012/full#ijtd12012-bib-0008
http://onlinelibrary.wiley.com/doi/10.1111/ijtd.12012/full#ijtd12012-bib-0037
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this feeling was replicated by the students interviewed who had a ‘clear sense that employers 

harboured a deep-seated bias towards students with traditional academic profiles’ 

(Tomlinson, 2008; Stuart et al., 2008). This type of comment suggests students believe the 

university attended can affect their success in the job market and this could impact on their 

confidence in securing a graduate level job.  

 

Gbadamosi et al. (2015) found some students believed their success in the graduate labour 

market is down to luck or is influenced by degree classification as well as the university they 

attended (Blasko, 2002; Rothwell et al., 2007 and Tomlinson, 2008).  This opinion was echoed 

by some students who were from a pre- and a post-1992 university and from students who 

were on target to achieve a high degree classification (Rothwell et al., 2007).  

 

2.2.2 The relationship between self-perceptions and self-discovery and the 

development of career aspirations at university  

 

Associated with, but distinct from, the university as a career enabler is the question of the 

university role as transformative at the personal level. Ball et al. (2010) found creative 

graduates placed a high value on their higher education experiences and the learning 

approaches and opportunities provided by the creative curriculum for their development. For 

instance fine art students value the experience of peer learning through giving and taking 

criticism. In addition they gain confidence through the process of critique and presentation on 

their course (Ball et al., 2010). The opportunity for self-discovery through the transformative 

university impacts on the development of the student’s identity. Ball et al. (2010) study found 

that creative graduates felt university had prepared them or progressed their career 

aspirations; however, the fine art students would have liked more focus on entrepreneurial 

skills in the curriculum.  
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Slavich and  Zimbardo (2012:576) describe transformational teaching: 

 

as the expressed or unexpressed goal to increase students’ mastery of key course 
concepts while transforming their learning-related attitudes, values, beliefs, and skills.  

 

Matheson and Sutcliffe (2017:24) found through their research that: 

 
Learning opportunities that are embedded in real world experiences, problem based, 
and other reflective activities are critical in underpinning transformation.  

 

According to Beder (1997), becoming a student is not only about acquiring new academic 

skills, it is also about developing a student identity and this is often created through a sense of 

belonging. This has clear resonances with Wenger (2001). Transformation, identity change and 

the development of a sense of belonging are often supported through peers and tutors who 

can offer emotional and social support (Wilcox, Winn, Fyvie-Gauld, 2005). Peers and friends 

“can act as a buffer against the stress of feeling alone…” (Wilcox et al., 2005:712) and tutors 

who are approachable, and will listen to students as well as structuring the course to 

“encourage students to get to know each other better…” (Wilcox et al., 2005:717) can help 

students to develop a sense of belonging. In addition, to developing students’ sense of 

belonging tutors can provide: 

 
…a curriculum that enables students to think creatively beyond the here and now, 
offering visions of the future, and the identification of those means by which such 
visions might be achieved. This challenges the concept of both content driven curricula 
and problem-based approaches, and moves towards an appreciative inquiry approach 
allowing students to ‘dream’. (Matheson and Sutcliffe, 2017:21) 
 

 

The way the curriculum is delivered to enhance students’ learning and self-discovery may be 

important to my research in the development of students’ career aspirations; however, it 

should be remembered that students do not enter university with the same goals and abilities 

(Slavich and Zimbardo, 2012) and the students’ motivation for learning may be very 
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different (Wolters and Taylor, 2012) and thus an adaptable curriculum to support the 

students’ needs is essential.  

 

2.2.3 Self-efficacy and the effect on student career aspirations 

 

The effect self-efficacy has on career aspirations is a concept applicable to my research 

questions because self-efficacy is the "students' belief in their ability to succeed" (Gbadamosi 

et al., 2015:1086) or as Bandura (1993:118) described it "efficacy beliefs influence how people 

feel, think, motivate themselves and behave," or "people's belief in their capabilities to 

produce given attainments" (Bandura, 2012:15). People with a weak sense of self-efficacy 

tend to avoid making career decisions and according to Bullock-Yowell, McConnell and 

Schedin (2014:24) if a student avoids making a career decision it could lead to "…financial 

difficulties, lack of employment and lowered self-esteem and self-efficacy." Peterson, Samson 

and Reardon (1991) cited anxiety as a potential outcome and Iroegbu (2015:171) cited "stress, 

depression and a narrow vision of how best to solve a problem." In addition, an individual will 

believe a task is beyond their capabilities and instead will focus on negative outcomes 

(Bandura, 1994). Whereas, positive or a strong sense of self-efficacy can affect career choice, 

development and career aspirations (Bandura et al., 2001). In addition, self-efficacy can 

increase student motivation and persistence (Bandura, 1993), occupational capabilities and 

academic achievement (Bandura et al., 2001; Bandura et al., 1996). Individuals will also 

develop an interest in the task, and any setback they may encounter they will see as a 

challenge that can be overcome (Bandura, 1994; 1997). 

 

Bandura identified four major sources of self-efficacy: 
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1. Mastery experience - where students can develop their self-efficacy through practice i.e. 

work experience which can eventually lead to the development of aspirations.  

 
Mastery experiences are the most influential source of efficacy information because 
they provide the most authentic evidence of whether one can muster whatever it takes 
to succeed. (Bandura, 1997:20) 

 

2. Social modelling - i.e. role models, seeing people similar to them achieve specific tasks can 

give the student the self-confidence to also aspire to achieve the same. 

3.  Social persuasion - refers to direct encouragement or discouragement from another 

person for example encouragement from peers, family or academic staff can increase self-

efficacy. 

4. Psychological factors - a student’s response and emotional reaction to a specific situation 

can alter their mood and stress level which can impact on their self-appraisal of their 

capability which can affect their self-efficacy. 

 

Maddux (2002) suggested a fifth source based on 'imaginable experiences' where a student 

can develop their aspirations and increase self-efficacy through imagination. However, 

Williams (1995) found that by simply imagining oneself doing something well is not as strong 

an influence on self-efficacy as actual experience. 

 

According to Carroll et al. (2009:811) there could be "…two facets to aspirations: what an 

individual wants to achieve and what they are capable of achieving." This is an important issue 

and one worthy of further examination; however it currently stands outside of my research 

and outside of my discussion on self-efficacy. 
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2.2.4 Motivation and the effect on student career aspirations 

 

An individual’s self-efficacy in a given area will affect their motivation, for example, 

individuals tend to be motivated to participate in activities at which they excel (Schunk and 

Pajares, 2002) because they have high self–efficacy to complete the task. Motivation involves 

a constellation of perceptions, interests and actions (Lai, 2011). Students have varying levels 

of motivation and self-efficacy depending on the activity or task undertaken. There are two 

main types of orientation to motivation – intrinsic and extrinsic motivations. According to 

Ryan and Deci (2000) definition, intrinsic motivation refers to doing something because it is 

inherently interesting or enjoyable, and extrinsic motivation refers to doing something 

because it leads to a separable outcome, for example, money, grades and praise or avoiding 

punishment (Ryan and Deci, 2000). In addition to intrinsic and extrinsic motivation there is 

also altruistic motivation which refers to the desire to improve the welfare of another person 

without the expectation of getting a reward or have any other reason that may indicate some 

level of self-interest (Brookhart and Freeman, 1992). Students who decide to go into teaching 

are often described as having an altruistic motivation (Brookhart and Freeman, 1992:46). I 

would disagree that teaching is an altruistic motivation because teaching is a paid occupation 

and fine art students often go into teaching to give them a stable income (Ball et al., 2010a) 

allowing the individual to continue with their art. Batson (1991) goes further and suggests 

altruistic motivation does not exist at all and that all motives are ultimately based on self-

interest. I would also disagree with Batson (1991) as I believe an individual will always get 

something from what they do but their decision to do it may not be based entirely on self-

interest. 

 

According to Valerio, (2012:30) a teacher’s role is to develop students’ intrinsic motivation:  
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Motivation plays a significant role in a student’s learning and development. It is part of 
teachers’ pedagogy to develop in students the desire for new knowledge and 
understandings.  

 

Valerio’s statement is one of the main purposes of the subject benchmark statements. Valerio 

(2012:30) continues: 

All students are unique; educators, through implementing a variety of motivational 
techniques, can have considerable influence on students’ participation and self-
expression.  
 
 

“Motivation is seen as a drive, students are viewed as being driven by factors out of their 

control.” (Beaty, Gibbs and Morgan, 1997:76). Beaty et al. (1982) developed the Orientations 

to Learning Framework to provide a means of gaining a better understanding of the 

complexities of motivation and how motivations can influence learning (France and Beaty, 

1998). This framework:  

 
does not set out to type students, rather it sets out to identify and describe types of 
orientation and to show the implications of different types of orientation for the 
approach a student takes to learning. (Beaty et al., 1997:76) 

 

The following section on student career aspirations will highlight some of the internal and 

external factors that can influence students and their career aspirations.  

 

2.3 Student career aspirations and internal and external influencing 

factors on student career aspirations 

 

Whilst existing data (mainly through the DLHE survey) provides a detailed picture on the state 

of the graduate labour market, less is known about the career aspirations of students other 

than the variables that can affect career aspirations including gender (Mau and Bikos, 2000; 

Patton and Creed, 2007; Powers and Wojtkiewicz, 2004), family, which Greenhaus and  Powell 

(2006) and Saleem et al., (2014) discuss as being  a significant category of external influencing 
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factors,  socio-economic status / first-generation (Gutman, and Schoon, 2012; Howard et al. 

2011; Mau and Bikos, 2000), ethnicity (Howard et al. 2011; Kirton, 2009) and self-efficacy 

(Gbadamosi et al., 2015; Bandura, 1994).  

 

In an attempt to gain knowledge towards my objective of finding out how Careers and 

Employment Services can support students in developing and building their career aspirations 

I have split the literature on career aspirations into two key areas; the first concentrates on 

how students develop their career aspirations. I have split this section into two sub-

categories: external influencing factors which focus on demographics (Connor et al., 2003; 

Kirton, 2009; Mau and Bikos, 2000; Vignoles et al., 2008) and internal influencing factors 

which are directed by a student’s personal internal drive i.e. salary (Kirton, 2009; Moy and 

Lee, 2002; Piotrowski and Cox, 2004). Through an understanding of the internal and external 

influencing factors further context will be added to my research. The two categories external 

factors and internal factors interact together in varying degrees so it is not normally one 

element that is influencing an individual's choice-making process (Duffy and Dik, 2009). The 

second key area in the literature is the career aspiration. Ball et al. (2010; 2010a) research 

appears to be the only comprehensive research that is focused on creative students’ career 

aspirations so I have focused my discussion on Ball et al. (2010; 2010a) research; whereas, my 

discussion on business management students’ career aspirations focuses on research 

conducted by Deloitte (2015; 2015a).  

 

2.3.1 External influencing factors 

 

Understanding the exact elements that determine one's career aspirations is difficult 

especially when research can yield different results; for example, Mau et al. (2000) argue that 

female students have higher career aspirations than men, whereas Patton and Creed (2007) 
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argue the opposite and Powers and Wojtkiewicz (2004) would argue they are the same. Both 

Mau et al. (2000) and Patton et al. (2007) have strong arguments. Mau et al. (2000), through a 

longitudinal study, found women expressed significantly higher occupational aspirations. The 

explanation for this finding was that it:  

 
...may reflect greater awareness of high level professional career opportunities for 
women brought about by better communication and observation of role models 
provided by female professionals. (Mau et al., 2000:192)  

 

Patton et al. (2007) argues the opposite. They found that male students were more likely to 

choose professional occupations than were female students. Both Mau et al. and Patton et al. 

are backed by other researchers. There are several potential reasons for the discrepancies. A 

possible explanation highlighted by Howard et al. (2011) may be that the historical trend of 

females having lower aspirations than males may be changing. There are other variables that 

may influence findings particularly related to demographics, for example, Howard et al. (2011) 

highlighted both socio-economic status and ethnicity could have significant effects on 

occupational aspirations. 

 

A similar example can be found in Kirton (2009) and Rothwell et al. (2007) studies with the 

discussion on securing graduate training programmes. Kirton found that securing a graduate 

training programme was the main focus for business studies students. Kirton (2009) explored 

the career plans and aspirations of graduates in a post-1992 university from a business studies 

degree background with a specific focus on ethnicity, the family background, reason for the 

choice of degree, career plans (immediate and future) and career aspirations.  Nearly all the 

participants in Kirton’s (2009) study were hoping the outcome of being awarded a degree was 

a good salary and their career plan was focused on securing a graduate training programme 

which is contradictive to the research findings of Rothwell et al. (2007). The reason for the 

different research findings could be because Rothwell et al. (2007) research was based on all 
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ethnicities whereas Kirton's study was focused on black minority graduates, who according to 

Cassidy, O’Connor and Dorrer (2006) and Vignoles et al. (2008) tend to be more career 

focused than their white counterparts. Vignoles et al. (2008) study found ethnicity can 

influence university choice and degree choice. Cassidy et al. (2006) found white students 

chose a wide variety of degree courses whereas 44% of Pakistani participants and close to 50% 

of Indian participants chose courses related to Medical Sciences. Another research report by 

Connor, Tyers, Davis and Tackey (2003) indicated Black African students tended to study 

Engineering. Law, Medicine, Dentistry and Medicine-allied subjects were popular with Indian 

and Pakistani students and Mathematics, Computer Sciences and Business Administration 

courses were chosen by Black African, Indian, Pakistani, Bangladeshi and Chinese students. 

There was no indication in Cassidy et al. (2006); Connor et al. (2003) and Vignoles et al. (2008) 

research whether or not there was a difference in ethnic student perceptions based on the 

type of university they attended, or who or what influenced the student to study a particular 

degree programme.  

 

Emerging from research by Connor et al. (2003), Stuart et al. (2008), Tomlinson (2008) and 

Vignoles et al. (2008), more ethnic minority students attend a post-1992 university and these 

students normally have a career plan. According to Gbadamosi et al. (2015) having a career 

plan was not just relevant to ethnic minority students. They found that "the majority of 

students seem to be clear about their career aspirations and the value of their higher 

education qualification in furthering this." Gbadamosi et al. (2015) research was conducted 

with students from a diverse range of ethnicities studying towards a business degree. Three 

hundred and fifty-seven UK students from two post-92 universities took part in the research. 

Whereas students who attend a pre-1992 university are less clear on their career plan (Stuart, 

et al. 2008) and these students are largely from a white ethnicity. Greenbank (2011) disagrees 

that a lack of career plan only applies to pre-1992 university students. Greenbank’s (2011) 
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research focuses on first-generation students in a post-1992 university, and he found a lack of 

future career orientation was a common occurrence for all post-1992 university students. I 

found no research which tries to explain why students from a white ethnicity have no career 

plan when they apply for a university degree course. The degree programme chosen was not 

highlighted in Connor et al. (2003), Stuart et al. (2008), Tomlinson (2008) and Vignoles et al. 

(2008) research; however, many ethnic minority students study degrees leading to specific 

careers. The reason why ethnic minority students attend post-1992 universities, according to 

Bhattacharyya, Ison and Blair (2003) is that ethnic minority students (particularly Black 

Caribbean, Pakistani and Bangladeshi students) are more likely to enter higher education with 

vocational qualifications than white students. The difference in entry qualifications between 

post-1992 universities and pre-1992 universities has meant more ethnic minority students 

attend post-1992 universities. 

 

I draw attention to the issue of ethnicity because nearly half of the student population in my 

university are from a British minority ethnic background.  I would not want to suggest that 

behaviour inheres in such backgrounds.  Rather there are common experiences, including 

vulnerability to discrimination, that are important to bear in mind.  This includes parental 

influence. 

 

The majority of research on parental influence on career aspirations focuses on BME students 

or cultures outside of the UK, for example Agarwala (2008) focuses on students living in India. 

Agarwala (2008) found that the:  

 

'father' exerted the greatest influence on the career choice of students in India, for both 
male and female students. For female students, the second most important influence 
was that of the 'mother.' However, for male students, 'friends', that is, the peer group 
played a more important role than the 'mother.' (Agarwala, 2008:368) 
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Moreover, Garcia, Restubog, Toledano, Tolentino and Rafferty (2012) focus on students living 

in Australia. Garcia et al. (2012) found that parents who  influence their children can also give 

support which includes encouragement, assistance and emotional support that can affect 

their child’s career aspirations (Garcia et al., 2012). In addition, parental support can boost the 

child’s career decision-making self-efficacy (Garcia, Restubog, Bordia, Bordia and Roxas, 2015). 

 

There are several studies carried out in the UK that consider the parental influence on BME 

students in their choice of degree and career decisions (Connor et al., 2003; Kirton, 2009). Out 

of the few studies that are not focussed on BME students and considers UK students Polavieja 

and Platt (2014) found that: 

 

….children’s educational and occupational attainment is highly dependent on parental 
background. Families with greater cultural and economic resources tend to have higher 
attainment aspirations for their offspring and to transmit these aspirations to children 
themselves. They are also in a position to directly support their children’s occupational 
ambition through increased opportunities and investment. (Polavieja and Platt, 
2014:35) 

 

Ross and Lloyd (2013) Access for All study focuses on the 34% of (UK) students who wanted to 

go to university but thought about not applying because of the costs of fees and living 

expenses. Ross and Lloyd (2013:4) found: 

  

Young people who lived with a degree-educated parent were far less likely to be 
concerned about the financial aspects of higher education than other young people.   

 

A parent who has been through the university system can make it easier for the young person 

to recognise the benefits and overcome any concerns that might otherwise deter them from 

applying. A minority of young people also claimed that parental or family pressure was 

important to their decision making. Ross and Lloyd (2013) research was conducted before the 

2012 financial reform in higher education where fees rose and were capped at £9,000. The 

http://onlinelibrary.wiley.com/doi/10.1111/jora.12145/full#jora12145-bib-0015
http://onlinelibrary.wiley.com/doi/10.1111/jora.12145/full#jora12145-bib-0015
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results of their study may change if carried out today. I found no relevant literature that refers 

specifically to fine art students and the role parents or demographics may play in the student 

choice of degree and career aspiration. 

 

There is a lack of evidence to support the argument that personal biography, for example, 

gender and being a first-generation student can influence a graduate’s achievement in the 

labour market (Gbadamosi et al., 2015). However, there is evidence to support the argument 

that it is the graduate’s individual skills, motivation and personal qualities that can affect their 

success in the labour market (Moreau and Leathwood, 2006). Several researchers including 

Tomlinson (2008) and Littlejohn and Watson (2004) would agree that motivation could shape 

the graduate’s success in securing a job whilst overlooking demographics and university 

attended which are sometimes used as a justification for failure within the labour market. 

 

In summary, research is indicating ethnicity and family can influence career direction, and 

first-generation students feel disadvantaged in the job market if they do not attend an elite 

university (Kirton, 2009). According to Tomlinson (2008) and Kirton (2009), as indicated, 

research shows students believe the university they attended can impact their career; 

however, students who have a strong personal internal motivation can change the above 

conception.  

 

2.3.2 Internal influencing factors 

 

I found no research specifically relating to art and design students that discussed the internal 

factors that influence students’ career aspirations, and research with business students dates 

back over ten years unless the research has a focus on ethnicity i.e. Kirton (2009). The findings 

indicate business students look for extrinsic awards (Moy and Lee, 2002). According to Moy 
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and Lee (2002) nine job attributes are considered by business students when making career 

decisions, namely, long-term career prospects, pay, job security, managerial relationships, 

fringe benefits, working conditions, involvement in decision-making, responsibility given and 

marketability. The three main attributes that students consider are: long-term career 

prospects linked with potential higher earning and social status, pay, and job security which 

may be due to the economic climate in 1999 when the research took place. In 2002 similar 

results were found by Piotrowski and Cox (2004) who found students studied business with 

the intention of improving job opportunities, followed by an increase in potential income. 

Kirton (2009) and Moy and Lee (2002) found that business students aspired to work in large 

organisations rather than SMEs because they associated better pay, additional benefits and 

career prospects with them. The conventional view of business students, highlighted by 

Dougherty, Dreher, and Whitely (1993), is that they are considered to be somewhat 

mercenary in their career orientation. Kirton (2009); Moy and Lee (2002); Piotrowski and Cox 

(2004) indicate pay is the main influencing aspiration for students which to an extent support 

Dougherty et al. (1993) comment. 

 

Pay, according to Culpepper (2006); Moy and Lee (2002); Ng and Burke (2006) and Oh, Weitz, 

and Lim (2016) is one of the key attributes that students consider when making career 

decisions; however, pay is not a key attribute for all students.  The cost of a three-year degree 

for an arts graduate is approximately 27K, but according to Universities UK (2007) report, over 

a lifetime an arts graduate will earn 35K more than a person with no additional qualification, 

minus the cost of the degree leaves a total of 8K. Based on these figures finance does not 

appear to be the main influencing factor why a student enters higher education to study art. 

My interpretation is supported by Ball et al. (2010:18) who stated “low pay is a feature of 

creative careers” and “creative graduates are prepared to sacrifice financial reward for the 

personal satisfaction they derive from creativity.” Ball et al. (2010:7) backs this statement 

http://www.sciencedirect.com/science/article/pii/S0969698916301667#bib38
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further by stating “creativity is an important motivating factor and central to career 

satisfaction.” 

 

Significantly, Marks et al. (2000) have shown that the role of attitudes, motivations and 

aspirations are just as influential when developing career aspirations as the internal and 

external factors highlighted above. So far I have considered the factors that might influence 

fine art and business management students career aspirations; however, I have not 

considered what career these students are hoping to go into. This might be important to my 

research in understanding where students are heading in relation to their career and could 

potentially be used to encourage university staff to put strategies in place to help students 

reach their career goals. 

 

2.3.3 Business and management undergraduate degree students’ career 

aspirations 

 

Unlike fine art there is no major piece of research on business and management students’ 

career aspirations; instead, I have focused on two pieces of research that will add context to 

my research. The first piece of research is a report, Talent in Banking Survey, 2015 compiled 

by Deloitte from information recorded in the Universum Talent Survey 2015 report where 

211,000 business students were surveyed across thirty countries. The second piece of 

research is the UK-specific report once again compiled by Deloitte. The top two career goals of 

business students are: work life balance and security or stability in their job. Internationally, 

the third goal is to be a leader or manager of people; (Deloitte, 2015) whereas in the UK the 

third goal is to have an international career (Deloitte, 2015a). 
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Internationally, the top ranked industry to work in for business students is software and 

computer services (Deloitte, 2015). In the UK the results are slightly different, 22% of business 

students are attracted to banking. Software and computer services are ranked fourth 

(Deloitte, 2015a). If students aspire to work in banking, software and computer services as 

indicated by the Deloitte (2015; 2015a) reports then universities may want to adjust their 

curriculum to support students in reaching this aspiration. There is also a gender difference in 

the aspiration to work in banking. Female business students are not attracted to banking for 

two main reasons: they believe they will find it harder than males to progress in banking and 

they also believe they will be paid less than their male colleagues (Deloitte, 2015; 2015a). 

Their suspicions are well founded. Reed, a UK-based employment agency reports that females 

in banking earn 22% less than their male counterparts (Reed, 2015). The top two employers 

UK business management students aspire to work for, according to Deloitte (2015a), are 

Google and Apple. In addition, research has shown (Deloitte, 2015a; Kirton, 2009 and Moy and 

Lee, 2002) that business management students aspire to work in large organisations as they 

believe they can access the benefits highlighted earlier (long-term career prospects, pay, job 

security, managerial relationships, fringe benefits, working conditions, involvement in 

decision-making, responsibility given and marketability).  

 

2.3.4 Fine art undergraduate degree students' career aspirations 

 

The largest longitudinal study carried out with art-based graduates was undertaken between 

2008 and 2010 by Ball et al. (2010a:6). Twenty-six higher education institutions took part, 

following the early career plans of 3,500 art-based graduates who qualified between 2002 and 

2004. The findings highlight several key aspirations for art graduates. The first is "teaching is 

an important career destination." The survey found 33% of art and design graduates had 

experience of teaching in their early careers (Ball et al., 2010a). Graduates may derive 
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satisfaction from combining teaching with their creative practice to enable them to broaden 

their income rather than having to rely on portfolio careers where financial reward is not 

renowned. According to Ball et al. (2010:xi) “success equates with achievement and creative 

fulfilment above financial reward.” The research carried out by Ball et al. (2010a) does not 

indicate whether or not the student started their art course with the intention of pursuing 

teaching at a later date or whether this aspiration was developed whilst at university. This 

research also found that art students tend to "…aspire to creative careers...(and their) career 

plans (were) most influenced by a strong desire for new learning..." (Ball et al., 2010a:1). Ball 

et al. (2010a) found that after graduation 72% of art and design graduates had undertaken 

further study or informal learning and over a quarter of the art and design graduates had 

returned to higher education to study at a higher level. The research does not indicate if the 

further study and informal training was in an art and design related area. However, in a later 

study carried out by Ball et al. (2010) it is hinted that postgraduate study was taken to 

progress the graduates’ practice. Ball et al. (2010) stated: 

 

For the future, sustaining a living through creative practice is a commonly held goal. For 
many, setting up their own enterprises to fulfil ambitions and undertake postgraduate 
study to progress in their practice are important aspirations. (Ball et al., 2010:xi) 

 

Students have to make a lifestyle choice when they choose a creative education and where a 

creative outlook is already a way of life. After graduation, goals and aspirations usually remain 

focused on creative practice (Ball et al., 2010). 

 

Ball et al. (2010; 2010a) reports give an insight into the career plans and aspirations of recent 

graduates; however, the research is of a quantitative nature and does not give a deep 

understanding of what graduates are aspiring to, or the background reasons why they have 

given certain answers to the questionnaire. Although they give a useful broad picture, the 
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survey questions are closed and structured around the Lickert scale, for example, how 

important are the following in the decisions you make about your career: earning a good 

salary, not at all important, not very important, fairly important and very important? The 

question leaves no room for expansion or reason for choice. If a cash incentive is offered to fill 

in the survey, as in this case, there is also the potential problem of individuals completing 

more than one survey (Konstan et al. 2005).  

 

2.4 Why does an individual choose to go to university?  

 

Understanding why students go to university will provide information towards answering my 

second research question – what factors might contribute to a rich learning environment for 

career building? For example, if students come to university with a career plan are they 

expecting the university to help them achieve their career plan? in which case the university 

may have to put plans in place to support the students in reaching their career goals. 

Alternatively, the student may be looking to university for a career inspiration or career 

aspiration, and then the university may have to adapt its teaching accordingly. There is 

flexibility within the QAA Subject Benchmark Statements to adjust the curriculum to support 

student needs. According to Ross and Lloyd (2013) there are five key reasons for attending 

university. Namely, it would lead to better opportunities in life; a good or better job; better or 

higher qualification; a well-paid job; and the experience of undergraduate life including the 

opportunities it provided for a good social life and for meeting new people. I would also add 

that some students go to university because they want to continue to study a particular 

subject. Beaty et al. (1997) and Henderson-King and Smith (2006) would add that some 

students use university to escape from future responsibilities or a stressful home 

environment.  
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…for many students, however, their own reasons for joining the university are affected 
by outside pressures from, for example, family, school or employment.  (Beaty, Gibbs 
and Morgan, 1997:72) 

 

Greenbank’s (2011) study found students tend to go to university because they are unsure 

what else to do, and it means they can put off difficult decisions about their career for three 

years. This finding may change with the recent rise in tuition fees. The creative art and design 

courses have already seen a 2% drop in enrolment across the UK from 143,210 to 140,080 

students. However, since the introduction of tuition fees there has been a slight rise (2%) in 

student numbers for business and administrative courses (HESA, 2015). This may be because 

students believe the actual employment outcomes of business management graduates will 

lead to a well-paid job or employment. 

                                                                                                                                                                                                                                                                                                                                                                           

According to Glover et al. (2002); Kandiko and Mawer (2013) and Watts (2006), “the primary 

purpose for students entering higher education was to improve their career prospects and as 

a pathway for career enhancement” (Kandiko and Mawer, 2013:9). Studies by Elias and Purcell 

(2004), Universities UK (2007) and Vignoles et al. (2008) have shown that graduates earn more 

over a lifetime than a person with no additional qualifications. According to the Universities 

UK (2007) study the difference in earnings for a business and finance graduate is around 

£184,694 (earned over an average lifetime) and an arts graduate around £34,949 although 

Purcell et al. (2005) have found evidence that the wage premium for graduates is declining.  

 

Research undertaken by McCann Erickson in 2015/16 identified that students at the University 

where this research is carried out overwhelmingly choose to:  

 

…study to enhance their career prospects and/or gain entry to a particular career or 
profession. For this reason the primary measure of excellence for our students is their 
employment outcomes on graduation (DLHE). (Host Organisation, 2017:6) 
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The national picture supports the comment that students tend to choose to go to university to 

enhance their career prospects (Glover et al., 2002; Kandiko and Mawer, 2013); however, as I 

mentioned previously there is contradictory research which argues otherwise (Beaty, Gibbs 

and Morgan, 1997; Henderson-King and Smith, 2004; Ross and Lloyd, 2013).  

 

To conclude, for this research the key contextual reference points in the literature that 

underpin the research questions are as follows: a) why students choose to go to university; b) 

Ross and Lloyds (2013) five key findings (better opportunities in life, pay, good job, 

qualification and experience); c) to escape from responsibilities (Beaty et al., 1997 and 

Henderson-King and Smith, 2004). Secondly, the literature review has also revealed that 

students have three influencing factors: the first concerns demographics (Kirton, 2009; Mau 

and Bikos, 2000; Patton and Creed, 2007; Rothwell et al., 2007; Tomlinson, 2008), parents and 

peers (Saleem et al., 2014) and being a first-generation student (Archer and Hutchings, 2000). 

The second concerns questions of identity, motivation and self-efficacy (Gbadamosi et al., 

2015; Bandura, 1997). The third factor concerns financial rewards which would appear to be 

one of the main attributes that affects students’ career aspirations (Culpepper, 2006; Moy and 

Lee, 2002; NG and Burke, 2006; Oh, Weitz and Lim, 2016). Financial gain does not appear to 

be the main reason why students choose to study fine art; they normally turn to portfolio 

careers to support their artistic practice (Ball et al., 2010). From the literature review I 

identified the following research gap namely, a qualitative focus on the way in which students 

perceive and develop their career aspirations which, as previously stated, led to the following 

research questions: 

 

1. What strategies do students use to develop their career aspirations in this context? 

2. What factors might contribute to a rich learning environment for career building? 
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Chapter 3 - Research Methodology 

 

The literature review identifies a paucity of qualitative research capable of capturing students’ 

sense-making in terms of their career intentions or aspirations. Accordingly, the focus of my 

inquiry seeks to respond to the following research questions: 

 

1. What strategies do students use to develop their career aspirations in this context?  

2. What factors might contribute to a rich learning environment for career building? 

 

This chapter explores a) qualitative and quantitative research methodologies; b) my research 

positionality, paying particular attention to the insider versus outsider perspective; c) why I 

chose auto-driven photo-elicitation as a means by which I gathered evidence to address the 

above questions and d) how I made sense of this data.  

 

3.1 Qualitative and quantitative research methods 

 

I have worked in educational settings for 24 years, 14 years in higher education supporting 

first-generation students and graduates into employment. For much of that time I relied on – 

and indeed compiled – quantitative data.  I now see quantitative data as a starting point, as 

‘setting the scene’ for further investigation. Indeed the data gathered from the Destinations of 

Leavers in Higher Education (DLHE) survey complemented and directed my study in that it 

informed from which degree courses graduates struggle to achieve employment and 

therefore I concentrated my research in two of these areas, namely business management 

and fine art. Statistics can offer broad brush strokes about what is happening. For example 

from the Destination of Leavers in Higher Education (DLHE), 2015/2016 we know that 13.5% 
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of the Host Organisation’s graduates chose to continue their studies (Swani, 2017). What 

statistics do not explain is why these graduates so chose.  As Kaplan and Maxwell (1994) write:  

 
Understanding a phenomenon from the point of view of the participants, and its 
particular social and institutional context is largely lost when textual data are 
quantified. (Kaplan and Maxwell, 1994:26) 

 

The problem here is that quantitative data must be reduced for intelligibility and boxed up for 

the identification of trends and predictions. My focus – in keeping with an interpretivist 

approach – was to conduct an inquiry into meanings and this requires a dialogue with 

students to capture a depth that is unavailable in surveys.   

 

Harper’s (2002) paper ‘Talking about Pictures: A Case for Photo-Elicitation’ initiated my 

interest in exploring visual research further. The two observations that particularly ‘grabbed 

my attention’ were “images evoke deeper elements of human consciousness than do words” 

and when comparing visual research to standalone interviews Harper (2002:13) spoke of 

evoking “a different kind of information beyond words.” I kept reverting back to Harper’s 

(2002) observations. This idea that images can get to a deeper meaning appealed to my own 

disciplinary background and this informed my decision to use visual research.  

 

3.2 Positionality 

 

I situate my research in an interpretivist tradition.  This does not mean that any kind of 

interpretation is valid.  Interpretivist accounts must be plausible and trustworthy.  I have tried 

to achieve this by discussing my positionality and by exposing as much of the student 

responses and visual examples as possible.  The aim of interpretivism is to search for ways in 

which respondents make sense of their world.  The photos offered by the students support 
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this aim. Researcher positionality requires a reflexive examination of the relationship between 

the researcher and the researched (Ganga and Scott, 2006) and an engagement with 

researcher insights. The notion of researcher objectivity in qualitative tradition is modified by 

the acceptance that the researcher experience and skills are part of the research process. 

Traditionally, many researchers in qualitative research were positioned inside or outside of 

the social group contributing to the research. But this is no neat division because it is a blurred 

line as Moore explains:  

 
'Insiders' are individuals who have a place in the social group being studied before the 
start of the investigation and 'outsiders' are non-members of the group. (Moore, 
2012:11)  

 

Similarly, McNess, Arthur and Crossley (2016) said: 

We are all both insiders and outsiders: members of some groups and not of others by 
reasons of gender, language, cultural / professional background, nationality, ethnicity 
and age. (McNess et al., 2016:26) 

 

Whatever the method, all research takes a perspective based on a pre-existing knowledge, 

understanding and world view (Cousin, 2010).  

 

Our knowledge of the world is always mediated and interpreted from a particular 
stance and an available language, and that we should own up to this in explicit ways. 
(Cousin, 2010:10)  

 

Similarly Berger in his seminal book, Ways of Seeing, concludes that ‘the way we see things is 

affected by what we know or what we believe’ (Berger, 1972:8) Similarly for the audiences, 

developing meaning and understanding in any research will depend on what they bring to 

their reading (McNess et al., 2016).  The challenge is not simply about eliminating or 

minimising bias because it is also about what the researcher brings to the research process in 

ways which enrich the enquiry. This may concern the scholarship the researcher brings to the 
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enquiry or it may relate to experiential knowledge. In my case such knowledge comes from an 

art background as well as my professional position as Head of Employment.  

Subedi (2006) proposes four characteristic elements of a reflective approach: the scholarship 

we address; the nature of the empirical data; the assumptions we deploy; and our experience 

of the field. 

 

3.2.1 Characteristic elements of a reflective approach (as determined by Subedi, 

2006) 

 

Alongside the empirical basis to my study sits my inquiry into the scholarship. Charmaz 

(2006:166) observes that the literature review “set(s) the stage for what you do in subsequent 

sections or chapters.” Again what I select to bring into view is framed by the perspectives I 

bring to that selection; in particular, my professional practice and my artistic background.  I 

decided to review the literature before analysing the data for several reasons; firstly, I needed 

to be sure that my research questions had not already been answered in previous research 

and secondly, at the time of my reading I was still searching for an appropriate methodology 

to apply to my research. My approach is supported by El Hussein et al. (2014:7) who said: “a 

review of current (and pertinent) literature is needed for methodological reasons.” 

 

There is a standard literature based on quantitative surveys which I have discussed as useful 

but not in terms of the search for meanings I wanted to pursue.   There is also a growing 

literature on visual research methodology upon which I drew. I discuss this later in this 

chapter. The visual can be defended as a site of explication in its own right, its ineffable 

dimension means that some of the visual is beyond words; however, my intention was never 

to interpret the images only to use the visual as a means of eliciting accounts. I am aware that 

through my beliefs, experience, professional and artistic background I will develop pre-
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conceptions (consciously and sub-consciously) and try to make meaning of what the image is 

representing. These pre-conceptions will need to be disregarded so a non-bias view is taken 

and the participants are given the opportunity to create their own sense of meaning.  

 

It is important not to treat data as evidence; some of it will be, some of it less so. What I 

choose to collect, and where, will be informed by what I think is important to look at.  

According to a grounded theory approach, we look at our data inductively; the idea is to see 

what it seems to be saying.  The challenge is to try and set aside what we expect to find.  A 

further challenge is to be clear what I am claiming for the data.  Is it proof? Or is it illustrative?  

Does it help us grow our understandings?  These are all the more difficult when handling 

visual data. I do see visual research as a prompt and as something to hold up the word-based 

data; however, the visual is also a site of explication in its own right, for example, without any 

verbal explanation Meo (2010) could see the family’s deprived living conditions from one of 

her participant’s photographs.  

 

Moving away temporarily from my discussion on visual research I can empathise with first-

generation students as I was the first in my family to attend university, and my experience is 

echoed by Thayer (2000) who claimed: 

 
Students from a low-income and first-generation background face obstacles that 
include: lack of knowledge of the campus environment, its academic expectations, and 
bureaucratic operations; lack of adequate academic preparation, and lack of family 
support. (Thayer, 2000:5)  

 

At times I felt totally out of my depth at university, not knowing who to turn to for support but 

at the same time not wanting to show any weakness to my peers or tutors. As a first-

generation student defined as an individual whose parent / guardian did not receive an 

undergraduate degree (Choy, 2001; Pascarella et al., 2004) I understand how hard it is to 

make decisions on career and university choices when family and friends are unable to offer 
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any appropriate advice and guidance. My experience is echoed by research conducted by 

Gardner and Holley (2011:87) who found first-generation students “didn't have a clue about 

how to begin their educational journey,” and Christie et al. (2008) who found first-generation 

students anxious whilst at university due to the lack of support and advice from family:  

 
Emotional dynamics are most pronounced amongst students with no previous familial 
experience of higher education, where there is no reservoir of knowledge to draw upon. 
In such cases the acquisition of a learning identity is complex and contradictory: it can 
evoke powerful feelings of displacement, anxiety and guilt. (Christie et al., 2008:569) 

 

Research conducted by Archer and Hutchings (2000); Read et al. (2003); Reay et al. (2010) and 

Wilcox et al. (2005) also articulate aspects of first-generation student experiences that 

resonate with my own experiences.  However, although I am from a first-generation I have not 

been subject to all aspects experienced by first-generation students. Generalisations must be 

treated with caution. For example, I do not know what it is like studying while having to look 

after children or elderly parents.  These factors can push and pull first-generation students 

between home and university; it also affects commuting students.  Wilcox et al. (2005) found 

first-generation students have to negotiate between their old life (family, home and friends) 

and their new life at university (new friends, policies and procedures) and Reay et al. (2010) 

comments that students have to: 

  
...manage competing demands of paid work and family responsibilities with being a 
student, the students only partially absorb a sense of themselves as students, and their 
learner identities remain relatively fragile and unconfident. (Reay et al., 2010:14-115) 

 

In addition to the potential financial problems that are also frequently associated with first-

generation students (Reay et al., 2010) they often have to work part-time or live at home and 

attend the closest university to where they live. In a study by Reay et al. (2010) students who 

still live with their families:  
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…cited a combination of location and financial reasons for choosing to study for a 
degree at Eastern (local university to their family home) rather than the more distant 
local university. (Reay et al., 2010:111) 

 

 Similarly, in Archer and Hutchins (2000) study, it is suggested that: 

 
…working-class respondents generally positioned themselves ‘outside’ of HE (for 
example constructing HE as a white, and/or middleclass place), placing themselves as 
potentially able to take advantage of the benefits it can offer, but not as ‘owners’ of it.  
(Archer and Hutchins, 2000:570) 

 

These concern questions of ‘belonging’ to which I can relate albeit from different experiences. 

For instance, it was hard for me to identify with the doctoral programme community. 

Colleagues were from an academic background and I did not feel quite at home.  Part of my 

experiential knowledge came from my professional background which I came to integrate into 

my thinking.  

 

The assumptions practitioner researchers deploy firstly involve an ethical dimension. As a 

University employee, I have a responsibility to protect the reputation of the University but this 

does not mean I will only report on the positive aspects of the research. The ethical issue is to 

‘do no harm’ and this does not exclude critique as such though I have to be mindful of Costley 

and Gibbs (2006) distinction:  

 
are insiders who have inside knowledge not only of systems but also of the individuals 
they designate, for the purpose of the research as subjects, and this creates for them a 
different ethical position than say, for researchers able to research and then leave the 
context of their research space. (Costley and Gibbs, 2006:89) 

 

Secondly, it involves my experiential knowledge as an insider. I slide backwards and forwards 

along the insider and outsider continuum. I have an insider perspective through elements of 

my demographics and the knowledge of the cultural resources and 'pre-existing social realities 

and routines' (Hammersley and Atkinson, 2007) apparent within the University through my 
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professional practice. I have a first degree in fine art photography in which I learnt to discuss 

and explore images, and I also have a degree in business management. However, my age and 

the rank I hold at the University place me at a distance from research subjects although as 

Hellawell (2006) maintains there are: 

 
…varying shades of 'insiderism' and 'outsiderism'. The more important point has to do 
with empathy, trying to understand the other person, or the other context, rather than 
closeness or distance. Moreover, it can sometimes become apparent that the same 
researcher can slide along more than one insider-outsider continuum and in both 
directions during the research process. (Hellawell, 2006:489) 

 

Taylor (2011:9) describes an insider perspective as ‘insider blindness’ and discusses the 

potential for data distortion and the lack of objectivity. I would prefer to describe it as ‘insider 

vision’ as the word blindness gives the meaning a negative connotation. Taylor (2011) was not 

necessarily disputing the power of an insider perspective, earlier in her paper she discussed a 

scenario where one of her research participants whom she knew gave very intimate 

information on drugs and often implicated herself; whereas another participant she did not 

know was very guarded with her response giving short sharp comments. Taylor (2011:13) 

suggests “that intimacy – prior personal knowledge of your subject – generates a different 

kind of response – potentially a more detailed one”. Taylor (2011) explains: 

 
My professional relationships with informants I know intimately is however, quite 
different. In such instances, periods of interviewing and data gathering are prolonged, 
and formal interviews are augmented by ongoing opportunities to talk with and observe 
these people in moments that are significant yet often random and unexpected – 
moments that one is only privy to as a result of intimate contact. (Taylor, 2011:10-11) 

 

On several occasions during my own research I had to treat my assumptions with caution. For 

instance, I had assumed erroneously that because students were now paying tuition fees and 

given the number of employability initiatives universities now put in place, a high percentage 

of students, regardless of degree subject, would have a career plan in place. 
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 Bearing in mind the factors above and to maximise respondent disclosure, I developed a 

conversational style in the face-to-face interview as part of the ADPE process. As part of 

rapport building, I included my own relevant experience; however, I was selective in what I 

said, fearing that my management position within the University (if known) might stifle the 

participants’ openness when discussing their photographs. 

 

I am still a practising photographer who has a dedicated interest in the visual arts. A visual 

research methodology felt comfortable to me bearing in mind my background in art. Indeed, 

the creative element might appeal to fine art students because of the visual element. I hoped 

that applying a visual research methodology might also interest and inspire students to take 

part in the research as it is a different format to the traditional surveys and interviews used in 

Careers and Employment research. In the early days of my study, it was suggested that I 

should consider using a more traditional methodology or combine ADPE with a more 

traditional research method, for example, case study. This view misunderstands ADPE as a 

mixed data method in which visual and words are treated as interrelated texts capable of 

generating fresh understanding. 

 

3.2.2 Potential biases and pre-conceptions 

 

As I mentioned previously, I have worked in higher education for over 14 years in a post-1992 

university supporting students to find work experience. During this time I have found very few 

students appear to have a clear career aspiration or career direction and the students who 

have a career aspiration do not have the tools or knowledge to create a strategy to reach their 

aspiration. In addition, some students appear to want immediate results i.e. they expect to 

walk out of the university employment service with a job.  
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The above paragraph identifies assumptions that I have taken as universal truths, but instead, 

they have been crafted by my own unique identity and experiences of the world. My views are 

constrained by the limits of my own experience; if I was to work with traditional students who 

were not from a first-generation background or with students who were studying a degree 

related to a particular profession, would my views be different? Through the realisation that 

my assumptions are based on my positionality and can bias my views of the world, it is 

important I have an open mind moving forward in my research. It is through awareness and 

acknowledgement of my background, knowledge and perspective that I hope not to prejudge 

the data or force predetermined explanations on it, supported by Strauss and Corbin (2015).  

To enable me to do this it is important I listen to my participants as everybody has a unique 

perspective. By designing a research methodology that gives the participants the opportunity 

to lead the interview and reporting what they have said in their own words I hope to remove 

some of the assumptions I have made. Before working in higher education I had a career in 

photography. To uncover the pre-conceptions and prejudices that might be present from my 

time as a photographer I decided to perform several pilot studies (discussed later in this 

chapter). I have no intention of interpreting images or looking for or uncovering any 

subliminal messages; however, I was aware that my photography background may bring 

certain preferences and I may subconsciously read an image in a particular way. 

 

I recognise that the visual is its own kind of language and that this is the view of someone at 

home with the visual but nonetheless I was feeling my way as I progressed my inquiry; I hope I 

have shown in this thesis that a visual methodology has much promise.  My assumption has 

been that the visual enriches how we express experiences.  Whether this is so, is an 

unknowable to some extent, not least because I cannot know what other methods would 

yield. 
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3.3 Visual research methods 

 

There are three main strands to visual research. The first employs the social researcher to 

create the image. The image could be created via film, photography, drawing, note-taking and 

so forth (Banks, 2007:6). The participant may or may not be aware of the creation of the 

researcher’s image(s). The second strand employs the participant to produce or consume the 

image. The participant will normally have a social or personal connection with the image they 

produce (Banks, 2007:7).  Inviting participants to create a visual representation through 

drawing, photograph or film can increase their thoughtfulness about the research theme. 

(Gauntlett and Holzwarth, 2006). Asking students to take photographs as part of the research 

design can provide access to insider views of everyday lives (Milligan, 2016). This allows the 

researcher to enter the participant’s life in and out of university (Milligan, 2016). The two 

visual research strands are gaining increasing attention from researchers. In recent years, a 

third strand has emerged where the researcher and participant work together to create a 

collaborative image.  

 

Visual research methodologies provide participants with the opportunity to create an image 

that conveys something that may be difficult to express in words (Guillemin and Drew, 2010). 

According to Cousin (2009:213), “the visual often connects with an emotional dimension that 

simple questioning loses.”  Images alone are open to a range of interpretations (Strecker, 

1997). As Gauntlett and Holzwarth (2006) state:  

 
The interpretation has to come from the person who made the artefact (photograph). 
My own (researcher) guess or speculation about someone else’s meanings are just that 
– guesses and speculations. (Gauntlett and Holzwarth, 2006:86-87) 

 

The first type of visual method as outlined by Banks (2001) - making visual representations - 

did not fit with my research questions. The second and third types of visual method as 
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outlined by Banks (2001) - examining pre-existing visual representations and collaborating 

with social actors in the production of visual representations could possibly fit with my 

research questions. I decided to explore both types of visual methods linked to photo-

elicitation and auto-driven photo-elicitation.  

 

3.4 Photo-elicitation and auto-driven photo-elicitation 

 

Photo-elicitation has been used by social scientists since anthropologist John Collier (1967) 

introduced it as a viable methodology (Clark-Ibáñez, 2004) although photo-elicitation is still 

not a commonly used technique (Van Auken Frisvoll and Stewart, 2010). Studies that have 

used photo-elicitation have concentrated on social class (Slutskaya, Simpson and Hughes, 

2012; Steiger, 1995), community (Johnson, Sharkey and Dean, 2011; Suchar and Rotenberg, 

1994; Tremlett, 2013), identity (Clark, 1999), gender (Allen, 2012; Skeggs, 1994), culture (Ali-

Khan and Siry, 2014; Fleury, Keller and Perez, 2009), health (Drew, Duncan and Sawyer, 2010; 

Oliffe and Bottorff, 2007; Owen, Duncan and Sawyer, 2010) and education (Donoghue, 2007; 

McGregor, 2004; Meo, 2010). 

 

Photo-elicitation refers to the use of photographs as a stimulus during a research interview 

(Meo, 2010). There are at least two forms of photo-elicitation, one is where the researcher 

chooses the images for discussion and the participants comment on these images and the 

meaningfulness to them (Cousin, 2009:219; Harper, 2002:13). The second is auto-driven 

photo-elicitation where the participant generates the images for discussion in response to a 

researcher-initiated assignment (O’Brien, 2013; Pauwels, 2013) and where participants can 

use their photographs to communicate dimensions of their lives (Clark-Ibáňez, 2004). In ADPE 

interviews, the participant is normally more prepared than in many other qualitative research 

methods where the participant is rarely "given instructions to reflect on the issues to be dealt 
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with by the interview" (Van Auken et al., 2010:382). In ADPE the participant has time "to 

ponder the photo-taking tasks, and actually take the photographs prior to the interview" (Van 

Auken et al., 2010:382). 

 

The advantages of photo-elicitation include the potential to reduce power imbalances (Epstein 

et al., 2006; Meo, 2010; O’Brien, 2013). O’Brien (2013) used auto-driven photo-elicitation 

methods in his research and found it gave:  

 
the young people the chance to control the interview situation and equalise, as far as 
possible, the power relations….I felt that this worked well, and the freedom and 
confidence this provided the young people allowed them to bring up topics within the 
interview that were of obvious importance to them, but that I would not have other-
wise thought to ask about. (O’Brien, 2013:168) 

 

Prosser (2007:24) went slightly further stating “Photo-elicitation promotes respondents’ and 

not the researcher’s agenda” enabling them to decide what is important to them. Photo-

elicitation gives the participant the opportunity to lead the conversation rather than the 

researcher through the choice of photographs discussed. This process can reduce status 

differences between the participant and interviewer (Collier and Collier, 1986). An additional 

benefit Collier and Collier (1986:105-7) raised is that the awkwardness the participant may 

feel during an interview can be reduced. Eye contact need not be maintained, and silences can 

be minimised by referring to the photographs. The photographic content will always provide 

something to discuss. Collier and Collier (1986) and O’Brien (2013) found the participants who 

took part in the photo-elicitation interviews tended to introduce topics that had not been 

raised during the traditional interview. Photographs can also help participants to 

conceptualise and articulate aspects of their personal circumstances that they may not 

previously have considered in any depth (Guillemin and Drew, 2010) or find it hard to 

articulate (Collier, 1957). According to Collier (1957):  
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One of the foremost services of photographs as a research aid was their function as a 
language bridge.  The graphic image can assist an informant who lacks fluency of words 
to make clear statements about complex processes and situations. (Collier, 1957:858) 

 

As signalled, according to Clark-Ibáñez (2004); Collier (1957); Cousin (2009); Harris and 

Guillemin (2012); Harper (2002) images have the potential to produce different and richer 

data than other techniques by evoking deeper elements of human consciousness than can be 

stimulated by words alone. When discussing the strength of visual stimuli Collier noted a more 

subtle function of graphic imagery:  

 

…its compelling effect upon the informant, its ability to prod latent memory, to 
stimulate and release emotional statements about the informant’s life. (Collier, 
1957:858)  

 

Collier and Collier (1986) also noted that photographs stimulate thoughts and prompt 

memories that are not always contained in the images. When discussing photographs 

emotional power, LeClerc and Kensinger (2011) stated:  

 
…for pictures, the effect of emotion might be in evidence immediately and might be 
evoked relatively automatically, whereas activation of emotional responses for word 
stimuli may require more in depth and controlled processing. (LeClerc and Kensinger, 
2011:520) 

 

According to Harper (2002) and Padgett et al. (2013) we respond differently to images than 

language. Images can address the limitations of language as a means of creating and 

communicating knowledge (Bagnoli, 2009; O’Brien, 2013). In O’Brien’s (2013) study photo-

elicitation was used with young deaf people to equalise the power imbalances caused by 

linguistic differences. I did not experience linguistic differences with the participants. 

However, my experience echoes that of  Bagnoli (2009), O’Brien (2013) and Guillemin and 

Drew (2010) who found images helped the participants formulate their discussions and 

explain specific points that they felt were key to the research questions. This may be because 
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the participants taking part in the research have in advance of the interview gone through an 

iteration on the basis of the guidance and purpose of the photographs. Photographs assist 

participants “to formulate discussion and explanation of complex experiences and ideas.” 

(Guillemin and Drew, 2010:178). Collier (1979) expands on Guillemin’s and Drew’s comments 

by adding: 

 
Picture interviews were flooded with encyclopaedic community information whereas in 
the exclusively verbal interviews, communication difficulties and memory blocks 
inhibited the flow of information. (Collier, 1979:281) 

 

Van Auken et al. (2010) found photo-elicitation can aid recall and more evocative accounts of 

incidents than traditional interviews although as Mizen (2005) rightly explains images alone do 

not elicit useful research material, the images need to be viewed with background information 

and contextual data to avoid misinterpretation. Collier (1967:49) states that 

“methodologically, the only way we can use the full record of the camera is through the 

projective interpretation by the native.” 

 

O’Brien (2013) found the initial preparation for the auto-driven photo-elicitation task time-

consuming. My experience echoes O’Brien’s experience.  It was not only time-consuming for 

me but also for the participants. Some of the participants during O’Brien’s research and my 

research did not complete the auto-driven photo-elicitation interview due to the time 

required to collect and shoot the photographs; this was not a factor encountered during the 

traditional interviews conducted by O’Brien. However, before I launch into the 

implementation of my research it is important that a discussion on ethics takes place as there 

are additional ethical challenges in visual research to textual-based research that need to be 

considered. 
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3.5 Ethics in visual research   

 

Research should (as far as possible) be based on voluntary informed consent. Personal 

information should be treated confidentially, and participants anonymised unless they choose 

to be identified. Research participants should be informed of the extent to which anonymity 

and confidentiality can be assured in publication and dissemination and of the potential re-use 

of data. (Wiles et al., 2008) “The ethical issues raised by visual research are, arguably, distinct 

from those raised by textual data.” (Wiles et al., 2008) I referred to the British Sociological 

Association (BSA) ethical guidelines (2002), the BSA’s Visual Sociology’s Group (2006) 

Statement of Ethical Practice, the Association of Social Anthropologists (ASA) ethical 

guidelines (2011) and the ESRC National Centre for Research Methods (NCRM) ethical issues 

as they all have elements of ethical guidance for visual method researchers.  However, BSA 

and ASA ethical guidance only refer to copyright and video-interviews in visual research,  

similar to Cox et al. (2014) who are all visual method researchers and who have designed 

ethical guidelines for using visual methods in research. Cox et al. (2014) presented six 

categories that are important to consider when using visual research: confidentiality, 

minimising harm, consent, fuzzy boundaries, authorship and ownership, representation and 

audience. The first three categories are normally considered in any research undertaken 

whereas the last three categories are particularly relevant to visual research. 

 

Anonymity is included in this section as confidentiality and anonymity are very closely linked. 

According to Christians (2005:145) “Confidentiality must be assured as the primary safeguard 

against unwanted exposure.” When using text-based research, pseudonyms are often used to 

protect the participant’s identity (Hammersley and Traianou, 2012:126) although it does not 

guarantee anonymity in its entirety (Hammersley and Traianou, 2012:127-128). When using 

visual research, especially photographs, confidentiality and anonymity become a little more 
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difficult (Banks, 2001; Pink, 2013). Decisions need to be made about what to anonymise in an 

image.  

 
Hairstyle, clothing, jewellery, tattoos, and the places where individuals are 
photographed can all breach confidentiality and reveal, to those who know them, the 
identities of the individuals concerned. (Wiles, Clark and Prosser, 2011:696)  
 
 
Conversely over-anonymising data can also be a danger….with the result that any 
subsequent use of the image may appear somewhat meaningless. (Wiles, Clark and 
Prosser, 2011:696)  

 

A growing body of evidence (Fontes, 1998; Grinyer, 2002; Guillemin and Drew, 2010; Wiles, 

Crow, Charles and Heath, 2007; Wiles et al., 2012) is starting to indicate that participants do 

not always want their identity to be hidden. The argument against anonymisation is “to 

respect respondents’ rights to be seen and heard” (Wiles et al., 2012:44). The arguments put 

forward for retaining visual identification has mainly been from young people who have 

expectations of being identified (Wiles et al., 2012). According to Wiles et al. (2012) the 

reasons young people participate in research: “were often because they thought they would 

be identified and they wanted to be able to demonstrate to others that they had been 

involved in research” (Wiles et al., 2012). Maintaining a visual identity is important to some 

participants. It is about having a message and making their views visible. Researchers 

identified this as a particularly pertinent issue for some stigmatised groups i.e. people with 

disabilities for whom being ‘seen’ was viewed as a way to challenge stigmatisation (Wiles et 

al., 2012). 

  

Care has to be taken to protect the participants’ well-being including their interests, 

sensitivities and privacy (Cox et al., 2014). In some cultures, certain visual research methods 

may offend participants similarly the subject matter could be upsetting for some people (BSA, 

2006). Participants may feel vulnerable to criticism if their personal story is suddenly exposed 
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to an external or unknown audience (Cox et al., 2014). It is not unusual for participants to later 

regret their level of openness or identifiableness with which they previously felt comfortable. 

For this reason, a researcher must be flexible and respect their participant’s decision if they 

wish to withdraw their consent of using certain images and stories. When consent for the use 

of images is granted the visual researcher still has an ethical duty to consider the risks that the 

publication of visual data might hold for the participant (Wiles et al., 2012).  

 

In visual research consent is required when using or taking another person’s photograph. SRA 

(2003) defines consent as: 

 

 ...a procedure for ensuring that research subjects understand what is being done to 
them, the limits to their participation and awareness of any potential risks they incur. 
(SRA, 2003:28) 

 

Firstly, consent to participate in the research must be voluntary and not forced (Faden and 

Beauchamp, 1986). A participant must have sufficient information, and adequate 

understanding of the research aims to enable them to make an informed choice on whether 

to participate in the research (Cox et al., 2014; Faden and Beauchamp, 1986). According to 

Faden and Beauchamp (1986) researchers should create a climate that encourages 

participants to ask questions and elicit their concerns about their involvement in the research. 

Consent forms are the normal method used to gain consent for the use of images (Wiles et al., 

2007) however, more and more researchers are using verbal consent, particularly with the 

criminal populations (Coomber, 2002) and groups with low literacy levels (Banks, 2001).  

 

Children may appear in the images presented by the participants, and the ethical guidelines 

will need to be applied in relation to consent, confidentiality and protection from harm. There 

is also an additional ethical challenge that concerns the use of family photographs. Family 
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photographs were probably taken by different individuals to the research participants who are 

not available to give consent for the use of their image in the research (Wiles et al., 2008). The 

person in the image has also not given their consent for their picture to be used. According to 

Wiles et al. (2008) participants "employ their own highly complex ethical systems of 'consent 

hierarchies' to their family photos to help them make decisions about their use." As 

researchers we should also make the decisions about their use (Wiles et al., 2008).  

 

Consent entails not only consent to take or make visual images but also consent to use images 

(Wiles et al., 2008). A signed consent form does not give researchers autonomy to use the 

photographs in unlimited ways (Pink, 2013:54). “Researchers wishing…to use images made by 

others by, for example, publishing them should be aware of laws that safeguard copyright.” 

(Wiles, Clark and Prosser, 2011:688) Copyright rests with the participant; it is necessary for the 

participant to assign copyright to the researcher for the subsequent use by the researcher. 

While legally the person who takes the photograph owns the image, and this person can 

assign copyright to the researcher, the people in the images have not necessarily given their 

consent to the image, and this can pose another problem. I will return to consent when I 

discuss the briefing forms in the section eliciting photographs. 

 

“In visual research methods boundaries between the roles of researchers, participants, artists 

and others involved in the project can become blurred.” (Cox et al., 2014:15) Gubrium, Hill 

and Flicker, (2013:2) described these boundaries as 'fuzzy boundaries' where "confusion 

between where priorities lie (research versus practice) can lead to very different 

implementation approaches." Potentially all qualitative research that involves the researcher 

building rapport can blur the researcher’s role (Cox et al., 2014). This blurring creates ethical 

challenges. I have commented at length on the ethical issues because they are distinctive for 

visual research. 
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3.6 Research activities 

 

My research is centred on photographs and quotations taken from twelve students who were 

studying fine art or business management at a University in the West Midlands. The 

methodology was trialled twice to see if it was compatible with my research requirements. 

 

3.6.1 Pilot study 

 

I practised the process of Auto-Driven Photo-Elicitation on a number of students from the 

University. Some of the participants were mature; others were in my intended research age 

range (18-24). The degree subject also varied. I practised the process with Humanities 

students, Law and Childhood studies students, Creative Arts and English Language students. 

All of the participants appeared to understand the process and interact with it at a level where 

I could yield evidence to address my research questions. To pilot the research design and 

methodology (Baker, 1999:182) two small studies were undertaken. The fine art students 

were chosen to take part in the pilot study as they were representative of the intended main 

study participants. According to Teijlingen and Hundley (2001:2) “…a small group of 

volunteers, who are as similar as possible to the target population” should take part in the 

preliminary study. The initial study should be, and was, administered in the same way as the 

intended main study to improve reliability (Peat et al., 2002:123). I followed the ADPE process.  

Initially, the intention was to only conduct this research with participants from a fine art 

background but as the pilot study progressed I kept thinking of all the other degree subject 

students who had assisted in my early preparation and the information I had gathered from 

them.  For this reason the research criteria was widened to include another degree subject 

group. I decided to concentrate on two degree subjects. Business management participants 

were chosen because they are a contrast to fine art participants in terms of how their 
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curriculum is delivered. I was hoping the evidence acquired from these two groups of students 

would help support my professional practice which could impact on the University’s DLHE 

figures. 

 

There were two noteworthy issues emerging from the pilot stage concerning the images - the 

first issue raised was when I tried to apply the “Interpretive Engagement” framework, 

developed by Drew and Guillemin (2014) to the interpretation of the images produced by the 

participants. This framework focuses on the images produced and the context of their 

production as part of the research process. So far, the framework has only been applied to 

visual research on health-related topics. However, the framework principles are designed so 

they can be applied to all photo-elicitation studies. This method of analysis builds on critical 

visual methodologies as proposed by Rose (2012). The ‘interpretive engagement’ framework 

comprises three stages of meaning-making including: meaning-making through participant 

engagement (Stage 1), through researcher-driven engagement (Stage 2), and through re-

contextualising (Stage 3) and they are used in combination with five key elements, namely, 

the researcher, the participant, the image, the context of its production and the audience/s. 

Each plays a significant role, contributing to the overall analysis. However, in the main study I 

decided to take some, but not all of the principles and apply them to my research, namely 

giving the participant the opportunity to interpret and give meaning to the image, and to 

listen, theorise and see patterns in the data within the context of the theoretical framework. I 

realised I was not interested in interpreting the images, as I was intending to use the images 

as prompts. As mentioned previously by Strecker (1997) and Gauntlett and Holzwarth (2006) 

images can be misinterpreted by the researcher.  I did, however, find the strength of this 

framework was in its ability to make me consider and question a variety of factors as to why a 

photograph was taken. It also made me consider how I might unintentionally influence the 

participants through the student briefs; plus, the framework also leads the researcher into 
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questioning the ethics of the image through spending more time analysing, or in my case 

viewing the photograph.  

 

Secondly, some of the images chosen by the participants were not original pieces of artwork; 

they used Clip Art and all they appeared to indicate was that the future was 'bright.' 

Moreover, during the one-to-one interview I became aware that the participants who had 

submitted Clip Art images appeared to have put very little thought into why they had chosen 

their images. Students’ investment in the research seemed proportionate to the quality of the 

image. This pilot finding alerted me to the need to specify clearly the kind of image I was 

looking for. 

 

3.6.2 The study 

 

The participants were asked to take six original photographs on a camera, iPad or mobile 

phone that were meaningful to them in terms of their university experience and / or that had 

influenced their career choice or ambition. I excluded videos or clip art. Another photograph 

had to sum up their career aspirations or an ambition. A photographic device was not issued 

as all participants had access to at least one piece of equipment that could take photographs. 

Over 72 photographs were generated by the participants. In the literature on using ADPE 

there is no consensus on the number of photographs that should be taken or used in a photo-

elicitation interview. In earlier photo-elicitation studies and where the participants may not 

have access to a photographic device, cameras were given to the participants. Twelve plus 

photographs were often presented to the researcher; however, not all the photographs were 

discussed during the photo-elicitation interview and often the participant had to choose which 

images they wanted to discuss (Ali-Khan and Siry, 2014; Fleury, Keller and Perez, 2009). In 

Fleury et al. (2009) study, the participants were asked to discuss six to eight photographs out 
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of their initial 24 photographs. There is no indication why this number was chosen; although, 

Meo (2010) may have an explanation; Meo found where there are 12 or more photographs 

there are numerous shots of the same subject.  

 

The student brief I designed (see Appendix B) asked participants to take six photographs as 

this would give the participants’ time to discuss all their photographs during the face-to-face 

interview and it would also give the participants the opportunity to expand and justify choice. 

I was also aware that participants may have initially taken more than six photographs and with 

digital technology deleted them during their decision–making process. The process of 

choosing which images to discuss could potentially benefit the research interview by giving 

the participant time to prepare, think and consider the reasons for choosing specific images 

(Van Auken et al., 2010). 

 

3.6.2.1 Respondent sample 

 

The collection of data was undertaken during November 2013 to November 2015 with 

students from a post-1992 university based in the West Midlands. With over 19,000 students 

the University has one of the largest intakes of first-generation students (widening 

participation groups) in the UK (HESA, 2017a). In line with the Host Organisation student 

population the majority of students taking part in this research were from a first-generation 

background. “To maximise the potential variation” (Ashwin, 2006:54), twelve volunteers 

recommended by academic staff for being open and engaging and who were representative of 

their course took part in the research. While noting brief biographic detail below, no claim is 

made about representativeness. Twelve participants took part in the research from the Host 

Organisation, six from a fine art degree and six from a business management degree. Ten of 

the participants were female, and two were male (one male was from fine art, and one was 
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from business management). Ethnicity included four white participants, two Black Caribbean 

participants, four Indian, one Pakistani and one Asian / White participant. The gender and 

ethnicity profiles are typical of the students studying fine art or a business management first 

degree course at the University. The participants are full-time students and are a mix of 1st, 

2nd, penultimate and final year students and they were all aged between 18-24 years, studying 

a fine art or business management degree course. Fine art and business management 

students were chosen to take part in the research as students from both these degree areas 

struggle to achieve graduate level positions (Swani, 2016). 

  

The choice of fine art and business management students for my sample was initiated through 

my professional practice. Staff performance (determined by the Senior Management at the 

University) is often judged on the number of graduates from the Host Organisation attaining 

graduate level work within six months after graduation. Business management and fine art 

graduates tend to struggle to secure graduate level employment. By understanding student 

career aspirations in both of these subject areas it may be possible for the Careers and 

Employment department within the University to develop structured support and activity to 

enhance the employment options for these students.  

 

In selecting the sample, Academic Award Leaders were asked to recommend potential 

participants. To enable them to select appropriate participants they were given a brief that 

described the intended research and the criteria for selecting participants (see Appendix B). 

The criteria were to choose first-generation students on a business management or a fine art 

degree course, aged 18-24 years who are open and engaging. As indicated, the sample was 

never intended to be representative; rather it was selected to support a thoughtful and rich 

description of students’ experiences and perceptions.  Qualitative research aims to go deep 

rather than wide. 
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My Auto-Driven Photo-Elicitation model is slightly different from the standard model (see 

Figure 1.0). The blue boxes are common practice when using ADPE. The green boxes are what 

I have introduced in the ADPE research process. 

 

Figure 1:0 - Auto-Driven Photo-Elicitation Model 

 

3.6.2.2 Eliciting photographs 

 

The briefing sheets (Appendix B) were produced to encourage the Award Leaders to support 

this research. Highlighted on the briefing sheets were the potential benefits to the Award 

Leaders and their students from taking part in the research: ‘the student / participant will 

benefit from taking part in my research by receiving careers advice (if they want it), a chance 

to find out about the employment services available to them and if the student hasn’t already 

started to consider their career their interview and photographs will help the participants to 

explore their career aspirations and give them an understanding of where they are now on 

their career plan.’ The briefing sheet for the participants gives slightly different information to 
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that of the Award Leaders. The brief can be used by the participants to refer back to the task 

and to keep them focused on what is required of them. The brief also gives the participants 

deadline dates, the process, and the type of questions that will be asked during the interview. 

The briefing sheet will also give the participant an understanding of the research. This 

understanding is important as it will help participants to make an informed choice on whether 

to participate in the research (Cox et al., 2014; Faden and Beauchamp, 1986). The participants’ 

brief also stressed the need to avoid close-up photographs of people without a signed consent 

form from the subject.  Even with a signed consent form all photographs were checked by me 

and given ethical consideration in case subject and participant had overlooked a potential 

ethical issue.   

 

A deadline was also set so the participants knew what was required of them and by when or 

the research could ‘drag’ on and would never be completed. The participants were not asked 

to name their photographs as I did not want to prejudge the photographs through their titles; 

however, after the participants’ one-to-one interviews I named the photographs based on the 

participants’ commentary. Finally, I informed the participants they had a choice of four levels 

of consent: 

 

1. Authorise the use of any of the photographs 

2. Authorise the use of any of the photographs with peoples’ faces made anonymous  

3. Specific photographs can be used 

4. None of the photographs can be used 

 

In addition to consent for using the photographs I also required consent to use the 

participants’ verbal commentary extracted through the face-to-face interviews. “A key ethical 

consideration for all research is to minimise harm to participants while maximising the 
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benefits of the research” (Cox et al., 2014:10). For this reason, I was flexible and would have 

respected a participant’s decision if they wished to withdraw their consent of using certain 

images and stories. However, withdrawal of images or stories did not arise in this research. 

Participants were given the opportunity to check their interview transcripts for the purpose of 

verifying accuracy, correcting errors and inaccuracies and providing clarification or fresh 

thoughts by offering additional testimony. According to Skeggs (1994) letting participants read 

their transcripts is a way of “monitoring the legitimacy of the interpretations” (Skeggs, 

1994:7). In the event very few of the participants chose to read their transcripts and no 

significant feedback was offered. 

 

3.6.2.3 Interview process 

 

One week after the research participants had submitted their six photographs a meeting was 

arranged in a pre-booked room within the Students’ Union. The room was bright and there 

was little chance of being disturbed during the ADPE interview. All interviews were carried out 

on a one-to-one basis. In the room a video camera was set up. The camera was not focussed 

on the participant, instead it was focussed on the participant’s six photographs laid out on a 

table. Many people can be put off talking naturally if they feel they are being filmed. The 

camera was used to pick up hand gestures if I or the participant decided to point at specific 

images. According to Williams, Herman and Bontempo (2013) the audio recorder is less 

intrusive than video recording. The images were placed in the order the participant had sent 

them to me via email.  In addition, there was also an audio recorder placed near the 

participant to record the conversation. The video recorder was also recording the 

conversation. I used the video audio as a backup in case the main audio recorder stopped 

recording and as an aide-memoire for the images. 
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According to Gillham (2000) the interview should be videoed and audio recorded to provide 

an accurate record of what was said. Pink (2013:395) claims that videoed interviews allow 

participants to tell more of their story using not only words and photographs but also through 

gestures and body movement. Audio and video recordings allow a thorough examination of 

what the participant said and did. Bryman (2012) raises another key point: 

 

…because the interviewer is supposed to be highly alert to what is being said – following 
up interesting points made, prompting and probing where necessary, drawing attention 
to any inconsistencies in the interviewee’s answers – it is best if he or she is not 
distracted by having to concentrate on getting down notes on what is said. (Bryman, 
2012:482).  

 

I sat to the side of the participant to prevent the barrier of a table and so it would not feel too 

formal or too much like an interview which might be stressful for the participants. I also 

dressed less formally to my everyday attire to try and create a casual atmosphere and to try 

and encourage the participants to be open in their discussions and not see me as a member of 

management interviewing them. 

 

After a brief introduction to the research the participants were asked to explain why they had 

chosen the six images. They could start at any image they wanted. Nearly all the participants, 

irrespective of subject studied, tended to start in chronological order, i.e. they started at an 

image that was focussed on their first year at university and then worked through the images 

until they reached the present day. The images appeared to give the participants structure 

through which they could articulate their thoughts. 

 

Occasionally I asked a question to either clarify the participant’s point, to redirect the 

conversation back to the focus of my research or to open up a new line of enquiry. Good 

prompts included:  if you could, how would you have changed these images? Were there 

other photographs you wish you could have taken? and If you had to choose one photograph 
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which one would you choose that sums up your career aspirations? Choosing an image that 

summed up a participant’s career aspiration was the only standard question I asked that 

sometimes proved difficult to answer. The reason may be that many of the participants were 

not yet focussed on any particular career aspiration. To the question if you could, how would 

you have changed these images? the business management participants rarely wanted to 

change their images and the fine art participants only ever mentioned showing an earlier 

piece of work to show how their art has developed. The question was there other 

photographs you wish you could have taken? covered several potential scenarios. Firstly 

participants may not have had access to a visual recorder when they saw the image they 

would have liked to have photographed (Mandleco, 2012). Secondly, according to Ziller and 

Rorer (1985) first-year students are often reluctant to photograph people due to shyness. 

Finally, Ziller (1990) and Clark-Ibáñez (2007) found that cultural factors could affect the choice 

of images taken. When I delved deeper, by asking questions related to the photographs, for 

example what does the image represent to you? and if you had been given this task in your 

first year what photographs do you think you would have taken? I tended to find there were 

correlations with what students were trying to emphasise (discussed in the findings and 

discussion chapter). 

 

 

The prompt sheet I used for the interviews came partly from Cousin (2009:220-221). 

 

 

1. Tell me about your photographs? – What does it depict? How does this image make you 

feel? 

2. If you could how would you have changed these images? 

3. Were there other photographs you wish you could have taken? 

4. If you had been given this task in your first year what photographs do you think you would 

have taken? 
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5. If you had to choose one photograph which one would you choose that sums up your 

career aspirations?  

6. Are there any further comments you would like to make about anything we have not 

covered? 

 

Additional questions came from my evaluation of the images, as Pink (2013) states: 

 
 ...viewing of photographs and videotapes as a basis from which to develop further 
questions for the research and for the informants...The analysis of such materials will 
then feed back into research, enriching the knowledge base upon which the project can 
proceed and inspire new questions. (Pink, 2013:370) 

 

There was no discernible difference in how the business management or the fine art 

participants handled the ADPE process, except in one respect. Fine art participants nearly 

always showed an image of their art work. This image was usually replaced by a text book or 

some assignment-based image for the business management students.  Though this difference 

seemed important, it did not seem to affect the quality of the interviews across the subjects. 

 

3.6.2.4 Interview transcriptions 

 

Not every researcher decides to transcribe their interviews with their participants; however, I 

felt it was an important stage in the research process for several reasons: firstly, doing the 

transcripts helps the researcher to become familiar with the interviews.  Secondly, “It is faster 

to scan a paper document than listen to or view an interview,” (Denzin and Lincoln, 2011:454). 

Thirdly, as Edwards (2001:320) writes, transcripts are a complex but necessary process, 

because “it is simply impossible to hold in mind the transient, highly multidimensional, and 

often overlapping events of an interaction, as they unfold in real time.” In producing 

transcripts I included pauses and repetitions (Bailey, 2008) to capture the flavour of the 
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interaction. Where quotations and photographs were referred to pseudonyms were used to 

protect the participants’ identity. 

 

3.7 Method of data analysis  

 

The literature review for this study found that although visual researchers have applied 

methods such as semiotics, thematic visual analysis, coding, sorting, mapping and content 

analysis to their visual data (Allen, 2012; Dockett and Perry, 2005; Drew, et al., 2010; 

Mandleco, 2012; Tremlett, 2013; Van Auken, 2010), there was little explanation on how this 

analysis was actually carried out.  This is not a criticism of these researchers, as there may be 

several reasons for only including a brief note, including the limited word count when writing 

for journals and the methods may not be a primary concern in the study. I disregarded the use 

of semiotics as my intention was never to interpret the image or look for signs and symbols in 

this study.  I also decided against using a software programme to support the coding and 

categorisation of the data for several reasons; firstly, the data set is fairly small and does not 

warrant a need for software to assist in the categorisation of the data and secondly, I prefer to 

handle the data. I concur with Cresswell, (2007) who states:  

 

"…a computer program may, to some individuals, put a machine between the 
researcher and the actual data. This causes an uncomfortable distance between the 
researcher and his or her data." (Cresswell, 2007:165) 

 

For this study, and similar to Drew et al., (2010) research I used some of the principles of 

grounded theory. Grounded theory allows concepts and categories to emerge from the data 

and the researcher is encouraged to approach the data without any preconceptions; however, 

this is difficult and many of the criticisms of grounded theory refer to the difficulties it poses 

for the researcher in not drawing from their knowledge, experience and from previous 

research (Dev, 1999). In addition, all research is guided by the questions asked by the 
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researcher. As Dey (1999:104) states: “Even if we accept the (doubtful) proposition that 

categories are discovered, what we discover will depend in some degree on what we are 

looking for.” I recognise the categories are constructed by the researcher during the research 

process; however, I found my approach to the analysis enabled the treatment of data that 

does not fit ongoing theorisations as being equally as important as data that does. I applied 

four strategies from a grounded theory (Glaser and Strauss, 1967) approach to data analysis.  

Firstly, I took an inductive approach by which I mean I set aside my research questions and 

examined the data for what it appeared to be saying.  Secondly, I read each line of the data 

carefully and assigned it to emergent themes.  Thirdly, I attached memos to my data; these 

were any comments or observations that I might make as I gathered the data or assigned 

themes. According to Glaser, memo-ing enables us to capture the “meaning and ideas for 

one’s growing theory at the moment they occur” (Glaser, 1998:178). Schreiber and Noerager 

Stern (2001:72) state: “it is far better to get the idea down on paper than to lose it.” This 

proved evident particularly at the theoretical level. This brings me to my fourth approach in 

that I looked for what Blumer (1954:34) calls ‘sensitising concepts’ (in Cousin, 2009) that 

might support an analysis of the data.  These concepts emerge from the data analysis process; 

in the case of this enquiry, it came through in the search for common themes. Two conceptual 

approaches emerged as relevant in the data analysis process, Liz Beaty et al. (1992) 

Orientations to Learning framework and Wenger’s (1998) Communities of Practice. Learning 

orientation is defined by Beaty, Gibbs and Morgan (1997:76) as “all those attitudes and aims 

which express the student’s individual relationship with a course of study.”  

 
Orientation to study takes account of the conscious control of learners over how and 
what they study, and provides an holistic description of student's purposes for study. 
(Beaty and Morgan, 1992:3)  

 

Beaty and Morgan, (1992) argue that a learning orientation supports our understanding of the 

personal decisions students make.  They do not see orientations as innate qualities in the 



78 
 

student. Rather they see them as a product of interactions between students and the 

university.  Students develop quite individual strategies at universities and these can be 

misunderstood by lecturers who may have a single way of interpreting student behaviour.   

They may, for instance, judge a student to be lazy because they have no way of understanding 

personal strategies or indeed the shifting orientations students experience over time. Beaty 

and Morgan (1992) conclude that students have complex reasons for being at university and 

the notion of orientations captures this.  The similarities between learning orientation and 

career building orientation emerge from interviews with students. Through the data analysis, 

it became evident that the Orientations to Learning Framework offered a way of representing 

variation among student strategies. The data pointed to the close link between the building of 

the student career aspirations through the development of identity and belonging to a 

community. This, in turn, suggested the usefulness of Wenger’s Community of Practice 

framework (CoP) to theorise my findings. These will be discussed in the next chapter. 

 

As indicated, inductive data analysis requires looking at the data to see what it is saying 

regardless of the research questions. This requires a process of categorisation.  Table 1.0 

shows examples of how the comments from the participant were categorised. The 

participants’ comments were grouped into common categories and sub-categories. Themes 

were formed at the second stage of the analysis.  

 

Categories Sub-
categories 

Kam (pseudonym) 

Language 
and Travel 

 I am hoping that having a good degree will allow me to travel. I 
know that the university does an Erasmus scheme here, so I 
thought that would be an opportunity for me to travel…and 
then after that I would just like to go on to travel the world... 

Work 
Experience 

 
 
 
 
Placement 

Well I was working at McDonalds and can it get any better than 
this. I thought is this all I am doing just working at McDonalds. 
So I thought with a degree I could get better. 
 
I know for a job. I think you have to know everything. I felt with 
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my placement year I was going in and they wanted me to know 
everything then I realised that everyone just goes along and 
nobody knows everything. They just go and try…But it has 
helped me realise that they just want your skills really and work 
hard. 

Role 
Models and 
Influencers 
 

 I remember a customer asking me “so is this just your part-time 
job and do you study as well and I remember thinking oh, no, I 
don’t actually I just work here which made me think; I actually 
do want to go to university. 

Aspirations 
and 
Ambitions 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
No 
Aspiration 
 
No 
Aspiration 

I would like to graduate with a first. I am trying to work towards 
a first class degree. I think I would be a bit disappointed if I 
don’t. 
 
I kept them very general because I don’t know what I want to do 
after graduation. 
 
With business there is so much to choose from and that’s when I 
get confused and I think what do I really enjoy? I am not sure 
what I really want to do. 
 
Maybe after when I graduate I want to buy a house but that’s 
not my main reason. It’s more about myself and progressing 
myself more than the money side of it, but afterwards I would 
like to save and buy a house. 

Table 1.0 Example Taken from Kam’s Transcript Highlighting the Categories and Sub-

Categories  

 

The categories (over 25 original categories and twelve sub-categories across the twelve 

transcripts emerged) were then split into five themes. Merriam (2009:197) describes the first 

stage as the data being “organised and refined rather than beginning data analysis." According 

to Cresswell (2007:152) and Merriam (2009) five to six categories (themes) is the ideal number 

of categories to work with. "A large number of categories is likely to reflect an analysis too 

lodged in concrete descriptions" (Merriam, 2009:187). Five themes were chosen because I 

wanted to “end up with a manageable number of core categories that seemed to capture 

what was going on” (Cousin, 2009:43).  

 

Table 2.0 shows the development of the themes. According to Merriam (2009:185) the 

"categories should be mutually exclusive. A particular unit of data should fit into only one 
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category."  The participant’s photographs (images) were also included in the table to support 

the analysis.   

 

Image Theme Categories Sub-
categories 

Kam (pseudonym) 

 

Transformative 
University 
Experience 
 
and 
 
Dreams 

Language  
and Travel 

 I am hoping that having a 
good degree will allow me 
to travel. I know that the 
university does an Erasmus 
scheme here, so I thought 
that would be an 
opportunity for me to 
travel…and then after that I 
would just like to go on to 
travel the world… 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 

Intrinsic 
Motivation 
 
 
 
 
 
 
Extrinsic 
Motivation 
 
 
 
 
 
 
 
 
 
 
 
 
 
Transformative 
University 
Experience 

Work 
Experience 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Placement 
and 
Confidence 

Well I was working at 
McDonalds and can it get 
any better than this. I 
thought is this all I am doing 
just working at McDonalds. 
So I thought with a degree I 
could get better. 
 
I remember a customer 
asking me “so is this just 
your part-time job and do 
you study as well and I 
remember thinking oh, no, I 
don’t actually I just work 
here which made me think; 
I actually do want to go to 
university. 
 
I know for a job. I think you 
have to know everything. I 
felt with my placement year 
I was going in and they 
wanted me to know 
everything then I realised 
that everyone just goes 
along and nobody knows 
everything. They just go and 
try…But it has helped me 
realise that they just want 
your skills really and work 
hard. 
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Extrinsic 
Motivation 

Role 
Models  
and 
Influencers 
 

 I remember a customer 
asking me “so is this just 
your part-time job and do 
you study as well and I 
remember thinking oh, no, I 
don’t actually I just work 
here which made me think; 
I actually do want to go to 
university. 

 
 
 

 
 

 
 

 

Strong Sense of 
Direction 
 
 
 
 
Weak Planning 
 
 
 
Weak Planning 
 
 
 
 
 
 
Dreams 
 
 
 
 
 

Aspirations 
and 
Ambitions 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
No 
Aspiration 
 
 
No 
Aspiration 

I would like to graduate 
with a first. I am trying to 
work towards a first class 
degree. I think I would be a 
bit disappointed if I don’t. 
 
I kept them very general 
because I don’t know what I 
want to do after graduation. 
 
With business there is so 
much to choose from and 
that’s when I get confused 
and I think what do I really 
enjoy? I am not sure what I 
really want to do. 
 
Maybe after when I 
graduate I want to buy a 
house but that’s not my 
main reason. It’s more 
about myself and 
progressing myself more 
than the money side of it, 
but afterwards I would like 
to save and buy a house. 

Table 2.0 Example Taken from Kam’s Transcript Highlighting the Categories, Sub-Categories, 

Themes and Photographs 

 

Eventually, a coding of the data exposed five 'career building' orientations and a cluster of 

themes associated with the university experience. This led to the key finding, namely the 

identification of five orientations to student career building in higher education. These are:  
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1. A Strong Sense of Direction, for example, students who join university with a career plan, 

and students who develop their career through practice and undertaking work experience 

whilst at a university.   

2. Intrinsic Motivations, for example, passion for the subject.  

3. Extrinsic Motivations, for example, wanting to make parents proud or achieving a degree. 

4. Weak Planning, for example, students who have no career plans due to their self-

perceptions and lack of confidence in their ability. 

5. Dreams, for example, students who build their career plan around imagining they own 

specific objects or holding certain professional roles. 

 

These were not found to be neat divisions, though the data revealed that participants appear 

to have one dominant orientation that influences their career building. Figure 2.0 shows the 

relationship between the five orientations. 

 

Figure 2.0 Five Orientations 

 

The next chapter elaborates on this finding.  
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Chapter 4 – Findings and Discussion 

 

4.1 Research Question 1 - What strategies do students use to develop 

their career aspirations in this research context? 

 

As indicated in Chapter 3, my interviews revealed a set of five orientations to career building; 

these will form the basis of my discussion below.  I do not suggest that these five orientations 

exhaust what can be said about career building; there may well be other orientations or 

indeed other ways of examining this question.  I offer these five orientations as heuristic 

devices that are ways of approaching and interpreting the meanings students make of their 

university experience and their career aspirations.  I hope these orientations have both 

explanatory and practical force. As stated in my introduction, ultimately, my aim is to produce 

useful knowledge for policy formation among careers officers and academics. 

 

4.1.1 A strong sense of direction orientation 

 

Students with a strong sense of direction orientation appear to know exactly where they are 

going in relation to their career.  Two important factors emerged from this finding, namely the 

relevance of work experience and placements and the relevance of the concept of community 

of practice (CoP) in making sense of the importance of work-based learning. Many of the 

participants appear to have developed a strong sense of direction at university through their 

work experience or placement. Gbadamosi et al. (2015) found students who believed in 

themselves undertook a placement year and there was a positive relationship between self-

efficacy and the development of career aspirations; however, all the participants I interviewed 

were not initially considering a placement year. It was through the encouragement of 

university employees that the participants decided to take a placement year: 
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I thought what have I got to lose, so I took on a placement year...She (Placement 
Officer) persuaded me to do a placement year." (Yasmin, Business Management) 
 
 
I wouldn't have really looked at (organisation name) if it wasn't for the guys on the 
placements (Placement Officers) of the University. They were the ones that said why 
don't you have a look at it. It might be something you might be interested in. (Rachel, 
Business Management) 

 

Rachel came to University with the intention of passing a degree. Her path of discovery, 

backed by her placement experience, appears to have given her a clearer career direction. 

Rachel now describes herself as “very career-focused." A similar experience was encountered 

by Yusef, who suggests his placement year was instrumental in developing his career 

aspirations. He describes himself as "career-minded."  Students who had undertaken a 

placement year clearly had acquired a strong sense of direction at the end of the experience: 

 
…my placement year in particular where I met with a lot of different people. So there 
was a lot of networking involved and through that you just get talking to people. You 
then become aware of all the different job roles... (Yusef, Business Management) 

 

Typically, first-generation students do not think about their future until they have completed 

their degree and this may be one of the reasons why they do not consider taking a placement 

year. Undertaking a placement year is particularly valuable for students with a weak planning 

orientation and /or low self-efficacy: 

 
I think it (placement) has definitely helped me. It has definitely built it (confidence), 
especially the placement where it has put me in positions where I have not been use to 
and put into positions where I don't feel comfortable and I have to do it because it is 
work. (Yasmin, Business Management) 
 
 
I don’t know what made me think you have to know everything before you go into a job 
which was why I was reluctant to apply really. But it has helped me realise that they just 
want your skills really and work hard. (Kam, Business Management) 

 

According to Bandura (1994:71) "the most effective way of developing a strong sense of 

efficacy is through mastery of experiences". It would seem that such mastery is best 
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encouraged through work placement. A point reinforced by Edwards (2014:228) who found a 

work placement can have a positive impact on a student’s self-efficacy “especially in relation 

to their confidence in making applications and/or attending interviews, and in articulating 

their skills and strengths.” Lave and Wenger (1991) offer the notion of situated learning to 

account for work-based learning; in the first instance, such learning takes place as ‘peripheral 

participation’ as Hanks explains: 

 
The student "is not gaining a discrete body of abstract knowledge which (s)he will then 
transport and reapply in later contexts. Instead (s)he acquires the skill to perform by 
actually engaging in the process, under the attenuated conditions of legitimate 
peripheral participation. This central concept denotes the particular mode of 
engagement of a learner who participates in the actual practice of an expert, but only to 
a limited degree and with limited responsibility for the ultimate product as a whole." 
(Hanks, 1991:14) 

 

Over time, the student moves from legitimate peripheral participation to being a professional 

in the core of the community. Rachel is clearly making that journey; she has completed her 

placement year and is intending to return to the company as a Trainee Manager. Lave and 

Wenger (1991) would argue that Rachel is going through a process of identification with a 

profession to which she sees herself as belonging. This is not the only effect of work 

placement. Byrom and Aiken (2014) found that placement experience can clarify what a 

student does not want to do though not necessarily what they want to do. Byrom and Aiken 

(2014) sum this up: 

 
Although the placement experience was positively experienced by most students it also 
highlighted for some that their career aspirations did not live up to their expectations. 
In these cases, students became aware of what they did not want to do, but were still 
unaware of what they might want to do. (Byrom and Aiken, 2014:275) 

 

Trish, a fine art student, found the career she was intending to pursue was not as expected 

when she undertook work experience: 
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I suppose (pointing to photograph) this one I am doing an internship as well at the Art 
Gallery as part of one of my modules and it’s in the curators department because I 
wanted to know more about it I knew that was one of the options for employment after 
my Art degree although I am under the understanding that you have to get MA and 
possibly PhD so I wanted to know about it so I did this internship and I am still doing it 
now and actually I am really disappointed because curator isn’t what I always thought it 
was  the role seems to have evolved over the years and it’s just a project management  
role. (Trish, Fine Art) 
 
 
 

 
 

Photograph 1.0 Art Gallery (Trish, Fine Art) 

 

Trish uses an image of the art gallery (photograph 1.0) where she is carrying out her work 

experience to introduce her original aspiration of a career in curating, followed by the 

influence her work experience has had on her career direction. Trish continues: 
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I am a bit disappointed with the curator thing but I don’t want to do that. Rather than 
me say I know what I want to do its easier to say that perhaps that’s not what I want to 
do. (Trish, Fine Art) 

 

The value of the work experience in Trish’s case cannot be underestimated. Without the work 

experience she may have continued studying towards, and aiming for, a career that was not 

suitable for her.  

 

Work experience or a placement year is one of the main elements that builds a strong sense 

of direction orientation and supports the change and development in the students’ self-

perception and self-efficacy.  This change is often connected to the students' perception of 

their placement provider's attitudes towards them (Edwards, 2014). A placement provider 

who gives positive feedback can increase a student’s self-efficacy as the student will believe 

through verbal encouragement they have the skills to achieve (Bandura, 1997). Work 

experience can increase students’ self-efficacy through mastery of experience and social 

persuasion. The extent of the social persuasion is dependent upon the quality of the 

relationships that develop between the student and his or her placement (Wanberg, Welsh, 

and Kammeyer-Mueller, 2007). 

 

Fine Art participants do not have the option of taking a placement year although some of my 

sample did undertake a couple of weeks’ work experience as part of their degree course. This 

work experience appears to have had little or no influence on their career planning or 

aspirations; possibly due to the short period (a couple of weeks), which may not be enough 

time to develop a sense of belonging or to grow their professional identity at the placement.  

 

Very little emphasis is placed on work experience as a way of learning in the art and design 

subject benchmark statement and this may be because art and design is about how to do 

http://www.sciencedirect.com/science/article/pii/S0001879113000523#bb0345
http://www.sciencedirect.com/science/article/pii/S0001879113000523#bb0345
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something, and this experience can generally be created in the art studio. The students who 

took part in Ball et al. (2010:xi) research “see creative education as a means of developing 

their potential and value ‘learning by doing’ through project-based enquiry” and not 

necessarily through set work experience.  According to Christie (2016) the creative sector lacks 

structured pathways, which contributes to uncertainty for students and graduates on how to 

build their career.  

 

Some of the fine art participants want to start their own business to enable them to sell their 

work; however, the art and design subject benchmark statements do not include any aspect of 

self-employment. My findings are supported by Christie (2016) who found, in a recent study, 

that a number of graduates would have liked more help with how to approach the job market 

specifically learning about paying tax; pitching for business as a freelancer and more industry 

live projects. Ball et al. (2010:ix) found work placements and industry experience in the 

creative industries “are important pre-requisites for careers and significant for gaining 

experience and building work contacts.”   

 

Although structured work experience opportunities are low for fine art students, there is the 

option of volunteering. Gurpreet, a fine art participant who undertook volunteering outside of 

her course, whilst at university, said:   

 
Before I started my fine art course I wanted to become an Arts Therapist or pursue a 
career in that. So I thought it would be nice to get hands-on experience in a clinical 
environment…I think from experience of being initially wanting to do it (Art Therapy)…I 
think it’s when you get there and talk to the people I am very engrossed in my own 
practice. It’s a big leap for me to try and jump into Art Therapy. (Gurpreet, Fine Art) 

 

As in Gurpreet’s case, many fine art students are willing to take unpaid work with 42% of art 

and design students undertaking voluntary experience since graduating (Ball et al. 2010a). My 

research concurs with Ball et al. (2010) research in that fine art students are not motivated by 
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money. The strategies fine art students develop to build their career aspirations are unlikely to 

be based on financial reward and more on intrinsic motivation.  Photograph 2.0 (Art Therapy) 

represents Gurpreet’s work experience in that it is artwork generated by a patient. This 

photograph and the quotation linked with this image “I am very engrossed in my own 

practice” alerted me to the difference between doing art for yourself and assisting / teaching 

others art. Learning of this difference as a volunteer may be why Gurpreet decided not to 

pursue a career in art therapy and to concentrate on her own work.  I was able to draw out 

this direction by asking why she chose someone else’s artwork rather than her own as the 

basis for our discussion. 

 

 

Photograph 2.0 Art Therapy (Gurpreet, Fine Art) 

 

Work placement as a student is not a prerequisite for a strong direction for students.   Some 

students come to University with a clear career aspiration. Tammy, a fine art student, said: 

 



90 
 

I have been teaching from the age of thirteen years. I was a swimming instructor...I 
always felt that was what I wanted to do, to do teaching….I have done four years 
volunteering two days per week. I came to University because I knew I wanted to do 
teaching. (Tammy, Fine Art) 

 

Tammy has used an image of a UCAS teaching advert to represent her career aspiration 

(photograph 3.0).  When an image had a clear signification such as this, it was often linked to a 

strong sense of direction. 

 

 

Photograph 3.0 - Teaching Advert (Tammy, Fine Art) 

 

4.1.2 Extrinsic motivation orientation 

 

By extrinsic motivation I mean doing a degree for purposes that are outside of an interest in 

the subject. Extrinsic motivation according to Ryan and Deci (2000) is the motive that keeps 

individuals at a task by the application of external rewards. This does not signify no interest in 
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the subject, merely that this is accompanied by a strong sense of the extrinsic benefits of the 

degree, such as increased employability.  This can be linked to a strong sense of direction. 

The business management participants appear to be more extrinsically motivated than the 

fine art participants. Yusef, a business management student said, “I think before university I 

wanted to earn a lot of money.”  

 

An important driver in my evidence centres on linkages between the aspiration to succeed 

and ‘making parents proud’. These students have an eye on graduation day and the pleasures 

it will bring to parents but they also have an eye on the benefits of increased earning capacity, 

as with Harriet: 

 
I said to my mam I’ll build you a house one day...I think really I am doing it for me and 
also my family because they have all, my grandma and my mam have been through a 
lot, and I would like to give something back and build them a house. 'What did you get 
for Christmas?' 'My daughter built me a house.' (Harriet, Business Management) 
 

Kam linked her prospective success to a family tragedy:  
 
 
What initially motivated me to come to university was to make my mam and dad proud. 
My dad died, and I wanted to make him proud because I know that he would have 
wanted me to continue with my education. (Kam, Business Management) 
 

 

Kam submitted an image with the words "one day, I will make you proud," (photograph 4.0). 

When asked if she would have changed this or any other image, Kam stated that she would 

have strengthened the quote and made it more specific by saying "I will do this to make you 

proud." 

 

Although Kam wants to make her parents proud, she also suggests she is driven by wanting to 

achieve a higher degree classification than her mother “I think it's because my mum got a 2:2 

and she had four kids, and I thought if she can get a 2:2 I can get higher.” 
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Photograph 4.0 – Proud (Kam, Business Management) 

 

Making parents proud was cited particularly by the business management participants. This 

correlates with Leathwood and O’Connell (2003) research with first-generation students:  

 
Most students gave a range of reasons, with the desire to make others, especially 
parents, proud emerging time and again in these students’ accounts.. (Leathwood and 
O’Connell, 2003:604) 

 

The participants who identified good grades as the main motivator are, according to Beaty et 

al. (1997:74) defining success through their grades and there is always a “conflict between 

‘getting the grade’ and ‘really learning something’.” Indeed, Ryan and Deci (2000) research on 

extrinsic motivation found once the grade is achieved this could lead to a lack of motivation to 

continue learning. This does not appear to be happening to the students taking part in my 

research. 
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Another extrinsic motivator centres on the perception that doors will be opened once a 

graduate: 

 
 I am hoping that having a good degree will allow me to travel. I know that the 
university does an Erasmus scheme here, so I thought that would be an opportunity for 
me to travel... (Kam, Business Management) 

 

Extrinsic motivating factors, then, are about financial gain, making parents proud, securing a 

good degree and opening doors.   

 

4.1.3 Intrinsic motivation orientation 

 

I have adapted Beaty et al. (1997) Academic Orientation defined as being:  

 
…characterised by students who are primarily interested in studying a particular subject 
‘for its own sake’. They are intellectually interested in the subject and are interested in 
studying at a higher level. (Beaty et al., 1997:78) 

 

Similarly, I have taken Ryan and Deci (2000) definition of intrinsic motivation. 

 
…the doing of an activity for its inherent satisfactions rather than for some separable 
consequence. When intrinsically motivated a person is moved to act for the fun or 
challenge entailed rather than because of external prods, pressure or rewards. (Ryan 
and Deci, 2000:56) 

 

Three of the fine art participants commented on their enjoyment of art. Paris said “I have 

always liked art since I was little,” Gurpreet, “I guessed I just enjoyed art in general, and 

Hannah “I enjoyed doing art.” Having a passion for the subject is an intrinsically motivated 

orientation. Gurpreet's passion for fine art overcame the external pressures she was facing 

from her family to study pharmacy. 

 
I was kind of pressured before University. My dad kept saying I think you should do 
pharmacy...it was no dad, no it's going to be Art...I think that was culture...They were 
just like Science, Science, Science. (Gurpreet, Fine Art) 
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Harriet expressed her passion for business management: 

 
This is something I am passionate about...that's what brought me to the university to do 
the Business side. It's all well and good having this idea, but you need to understand it 
in different countries. I can import... (Harriet, Business Management) 
 

 
and John for fine art: 

 
Since I was a small child, I have been addicted to graphics and video games and ever 
since then I wanted to pursue that passion which is why I took Fine Art. (John, Fine Art) 
 

The image John uses to show his passion for art is images of aliens that he has drawn (see 

photograph 5.0 – Alien Sketches). He reinforces the relevance of this image by stating:   

 
 …it’s what I have always liked drawing ever since I was a small child….I got so hooked 
on it. I have got a whole block of paper just scribbling you know. (John, Fine Art) 
 

 

Photograph 5.0 – Alien Sketches (John, Fine Art) 

 



95 
 

John also implies that he has a strong sense of direction: 

 

I have always known what I wanted to do. I have always known. It's always been my 
dream in a way. I have always wanted to do this ever since secondary school, so it's like 
I am really dedicated. (John, Fine Art) 

 

And John is also showing elements of having a link with extrinsic motivation: 

 
My mum and dad have been very supportive of me, and I wish to pay them back, 
hopefully, get a good job. (John, Fine Art) 

 

The participants appear to have one dominant orientation that influences their career 

building, in John’s case an Intrinsic Motivation Orientation. In addition, and to a lesser extent, 

one or more of the remaining four orientations also contribute to the participants’ career 

building. 

 

Intrinsic motivation can be about throwing yourself into the subject and into what it might 

produce.  Amy cited Beckett (Worstward Ho (1983)) in her interview: "Ever tried. Ever failed. 

No matter. Try Again. Fail again. Fail better.” She explained: 

 
He (tutor) always drummed that quote into me.…the quote was basically the idea that - 
just go for it because even if it fails, it's not really a failure if you have tried and you can 
always use it as a stepping stone to what comes next. (Amy, Fine Art)  

 

 

Photograph 6.0 – Quote (Amy, Fine Art) 

 

While Paris certainly expressed passion, she appears not to be driven by a career connected to 

her art degree, and she is the only fine art participant who did not include a photograph of her 

artwork. Paris describes herself as ‘passionate’ about supporting mental health issues and 



96 
 

uses an image of the mental health stand she manned as an introduction to her volunteering 

experience and charity work (see photograph 7.0 - Marketing Stand). 

 

  

Photograph 7.0 - Marketing Stand (Paris, Fine Art) 

 

The lack of people in the image supports the view that Paris “can be really shy.” According to 

Paris "the Afro-Caribbean community have one of the highest incidences of it (mental 

health)." Paris is from the Afro-Caribbean Community and perhaps her photographs reflect 

her lack of social participation in art and the art community. Nearly all her photographs are of 

images outside of the art community i.e. photographs of the Students’ Union and Chaplaincy, 

accommodation, image of Birmingham and Nottingham.  

 
I feel even though I am in the art block and I live on campus. I try and come here 
(Students’ Union) when I can, the students more on this side of campus I find they are 
more friendly than the art students because the art students are all segregated in that 
block, that big depressing block. (Paris, Fine Art) 
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This is clearly a form of distancing from her subject community; however, I have located her in 

this category because she is intrinsically motivated to pursue a career in mental health. 

The Intrinsic Motivation orientation appears to be significant to the fine art participants, more 

than it is for the business management participants. The reason for this is students tend to 

choose to study fine art because they enjoy it, and have a passion about the subject. Students 

who chose to study art at University typically have done well in art in earlier education. 

Students who believe in their ability (art) tend to be motivated to learn more about the 

subject and have a desire to achieve more (Beaty at al., 1997; Schunk, 1991; Schunk and 

Pajares, 2002); in addition, they will continue to set themselves more challenging goals 

(Schunk, 1990) in art. Conversely, business management students tend to study business 

management for reasons other than being passionate about the subject.  In addition, 

according to Buchanan, Kim and Basham (2007:293) business degree students are "strongly 

influenced by the motive to achieve professional advancement rather than the motive to 

acquire knowledge", whereas art students tend to be motivated by the acquisition of 

knowledge (Ball et al., 2010). 

 

4.1.4 Weak planning orientation 

 

Weak planning does not always imply a weakness; it aims to capture open-endedness 

although it is also about indecisiveness. Business management participants choose their 

subject because it is wide, and they do not need to specialise in a specific career path 

(associated with a weak planning orientation or a dream orientation); they can discover a path 

as they move through their degree programme. Three examples are Anna, Yasmin and Rachel, 

who chose business management because initially they were unsure what careers they 

wanted to pursue. 
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I didn’t want to do anything specific but I knew business management was a very broad 
thing and I could go into everything. I could jump from one sector to another. (Anna, 
Business Management)  
I chose to do business management and keep it broad. I wasn’t sure what I was going to 
specialise in later down the line.” (Yasmin, Business Management) 
 
I picked Business Management in the hope that I would sort of be able to find a career 
root from there...and because it's so generalised I can take it from one to another. 
(Rachel, Business Management) 

 

Paris is an example of a weak planner when it comes to making precise career decisions 

although she knows the area she wants to work in. Paris knows she wants to work in mental 

health but struggles to be specific: 

 
I can never be straight forward with things; I can be really indecisive, and it gets on my 
nerves...I do definitely want to do something...It needs a lot more thought. (Paris, Fine 
Art) 
 
 

Similarly Anna: 

 
...at first I thought if I go to university I would do...nursing. Then I thought no...you are 
very secure at the end of it by the time you finish your degree. It wasn't something I was 
passionate about...I did sit down a few times to consider, do I want to do nursing or 
Business because I wanted to be a Barrister at first. (Anna, Business Management) 

 

Confidence can be an issue for students who have a weak planning orientation (Bullock-Yowell 

et al., 2014). Yasmin, a penultimate year student from a widening participation background, 

chose to represent her career aspirations through Photograph 8.0. The image explicitly 

conveys confusion about which career direction she should take. She started her interview by 

saying: 

 
I’ll start with photograph 5 (photograph 8.0), this references how I felt when I first 
started. It represents my level four when I first started my degree. I was lost and 
confused. I wasn’t clear what I wanted to do. (Yasmin, Business Management) 

 

A Weak Planning orientation may change. Yasmin is starting to shift orientation. Yasmin talks 

about her lack of confidence but also of being capable: 
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I don't feel confident at all and that's one of my barriers I have to overcome. I know I am 
capable, but I don't feel as confident as I should do and I have to stop feeling negative 
and putting myself down and praise myself a bit more. (Yasmin, Business Management) 

 

 

Photograph 8.0 - Confusion (Yasmin, Business Management) 

 

A lack of confidence is often linked with confusion and is particularly noticeable with first-

generation students (Armstrong and Sansom, 2012). An explanation given by Christie et al. 

(2008) for this state of mind is that the student’s learning environment is no longer familiar. 

Yasmin’s weak planning orientation began to shift with a realisation that a placement was key:  

 
After I attended multiple lectures I realised work experience was key and I thought I 
haven't got substantial work experience...so I took on a placement year. (Yasmin, 
Business Management) 

 

Yasmin finally discusses the influence the university has had on the change in her career 

aspirations:  

 
…second year I would say things have changed when I got influenced by classes and 
doing a placement. My mind-set has completely changed how I am looking at it. At first, 
I was just going to get any degree, just pass, but now I am aiming for a first or 2:1, I just 
want a higher degree, and my prospects have changed a lot now. (Yasmin, Business 
Management) 
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The key reason for developing students’ confidence according to Lent, Brown and Larkin 

(1986) is students with low or a weak sense of self-efficacy tend to limit their career goals; 

they fear that there is little chance of them achieving their specific career aspirations.  This is 

why grade feedback is an important driver: 

 
As the degree has gone on I realised how much confidence it (university) has given 
me…Some of the grades I have got have contributed confidence. I have geared myself 
up and I really, really want a first. (Kam, Business Management) 
 
 
Throughout my first semester, my grades were getting me down a little. I was in the 50s 
and 60s which isn’t good enough for myself...but this just turned around and made me 
feel really motivated. It was different from just assessment writing, and it shows, you 
know, what you can do and the changes you can make. (Rachel, Business Management) 

 

Business management participants encountered a shift in confidence after receiving a couple 

of good module grades. This transition normally takes place during the student's second year 

of their degree course. Several of the business management participants cited the Enterprise 

module (focused on raising money for charity) as a key module to raising their confidence. 

Students who experience enterprise and entrepreneurship can increase confidence as 

discussed by the QAA (2018) in their Enterprise and Entrepreneurship Education Guidance: 

 

Learning about and experiencing Enterprise and Entrepreneurship while at university 
can have several benefits. It gives students alternative perspectives on their career 
options and ultimately, the confidence to set up their own business or social enterprise. 
Enterprise competencies will be useful to those in employment, or those who become 
self-employed and work on a freelance or consultancy basis. It can help develop a ‘can-
do’ confidence, a creative questioning approach, and a willingness to take risks, 
enabling individuals to manage workplace uncertainty and flexible working patterns and 
careers. (QAA, 2018:3) 

 

Confidence building is important to students because once a student’s confidence starts to 

grow and students begins to recognise their skills and the knowledge they have acquired they 

appear to be motivated to achieve more, as Rachel reported after achieving a good grade; she 
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said it "made me feel really motivated." The student's aspiration may start to develop after 

achieving a good grade and the student's orientation may start to shift. Kam said: 

 
The reason I want a first-class is because I know business management is so competitive 
and it’s so broad. If you are just one of those business management graduates it will be 
harder for me to get into a career. (Kam, Business Management) 

 
 

The Weak Planning orientation might be associated with the first year. Interestingly, my 

research findings show that a Weak Planning orientation is particularly associated with the 

business management participants. This maybe because career options are not clearly defined 

in business management; it is more open-ended than fine art. 

 

4.1.5 Dream orientation 

 

The fifth orientation is the Dream Orientation. Students with a dream orientation tend to 

imagine themselves in specific jobs. This dream enables the student to see themselves in a 

different context and creates the belief they can achieve what they desire. Often they imagine 

the steps required to achieving their goal, making it appear realistic and reachable. Harriet 

appears to have come to university with a strong sense of direction and with a dream 

element. She spoke of starting her own business. She discusses the business management 

course as being "dull, so dull. I want to get pretty fabrics and stuff and sewing and things." 

Harriet suggests the TV programme Grand Designs is a huge inspiration to her career direction 

(design and build houses). The photographs Harriet produced were of her sketch book and 

scrap book. Several of the images in her scrap book were images taken from the TV show 

Grand Designs, a programme based on the realisation of images (see photograph 9.0).  
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Photograph 9.0 - Sketch Book and Scrap Book (Harriet, Business Management) 

 

Some of the business management participants more so than the fine art participants seem to 

be driven by a materialistic desire where they dream of owning high powered cars and large 

houses, for example Rachel said: 

 

I always drive past and think yeah I am going to live there one day and she (mum) would 
say ‘oh yeah and how are you going to afford that’ and I would say trust me I will. I’ll get 
there I may be a bit older, but I’ll get there. (Rachel, Business Management) 

 

The following images are taken by the business management participants, suggesting a dream 

orientation.  

 

           

(Rachel - owning a car and 
making money) 

(Rachel -securing a 
manager position) 

(Harriet – self build a house) 

 

Photographs 10.0 - Dream Images (Business Management Students) 
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The first image is the dream of owning material items and is linked with Rachel's comments 

above.  The second image signifies the dream of holding a management position. The fact that 

the third image, namely, the creative dream of building a house, is taken from a page in 

Harriet's sketch book adds to the sense of a dream waiting to take shape. The art of visualising 

yourself being successful in a given situation can develop a positive feeling of self-efficacy 

which can increase the chances of being successful. However, according to Williams (1995) 

imagining doing something well is not as strong an influence on self-efficacy as actual 

experience, yet the dream orientation appears as though it might be an important strategy to 

students developing their career aspirations. Rachel found she could relate her current 

position to her manager’s position when he first started his career; she dreams of the same 

success:  

 
I want to be successful and earning a lot of money...I want to be well known as well for 
all the right reasons within the career world. He (role model) is my ambition to get up to 
that level. (Rachel, Business Management) 

 

Dreaming of owning material items changed over time for Yusef:  

 
I think before university I just wanted to earn a lot of money...I just wanted any sort of 
item or object to associate with a materialistic lifestyle. Now my aspiration stays the 
same but...it's not for myself anymore it's for other people I want to help. (Yusef, 
Business Management) 
 

 

Dreams are valuable ways of using the imagination, as Wenger notes: 

 
Imagination is thus an important source of identification, one that takes the process 
beyond engagement in a variety of ways. Indeed, beyond engagement, identification 
depends on the kind of picture of the world and of ourselves we can build. (Wenger, 
1998:194) 
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4.2 Research Question 2 - What factors might contribute to a rich learning 

environment for career building? 

 

Each of the orientations shed some light on how students approach career building.  Clearly, 

strong planning and ‘dreams’ are to be encouraged. Intrinsic motivation cultivates love of the 

subject but not necessarily planning, and extrinsic motivation needs to have elements of the 

intrinsic if learning is to be sustained. Finally weak planning is not necessarily counter-

productive though care has to be taken if it remains an orientation into the final years of 

undergraduate life. Orientations are about personal strategies. I now turn to the second part 

of my inquiry which centres on the teaching and learning environments of both subjects and 

in what ways they support student career building. My data pointed to the following enabling 

factors: subject and professional identity which encompasses community and belonging, 

group activities, friendships and social events, communal learning space, significant others 

(family, mentors and peers) and active student-centred learning in the curriculum design. 

 

4.2.1 Subject and professional identity 

 

Figure 3.0 draws on Wenger’s (1998) social theory of learning in attempting to capture 

students’ visual representations of four discernible sources of professional identity formation. 

The first concerns identity through being.  For Wenger, learning and being are intertwined in 

professional identities once you have made a transition from studying, for instance, 

photography to being a photographer. The second is identity through self-discovery. The third 

source concerns identity through activities that are akin to peripheral participation in a 

professional community. Finally the fourth source addresses belonging, an important insight 

from Lave and Wenger (1991), and concerns the informal and cultural aspects of community 
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life.  It is not enough to have technical capabilities, it is important to take part in the 

subcultural life of a community of practice, to feel part of it. 

 

Figure 3.0 - Students’ Visual Representations of Four Sources of Professional Identity 

Formation. 

 

4.2.1.1 Identity through being 

 

In Wenger’s (1998) view professional identity formation in the world of work comes through 

active and close participation in the relevant professional community. In my inquiry it would 

seem that this formation can apply to becoming a student. This is tied into student 

identification with the subject they are studying. Thus there seems to be a link between fine 

art students developing their career plans in art once they have established their artistic 

identity:  
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I went from doing very safe kind of portraiture paintings in my first year…the start of my 
second year that was when I really started to find my sort of niche. I started to hone my 
practice then it went from being someone who does art to someone who owns an arts 
practice. (Amy, Fine Art) 
 

 
Amy is clearly moving from a student studying art to becoming an artist. Similarly, Tammy 

talks of shifting her positioning from studying art superficially to claiming a deep personal 

identification with doing art:  

 
I feel I was going through the motions. I didn't really understand the work I was doing to 
the level I feel I am at now. There is more depth to it all. (Tammy, Fine Art)  

 

Gurpreet makes a similar point in the language of self-development as work in progress: 

 
They (tutors) don’t persuade you to fit into a practice. It’s more of finding yourself 
within your practice. I don’t want to say I found myself but I am developing and 
progressing, and I am still finding myself. (Gurpreet, Fine Art) 

 

Amy too is suggesting a movement (encouraged by the university) from studying art to being 

an artist: 

 
I want to deal with something huge that I hadn’t considered before - education and the 
learning gap between…secondary school level and going to University. So for her (role 
model) it was doing a foundation year…it was that bridge for her…like my, portraits in 
the first year to understanding what fine art is ….it’s that idea, that the ideas in fine art 
like the interpretation and understanding…aren’t really introduced at any point in 
education before you get to University… (Amy, Fine Art) 

 

It seems that fine art students readily identify with being a university student as well as 

identification with being an artist. As I later discuss, for the business management participants 

the story was different, they appear to focus on developing a university student identity 

before considering developing their professional (work) identity.  

 

Photograph 11.0 is taken from Amy’s assignment which explores the transition from formal 

education to university. 
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Photograph 11.0 - Assignment (Amy, Fine Art) 

 

4.2.1.2 Identity through self-discovery 

 

A number of participants valued the university experience as a means by which they changed 

personally. Indeed, arguments for the value of undergraduate higher education often rest on 

claims that university is a transformational experience (Watson, 2012). In Gurpreet's case this 

was about independence and maturation: 

 

I think university matures you a lot and the friendships you make and the relationship 
you have with your tutors. It just matures you, and I am very independent...I feel all 
grown up when I say that. (Gurpreet, Fine Art) 

 

For Yasmin, University was felt to be instrumental in developing her confidence: 

 

I think it (university) has definitely helped me. It has definitely built it (confidence) 
especially the placement where it has put me in positions where I have not been used 
to. (Yasmin Business Management) 
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Yasmin has gone through a transformative experience and appears to recognise the role the 

university will play in developing her career. She used photograph 12.0 –My University to 

represent her transformative experience: 

 
I took it (photograph 12.0) because coming to university was building my 
foundation…It’s…the opportunity to make the most of my career. (Yasmin, Business 
Management) 

 

 

 

Photograph 12.0 – My University (Yasmin, Business Management) 

 

For Amy it was about ‘finding yourself’: 

 
I have become that person who has become me. I mean it's knowing that. Not only have 
I come to a conclusion to solve my own problem but that I can help others who might 
have otherwise struggled going into Art School education. (Amy, Fine Art) 
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For Yusef, university broadened his horizons: 

 
 I have always wanted to travel but not in the sense I want to now. I wanted to travel to 
more extravagant and interesting places….but now I want to see more historic sites 
with more meaning and tradition. I think it was through different lecturers opening my 
mind rather than the perception you have before you came to university and reading 
different books. (Yusef, Business Management) 

 

What factors created these opportunities for self-discovery and change?  It seems that these 

concern identification with the subject studied and a sense of belonging to the university and 

the subject community. 

 

4.2.1.3 Identity through belonging 

 

According to Wenger (1998), we all belong to one community of practice; this might be active 

membership of a golf club or it might be a work-based community. Unlike a network or even a 

team a community of practice is defined by boundaries and shared enterprise. The fine art 

students talked of participation in a subject-based community. This participation took a 

number of forms from friendship-making to co-working in a shared space. Thus several fine art 

students offered evidence of belonging to a like-minded community with similar interests 

where they can share and discuss ideas. For example in one of the photographs the art 

students are on a group visit to an art gallery (see photograph 13.0).  

 

A community of practice is often differentiated as having some form of expertise. The 

commentary attached to this photograph suggests the fine art participant sees a boundary 

between art students and the general public. She makes ‘us and them’ comments at a Light 

Show which was held in London and was externally run from the University; this show brings 

the ‘general public’ including art students and art practitioners together:  
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I realised this show the everyday world was really enjoying it. Like there was students 
like us and who were clearly involved in the art world there and standing there and 
analysing it and reading the wall text and stuff and also parents with their kids and the 
kids were running around screaming and were so happy…They could enjoy it for what it 
was other than a piece of art to analyse. (Amy, Fine Art) 

 

 

 

Photograph 13.0 - Light Show (Amy, Fine Art) 

 

Amy spoke of the lack of understanding everyday folk had to art compared to somebody who 

has studied the subject: 

 
It might not mean that they (everyday folk) don’t like art they might not get it the same 
way as somebody who has done their degree in it. (Amy, Fine Art) 

 

In my inquiry fine art students saw the art studios as the locus of community participation. 

This space appears to act as a safe place where students feel protected and where they are 

able to take risks in their art work and to secure peer support. The following comment from 

Tammy testifies to the importance of this space which she describes as “like a little home”: 

 
We stay in our building, and we never leave, and that’s what we will do. We may go to 
the library to collect some books, and then we go. For us our building has that space. So 
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you can’t really see this but it’s like a little home, made for ourselves, we stay late, we 
order pizza. It’s good really but you need that for an arts one (degree). (Tammy, Fine 
Art) 

 

Not all the fine art participants feel as though they are part of the art community developed 

within the university. These students typically resist career building in fine art and tend to 

follow a similar route to that of the business management participants. Some might work 

towards creating an identity as a university student, through looking for communities to join 

outside of art. Others might keep a distance from subject identity through following an 

alternative dream orientation or through the drive for material ownership. 

 

Student disaffection reduces subject identification. For instance, Paris initially gives the 

impression that she does not belong, or has an identity connected with the art students in her 

class. Her development is in a negative relation to art, at least initially. She is now considering 

roles that relate to what she appears to have enjoyed at University: 

 
There was an off-site exhibition in the second year where you had to find a place to 
exhibit, and we had to produce promotional material...I think that was one of my 
biggest influences. (Paris, Fine Art) 

 

Similar alienated experiences were encountered by Gurpreet and Amy: 

 
I was actually at…for a week, and I guess I didn’t fit. I felt a bit alienated...when I was 
trying to engage the lecturers they just didn’t really engage in the conversation and at 
my interview here it was very enthusiastic and happy... (Gurpreet, Fine Art) 

 

Amy left her original course due to a lack of interaction with her tutors: 

 
I did three months of a Foundation Course before I came here and did fine art. I left. It 
was so awful and tedious, and I hated the teachers...The tutors there in those three 
months hardly knew me. I don’t think any one of them even knew my name. (Amy, Fine 
Art) 
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Fine Art students appear to withdraw from their course due to a lack of personal support from 

academics and support staff (Yorke and Longden, 2008). In contrast, business and 

administration students tend to withdraw from their course due to a lack of personal 

engagement in the subject (Yorke and Longden, 2008). Yasmin, a business management 

student, left her original course after one of her tutors said: 

 
…if you don’t know anybody in Media you can forget it now. Nobody goes into it 
without knowing people and having networks and it’s quite hard to get into. I kind of 
felt disheartened. (Yasmin, Business Management) 

 

In contrast to Yasmin’s experience above, other business management students seem to 

develop their identity, first as a university student and then as a professional aligned to a 

particular career. Moreover, Business management students also appear to access their 

learning differently from that of fine art students; the latter look to their peers and tutors for 

support and guidance.  However, business management participants do not always appear to 

join communities of practice and they appear to be unaware that academic integration could 

be important to developing their self-confidence at university. Instead many of the business 

management students who took part in this research tried to build self-confidence in isolation 

with minimum support from either their tutors or social support from peers. Wenger (1998) 

infers that students need: 

 
…places of engagement...materials and experience in which to build an image of the 
world and themselves" and they also need "ways of having an effect on the world and 
making their actions matter. (Wenger, 1998:271)  

 

Despite social spaces being made available in the university, many of the business 

management participants appear to attend class and leave the university immediately 

afterwards without participating in activities for social integration; this could be due to work 

and family commitments. This action is typical of students from a widening participation 

background who often have to juggle their lives with other commitments (Leathwood and 
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O’Connell, 2003). That said, fine art students are also from a widening participation 

background but their degree course appears to be more geared to social interaction with 

peers and lecturers in class. A lack of social engagement in the university may inhibit 

communities of practice forming which may in turn have a detrimental effect on the 

development of the students’ career aspirations. 

 

Interestingly none of the business management students offered photographs of their peers 

or friendship groups whereas a number of the fine art students submitted photographs of 

their friends or befriending activities. Indeed a number of fine art students identified 

friendships as critical to their success at university and beyond: 

 

If I didn’t have friends I would probably struggle I guess I need a lot of positivity because 
I feel better that way when everybody is happy. (Gurpreet, Fine Art) 

 

And Amy said of the friends she had made: 

 
I really felt like I had made friends for life. I don't want to lose touch with them after 
uni. That was the point when it was set in stone we were genuine friends. (Amy, Fine 
Art)  

 

To represent friendship Amy submitted photograph 14.0. The image does not show people; 

instead, the photograph is of sweets, playing cards and games and suggests an after party 

atmosphere. Amy confirmed during the face-to-face interview the photograph was taken 

during the fine art students Christmas party.  

 

Most of the fine art participants showed pictures of their art peers or referred to them 

through depicted abstract images (see photograph 14.0). The relevance of the participants’ 

images and the importance the art community was to them in supporting and guiding each 
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other emotionally through University became apparent through the number of images 

submitted by the fine art participants which had an emphasis on friendship. 

 

 

Photograph 14.0 - Art Community Representation (Amy, Fine Art) 

 

The drawn images on the whiteboard chosen by Tammy (photograph 15.0) represent 

classroom friends many of whom are holding hands suggesting the closeness amongst fine art 

students. The friends in the drawing have been given affectionate nicknames or family 

positions to represent their role in the art group, for example, blonde bombshell and uncle. 

The person dubbed uncle refers to a mature, male art student. The photograph stresses the 

friendship and closeness between the art students. Revealingly they have entitled the image 

‘our family.’  

 

In addition to friendship and closeness, social persuasion, for example encouragement from 

peers is identified as a major source of self-efficacy (Bandura, 1997) and this encouragement 

and a sense of belonging can feed into the creation of the students’ career aspirations.  
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Photograph 15.0 - Whiteboard (Tammy, Fine Art) 
 

Moreover, as a community, the fine art participants appear to be learning from each other; 

this learning was feeding into their career aspirations. However, as a community of friends 

they were not creating each other's initial aspiration; instead, they supported each other 

emotionally and helped develop classmates’ aspirations once that initial idea or aspiration was 

created. For example, Tammy spoke of the advice she has given to several fine art peers who 

were interested in pursuing a career in teaching. Tammy considers herself as knowledgeable 

on the teaching profession. Tammy’s mother is a teacher who studied a fine art degree and 

has been through the process of securing a teaching position. Tammy may feel she has the 

knowledge to pass on information to other students because of her mother’s teaching 

background. According to Greenbank (2011) friends can play a significant role in a person’s 

decision-making.  From my findings, I would argue friends can play a major role in a person’s 

decision-making (especially with fine art students) but only if part of that decision has already 

been reached beforehand. I found that the role of friends is similar to the role adopted by 

first-generation students’ parents and that is to offer emotional support rather than to give 
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advice and guidance (Greenbank and Hepworth, 2008). Yusef describes the support from his 

family as follows:  

 
At first, when you move out it can be a bit daunting. So just having the comfort of home 
and my mam teaching me how to cook and sending me little food parcels. (Yusef, 
Business Management) 

 

The support is emotional and practical not advice orientated. Emotional support also comes 

from his friends:  

 
...being there when the going gets tough and being there to chill out and giving the 
mind a rest that it needs sometimes. (Yusef, Business Management) 
 

When you are applying for graduate schemes it is an exhausting process. It is quite a 
lengthy recruitment process you go through and, of course, you are not going to get 
accepted at each one. So taking rejection is quite daunting, so you need a good support 
system around to keep you motivated. (Yusef, Business Management) 

 

However, friends do have the potential to hold back a person: 

 
 I think a lot of my friends were pulling me down. You know can you help me with this; 
can you help me with that...I don’t think they (classmates) had much influence on me as 
such. They caused more stress than anything else. (Yasmin, Business Management) 

 

Data gathered from the fine art participants indicates that university encourages friendship. 

However, the business management participants did not refer to their friends as having the 

same importance to their development as the fine art participants nor did they dwell on the 

importance of friends to them in constructing their aspirations. In addition, the business 

management participants rarely showed images of friends nor did any of their images suggest 

friendship which the fine art images did. This seems to suggest that the business management 

students’ path of self-discovery can be individual more so than the fine art students whose 

self-discovery may be more collective. 
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The business management participants also do not appear to seek advice from each other, nor 

do they appear from their images or comments to be very close to their class colleagues. 

 

The fine art academic staff seem to be supporting and developing the students with an 

intrinsic motivation orientation by working with students who have a passion for art through 

the development of an art community.  Two of the participants submitted the following image 

which again supports the importance the fine art participants place on friendship: 

 
This was Christmas (photograph 16.0) so we were highly pressured to do our 
dissertation so we thought we would celebrate before and after our dissertation. 
(Gurpreet, Fine Art) 
 

 

Photograph 16.0 - Christmas Party (Gurpreet and Tammy, Fine Art) 

 

The fine art participants’ identity appears to be created through belonging to a community, 

built with like-minded students through their passion for the subject. It does not appear from 

the business management students’ photographs or verbal explanation that belonging to a 
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community in class is as important to them as the fine art participants. The business 

management students rarely appear to interact together, unless they are set a group 

assignment. This maybe because of the intrinsic motivation that many fine art students 

possess i.e. they have a common passion for the subject and the way the curriculum is 

developed encourages group work, for example, according to the QAA Art and Design Subject 

Benchmark Statements:  

 
Studio-based activity is a significant feature of art and design education, providing 
locations for both individual and group tuition. In an effective learning environment, 
staff and students create a community of practice as partners in the process of learning. 
The pedagogy is discursive with an emphasis on student presentation, peer group 
learning, workshops and group critique. Both individual and group tutorials are an 
important approach, providing a supportive environment for the student and 
encouraging reflective learning… (QAA, 2017:10) 

 

Conversely, business management students are not always in the same class together as they 

have a choice of optional modules they can take. The QAA business and management subject 

benchmark statements place less emphasis on peer group learning and communities of 

practice than do art and design:  

 
Teaching methods and situations are appropriate and supportive, inclusive in design 
and engage students. They need to take account of the diverse learning and teaching 
cultures that students may have experienced and provide opportunities for students to 
understand and appreciate the global context in which they will be operating. They may 
include face to face, blended or distance learning and make good use of supporting 
technology to aid student learning. Independent of mode of delivery, teaching in 
business and management includes some combination of: lectures, seminars, 
workshops, field work, work-based learning including placements and internships, 
employer or organisation-based case studies, live or 'real world' projects, guided 
learning, study trips, simulations, practicals, discussion groups, virtual forums, business 
mentoring, business start-up. (QAA, 2015:10) 

 

Some business management students seek support and advice from other sources than 

classmates and this is usually from friends they have made in the halls of residence. The 

support from halls of residence friends tends to be emotional support and can be very 

different from the support given by classmates especially for fine art students where the 
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support is more advice orientated. According to Wilcox et al. (2005:718) “…living in halls 

facilitates social support during the early stages of the transition to university.” And it is this 

transition to university that helps students develop their identity as a university student. Yusef 

uses photograph 17.0 as an introduction to his friends in the halls. He talks about them 

bouncing off each other which suggests there may be an element of support:   

 
So that picture there. This one here was my accommodation whilst I was studying. That 
picture there mainly summarises my friends and the people I have met and as students 
we are quite a tight-knit bunch and they are quite career driven and have high 
aspirations so we bounced off each other and we are in the same environment to help 
and you do the best you can. (Yusef, Business Management) 

 

 

Photograph 17.0 - Accommodation (Yusef, Business Management) 

 

In the second year of the business management degree course a group module is introduced 

where students have to work together to successfully complete the module.  
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According to Matheson and Sutcliffe (2017): 

 

Curriculum design and delivery that aided their (students) transition, promoted 
belonging and empowered them (students) as learners, leading to transformational 
change. (Matheson and Sutcliffe, 2017:15) 

 

Four of the six business management participants mentioned how important the Enterprise 

module (group work) was to their development. Their confidence and motivation grew and 

their aspirations developed through this module. The module was also one of the students’ 

first modules where they have had to network and become an active part of a community. 

Previously some of the participants appear to have been sitting at the margins of their subject 

community:  

 
…certain modules and certain group work it was good to get involved with different 
people in different groups. I am not the sort of person who sits with people. I tend to 
switch off...We did an enterprising module and that kind of got the feeling of the 
business side of things, and it was kind of exciting. (Yasmin, Business Management) 
 

Rachel submitted an image of the group that worked on the module together (photograph 

18.0) and commented on how well they had done and how it made her realise what she could 

achieve: 

 
It’s a picture of me and my uni friends (photograph 18.0) and we raised money for 
Compton Hospice in one of the modules in my second year and I think that pushed me a 
lot because you know…what I can do and we made £2,000 which is a lot of money...We 
ended up with a really good grade. I think we got 94% if I remember rightly which is 
brilliant. (Rachel, Business Management) 

 

The QAA (2018) Enterprise and Entrepreneurship Education: Guidance for UK Higher Education 

Providers is not specific to any particular degree programme or subject specialism and it 

should be read in conjunction with the appropriate QAA Subject Benchmark Statement. 

The enterprise module in the Business and Management curriculum appears to have taken 

some of the elements of the QAA (2018) guidance to develop enterprise behaviours; namely, 
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taking initiative, making things happen, communicating, taking responsibility, networking, 

personal effectiveness and managed risk taking. The development of enterprise attributes is 

important to the student’s development in relation to building self-efficacy, flexibility, 

adaptability, determination and resilience (QAA, 2018:9). Through the enterprise module 

students appear to shift from just 'receiving' knowledge to where they are actively involved, 

and thus develop their understanding through participation working alongside peers. 

 

Photograph 18.0 is the only image (submitted by Rachel) or any of the other business 

management participants with reference to peers and friends. 

 

  

Photograph 18.0 - Raising Money for Charity (Rachel, Business Management)  
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Elements of a community of practice within the Business Faculty only appear to begin to form 

when students are placed into group work. The final section I will discuss is identity 

development through peripheral participation. 

 

4.2.1.4 Identity through peripheral participation 

 

Central to Lave and Wenger’s (1991) concept of a community of practice is its composition of 

‘old timers’, ‘newcomers’, and ‘peripheral participants’. In terms of the latter, peripheral 

participation means something like participation as an apprentice or an intern. I have taken a 

broader definition of peripheral participation to account for student connectivity with the 

workplace. This includes work placements, volunteering and mentoring schemes.  

It is not always easy for students to gain peripheral participation access to communities of 

practice. Therefore I have subsumed to this category activities and people who support 

students to gain access to communities of practice. They function as a bridge or a mediator. 

For instance, sometimes family members, role models and tutors perform this function. 

Gurpreet appears to have a vague notion of what she wants to do and she expressed to me 

her reliance on the university to provide ideas through guest speakers and to suggest 

opportunities that she could apply for; “I am struggling right now deciding what to do. I can 

only know this by going to talks.” (Gurpreet, Fine Art) Whereas Paris is relying on her mentor 

provided by the university to help develop her future steps: 

 
We have put together a personal development plan, and we have talked about my 
career aspirations as well, and I have analysed a lot of things. (Paris, Fine Art) 

 

The business management participants also appear to rely on mentors to help develop their 

career plan: 

 
The Institute of Directors Mentoring scheme in my final year has been fantastic…I have 
spent a lot of time with (named mentor) just improving my interviews…he has been 
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there for professional advice and has helped me along the way and we have achieved 
the plan. (Yusef, Business Management) 

 

The University’s Institute of Directors Mentoring scheme to which Yusef refers was developed 

to support students with their career development and plans. 

 

An inspirational account of a career can inspire a student. Yasmin was enthused about a 

career in human resources by a guest lecturer:  

 
I found her career so intriguing how her career worked out. I felt I could relate to her 
because I started off doing something completely different before business and that 
was quite an eye opener. (Yasmin, Business Management) 

 

Clearly a single lecture, or mentor relationship are thin forms of work-associated activity but 

they should not be underestimated for their potential or importance. Wenger (1998:277) 

refers to "lived authenticity" suggesting that students need "…access to experience in order to 

feel connected to a subject matter." These thin forms of association can begin to make that 

connection. The mentoring scheme run by the Business School can give the students access to 

work-related experience. In the case of fine art students they are fortunate to have art 

lecturers who are practising artists. According to Thornton (2013):  

 
It is common for fine art lecturers (and for many other art specialists) in higher 
education in the United Kingdom to be productive artists as a prerequisite of 
employment. (Thornton, 2013:49) 

 

And according to Wenger (1998): 
 

…being an active practitioner with an authentic form of participation might be one of 
the most deeply essential requirements for teaching. (Wenger, 1998:277) 

 

Amy, a fine art student, started her degree course with no specific career plan. The University 

took Amy on a three year journey of discovery ("I went through a lot of experiments") and it 
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was through meeting an art professional, external to the university, but connected, through 

one of her assignments that she developed a career direction: 

 
If you asked me before Christmas I would have said I haven't got a clue, but my 
interview with Sarah Blackwell (pseudonym) really helped me figure out what I wanted 
to do. My plan is… (Amy, Fine Art) 

 

Witnessing other people successfully completing a task is an important source of self-efficacy, 

and according to Bandura:  

 
Seeing people similar to oneself succeed by sustained effort raises observers' beliefs 
that they too possess the capabilities to master comparable activities to succeed...the 
impact of modelling on perceived self-efficacy is strongly influenced by perceived 
similarity to the models. (Bandura, 1994:3)  

 

Sarah’s values and career direction resonated with Amy’s own values and the direction she 

aspires to take. This is what has made a good mentor relationship. Similar resonances in terms 

of factors such as ethnicity, gender and social background can play a part in successful 

mentoring. If a student does not feel they have any resonances then their behaviour is rarely 

influenced (Bandura, 1994). 

 

The close connection many students may have with their family, from circulating in the same 

communities, can influence students’ career aspirations. According to Saleem et al. (2014) 

parental influence on student career aspirations may be the result of the following factors: 

some students follow their parents’ profession or trade because it is familiar to them. There is 

also the parents’ endorsement and professional life style, which can sometimes be the reason 

for selection of a similar profession. 

  

Consistent with prior research (Bandura et al., 2001; Saleem et al., 2014) I found a positive 

relationship between family support and the development of aspirations, teacher support and 

the development of self-efficacy, motivation and career aspirations.  
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Family can also influence student aspirations. Rachel's and Yasmin’s career driver may have 

been instigated by their family by learning through observation and experience of their 

parents’ life: 

 

He (father) is the one who has mainly pushed me through my younger years in terms of 
education. He has also inspired me because he had a good career with the police force 
and earned good money and really enjoyed it at the same time. He did go from, when 
they were younger not earning as much money. I have seen both sides from my 
dad...He has had a long-term career, and that's pushed me on in school and go to 
university and go from there into a career. (Rachel, Business Management) 
 

My mam has had multiple pub businesses, and I was brought up in pubs. I don’t think I 
have been influenced by my mam. I think it came from university…. and my dad, he has 
got his own shop but I think it’s more the shop they have got. That’s not what I want to 
do but the management side of pubs that interests me. (Yasmin, Business Management) 
 

John's career plan was inadvertently directed by his father: 

 
I remember one time that he (father) said that he went for a job interview and the guy 
had a look at it (drawing) and ripped it up and said you need to expand more. You need 
to be more open-minded which was why I took fine art. (John, Fine Art) 
 

Whereas Tammy’s mother’s influence was not focused on an actual career it was on Tammy’s 

education:  

 
She (mum) stressed it to us that we needed to go to university. She doesn’t mind what 
jobs we do after that….my mam said look get a degree then you will have the choice 
and then you won’t have to go back later on in life when you have a mortgage. (Tammy, 
Fine Art) 

 

The students who took part in this research have suggested the university has changed them 

in some way.  For most of the participants they have added to their original identity. For 

some, this is developing and building on the fluidity of their identity as an artist; for others 

there may be a shift in identity towards recognising themselves as a university student. As 

discussed, this shift in identity can develop through being, self-discovery, belonging and 
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peripheral participation. Similarly, and as discussed previously, strategies to career building 

constantly evolve. The five orientations I highlighted as being strategies to career building 

appear to be important to the development and building of the students’ career aspirations.  
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Chapter 5 - Conclusions 

 

My findings on career building bring a different element to the current research as it is 

conducted using photographs taken by the participants; this gives additional depth and 

richness to the research (Ryan and Ogilvie, 2011). Moreover, the development of student 

identity in higher education has not been applied to the field of careers. This research 

explores the role of careers and employment services in developing student career 

aspirations. This is an area currently under explored. The conclusions of this research are 

presented as follows:  a discussion on the implications of orientations to career development. 

Here I outline the different orientations business management and fine art students tend to 

lean towards. I ask what makes a rich learning and teaching environment and appropriate 

career and employment services, contrasting the varying needs between the two subject 

areas under discussion. I should make it clear at this point that my intention was never to 

offer a rigorous comparison between the subject areas; however, my findings surface an 

obvious difference between the two.  I also loop back to my introductory comments on 

graduate level positions. I reflect on my professional practice and learning and I discuss 

limitations to this research and potential areas for further exploration. I defend and discuss 

my experience of using a visual research methodology as a novel aspect of my thesis. The 

chapter concludes with the future agenda and recommendations. 

 

5.1 Implications of orientations  

 

As indicated, I see the orientations as heuristic devices by which I mean they help us to 

interpret what may be going on in terms of student strategies for career building.  I do not 

propose these orientations as neat categories into which students nicely fit; rather they are 
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tendencies which may shift over time. Most importantly, I see them not so much as inherent 

orientations in the student but as reflections of the kind of teaching and learning 

environments they encounter alongside the kind of career and employment advice provided.   

The variations in the student experiences between fine art and business management show 

this to be the case.  

 

There are resonances between career building orientations and the notions of ‘deep’ and 

‘surface learning’ offered by Marten and Saljo (1976). These authors insist that deep learning, 

in which the student searches for meaning rather than learn by memorising, is generated by 

the kind of teaching that fosters it.  Similarly, through understanding the student career 

orientation(s) the university experience can be adapted to help students to build their career 

aspirations.  For instance, students with an Intrinsic Motivation Orientation i.e. passion for a 

subject (associated more with fine art students) can be nurtured to consider a potential 

career. Students with an Extrinsic Motivation Orientation i.e. those students who crave 

external rewards (for example, praise, high grades or pay) will need to have elements of the 

intrinsic if learning is to be sustained. The reason for this is once the reward is achieved, or 

removed, the likelihood of the student to make continued gains diminishes (Stipek, 1996).  

 

Clearly, and from the first orientation I discussed in the findings chapter, students who take a 

placement year, or some form of work experience whilst at university, usually develop a 

strong sense of direction. The value of work experience is important in the development of 

career aspiration strategies and in developing a professional identity with the subject. The 

development of the students’ identity through practice can change students’ orientations and 

move students forward to enable them to build and achieve their career aspirations. As 

Wenger, 1998 suggests there is a relationship between practice and identity in that it is 

through doing that professionals gain a sense of identification with their profession. Those 
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students who lack confidence and have a Weak Planning Orientation may struggle with this 

identification and the university can help to develop this. Having a Weak Planning Orientation 

is not necessarily counter-productive in the early exploratory years of undergraduate life. The 

Dream Orientation is a powerful orientation to strategy building where students are already 

envisioning themselves in specific professions or owning specific objects. The student requires 

knowledge or experience to reach the next stage of their goal and this is where the university 

careers and employment services may be able to support them. It is also where attention can 

be paid to the curriculum as I discuss with respect to my second research question. 

 

5.2 What supports rich learning and teaching environments?  

 

What emerged from my second question was the importance of students identifying with 

their subject and where possible with a profession aligned to it. Lave and Wenger (1991) and 

Wenger (1998) are not normally associated with formal education but the emphasis they 

place on situated learning, that is learning within professional communities emerged to be of 

importance in the building of rich teaching and learning environments.   

 

The contrast between the fine art participants and business management participants was 

striking. Both subject areas are utilising the university’s learning environment; however, they 

are placing emphasis on different elements. For example, art students practise their art in the 

university studios working to art briefs to gain experience, whereas business management 

students access professional experience external to the university environment through 

mentors and work placements. My findings point to the centrality of work experience and 

associated activities such as joining the I.O.D. mentoring scheme, attending lectures and 

visiting lecturers’ guest seminars. The University needs to encourage students to identify with 

a profession.   



130 
 

The teaching environment turned out to be important, for example, fine art students use the 

university studio space to explore ideas and take risks in a safe environment with peers and 

practitioners. Zepke, Leach and Prebble (2006) found that universities can influence students 

through an environment that encourages an active learner approach, and this appears to be 

what is happening in the art faculty. Students have somewhere to go to progress their work 

with peer support.  It was noteworthy that business management did not have an equivalent 

facility.  My research findings support the comment made by Wenger who stated "education 

is not merely formative - it is transformative" (Wenger, 1998:263), but for this to happen it 

needs facilities such as the studio space. 

 

‘Belonging’ was a very strong theme in my research especially for the fine art students who 

appear to develop their identity with art through belonging activities and the formation of 

emergent communities of practice. Fine Art students placed a strong emphasis on the support 

from their peers (friends) and tutors in helping them to develop an identity with the subject. 

Friends offered support and tutors encouraged the element of risk and ‘trial and error’ in their 

art work.  

 

In addition to the role friends play in identity development there is also identity development 

through a form of peripheral participation which not only encompasses work experience it 

also includes mentoring, tutor support and the influence from family members. For the 

business management students, mentors play a major part in helping them develop their 

career aspirations. The Business Management students have access to a formal mentoring 

programme through the I.O.D. scheme and they also have mentors and practising 

practitioners who deliver guest lectures or with whom students come into contact through 

their work experience. Students appear to need input from practising practitioners in the 

relevant field of study. Fine art tutors are typically practising artists who can relate 
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professional experiences to the students. In contrast, business management students tend to 

rely on mentors and practitioners from outside the University. 

 

Students appear to rely on the University to develop and build their career aspirations. This 

research suggests the building of student aspirations is best left to practising practitioners 

working in the field. As indicated, for fine art students this maybe their lecturers who are 

practising artists and for business management students the Institute of Directors (I.O.D.) 

mentors or visiting professionals working in the field. University lecturers and tutors can build 

students’ career aspirations through the facilitation of these forms of peripheral participation. 

 

5.3 Graduate level entry 

 

In my introduction I indicate that fine art students have lower rate of entry in the professions 

than in other subject areas.  Yet I also show them to be the most closely aligned to 

professional practice in the University.  What explains this? It needs acknowledging that the 

DLHE survey is not sufficiently longitudinal for some groups of students such as fine art.  They 

secure jobs but not graduate level positions (Swani, 2016). As discussed previously, fine art 

students begin their career initially in portfolio careers. If the DLHE survey was carried out five 

years after graduation (currently being discussed) instead of six months after graduation a 

different ‘picture may be painted’ of the fine art students success in the graduate level labour 

market.  In addressing the relevant benchmark statements, Ball et al., 2010) argue that fine art 

students: 

 
 …would benefit from improved preparation for the transition into work, with further 
opportunities for and greater visibility of work placements, business and enterprise 
skills, and a good grounding in technical skills and discipline specific knowledge. (Ball et 
al., 2010:xii)  
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Whether this adaptation i.e. greater visibility of work placements for fine art students will 

support fine art students into graduate level positions earlier than is currently happening is 

untested. Similarly with business management students: would a focus on work placements 

and introducing practising practitioners as mentors prove to enhance the current graduate 

level figures? My research is suggesting potentially yes if students’ career aspirations and 

strategies can be developed early in their degree course. The development and implications 

for careers and employment services in supporting students with their varying needs and 

orientations is discussed in section 5.5.2.2. 

 

5.4 Limitations of research 

 

Although I defend my choice of qualitative methods as a means by which I can dig into the 

meanings students make of their university and career building experience, I accept that my 

cohort could not possibly expose all the issues connected to this.  There would need to be 

more qualitative studies against which to evaluate mine.  Nonetheless I hope I have initiated a 

shift in orthodoxy, particularly in the deployment of photo-elicitation. 

 

I cannot prove that photo-elicitation yields richer data than standard interviewing although I 

feel that the indications are that it does.  I am also aware of the limitations of the scope of this 

research as I have only focused on two curriculum areas so I am unable to acknowledge that 

all students will have the same five orientations to developing their career aspirations, and 

their experience at university may also differ.  

 

5.4.1 Potential areas for further exploration 

 

Four potential areas for further exploration were highlighted during this research: 
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1. Further research could be conducted with students outside of business management 

and fine art. It is evident from the findings that these two groups of students both have 

different needs. They both look to develop their identity mainly through practice and 

mixing with practising practitioners; however, the curriculum may need developing 

differently. Business management students tend to develop their career aspirations 

through work experience and mixing with practising practitioners; whereas, fine art 

students appear to need to acquaint themselves with a community of practice to 

develop themselves from an art student to an artist and not so much with a career 

aspiration. To gain a clear 'picture' of how the curriculum could be developed outside of 

fine art and business management this research could be replicated with other subject 

areas. 

 

2. In addition, replicating this research with other degree subjects could be extended into 

a pre-1992 university. So far, this research has only been conducted with post-1992 

university students; however, as I mentioned earlier Rothwell et al. (2007) found there 

are some differences between post- and pre-1992 university students, particularly in 

relation to confidence. Once again this might have an effect on how career aspirations 

are developed and the support students require. 

 

3. With the introduction and increase in tuition fees, paying back parents is an extrinsic 

motivation that students may adhere to more and is worthy of further exploration. 

 

4. Finally, this research is focussed on students aged 18-24, whereas 22% of full-time 

undergraduate entrants in the UK are mature students HESA (2017a), and they may 

have different orientations to younger students when building their career aspirations 

and require a different level of support. For this reason further research could be 
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conducted with mature students. In addition, this research could be replicated with 

students from various demographic groups, for example, gender and ethnicity to 

understand if orientations differ according to demographics; thus giving the University 

the opportunity to adapt their support if required.  

 

5.5 Future agenda 

 

This section reflects on my professional practice and learning. I discuss my contribution to 

practice which I have split into three key areas. Firstly, I present the potential use of visual 

research when conducting research on careers and employment. Secondly, the implications 

for careers and employment services and how they might adapt their current service to help 

and support students in developing and reaching their career aspirations. Finally, I discuss the 

relationship between the development and building of identity and self-efficacy in helping 

students whilst at university to build and develop their career aspirations focussing on 

belonging, professional experience and mentors. 

 

5.5.1 Reflection on my professional practice and learning 

 

This study has informed my professional practice and has widened my knowledge from the 

typical quantitative and qualitative methodologies applied to careers and employment 

research. From my experience of using a visual research methodology I will definitely consider 

using visual research again as long as it fits with my research questions and the knowledge I 

am hoping to gain. I have discussed through using visual research I can uncover a different 

kind of knowledge that is more in-depth and generates a greater understanding. This is 

important to most of the research I undertake. In addition, I did not perceive or expect the 

outcome I had from using visual research; for example, through the participants’ interaction 
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with their photographs at their interviews they appeared to adopt the auto-driven photo-

elicitation process and interact with it in a positive manner. By discussing the participants’ 

photographs I felt a closer connection with the participants, it was easier to understand what 

they were talking about through their images and I almost felt as though I knew my 

participants more intimately; I don’t believe I would have had the same effect through a 

standalone interview. I was also surprised at how some of the photographs strengthened and 

reinforced the participants’ comments, for example, when I discussed Samuel’s alien drawings 

and Rachel’s sketchbooks with her Grand Design drawings. These images made me realise 

how important this aspiration was to them and again I felt a personal connection as though I 

was entering into a part of their private life.  

 

My research has also shown that the visual can constitute an expressive language in its own 

right; this is exemplified in the photographs the participants submitted as part of the ADPE 

process, for example, some of the photographs provide vivid illustration (e.g. Tammy’s 

photographs on friendship); some provide amplification of an aspiration (e.g. Harriet’s 

photographs of design sketchbooks); some offer symbolic representation (e.g. John’s 

photograph of his passport to denote his desire to travel). Some of the photographs seem to 

come from a visceral place (e.g. Kam’s photographic tributes to her father and mother) and as 

I discussed previously some of the visual goes beyond words but my intention was never to 

interpret the image. The visual was used as a means of eliciting accounts. 

 

The adaptations I made to the ADPE process (see Figure 1.0) enhanced the research validity 

and findings through additional forms of recording i.e. audio and video recording, transcribing 

and participants checking the interpretation. In addition, the above three areas also removed 

some of the disadvantages of ADPE; for example, Meo (2010) found difficulties in identifying 

which photograph was being referred to during the transcribing of the interview. This was not 
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a problem encountered when using video recording. I also found the recording of my initial 

thoughts before the face-to-face interview introduced new questions. My research supports 

Strecker (1997) and Gauntlett and Holzwarth (2006) who found images are open to a range of 

interpretations. If I had relied purely on the image my interpretation would have been 

incorrect; for example, I did not realise photograph 2.0 related to art therapy.  

 

I found the additional knowledge gained and the benefits from using a visual research 

methodology contributed significantly to the research questions; for example, the 

photographs appeared to help the participants structure their discussion. Deviation from the 

research questions could easily be brought back without difficulty by following and referring 

back to the story held by the images. The participants appeared relaxed which I assume was 

because they felt they were in control and were comfortable in talking about their own 

photographs. Sometimes an interview can feel daunting as it can be associated with a pass or 

fail, for instance when somebody is interviewed for a job. My experience of using visual 

research reflects the findings of many visual researchers, for example, participants engage in 

conversation and respond to images without indecision (Meo, 2010; Schwartz, 1989). 

According to Van Auken et al. (2010) photo-elicitation also appears to aid recall and more 

evocative accounts of incidents than traditional interviews. Without running a set of 

interviews separate from the ADPE process I am unable to compare the variation in response; 

however, I did find some of the participants’ revealed personal, sensitive information during 

the research. I am unsure if I would have had the same response with only a face-to-face 

interview. 

 

I also had time to reflect and develop questions based on the participants’ images. The 

photographs opened up new lines of enquiry that I may not have considered exploring 

without seeing the images before the interview, supported by O’Brien (2013); for example, 
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Yusef produced a photograph of his accommodation to represent his friends and the people 

he has met (photograph 17.0). Without this image it seems unlikely the conversation would 

have led to the exploration of how aspirations are developed outside of Yusef’s course or 

work experience and the social support living in halls can give a student.   

 

The only disadvantage I found with using visual research is it is a long process and there are 

many stages, for example: 1) brief is designed for participants; 2) participants are recruited, 3) 

the brief is discussed with the participants; 4) the participants go away and take their 

photographs; 5) photographs are submitted to the researcher; 6) researcher analyses the 

photographs and memos comments ready for interview; 7) interview is arranged; 8) interview 

takes place; 9) interview is transcribed; whereas, for example, if I was to conduct a standalone 

interview or run a focus group, there are four stages – 2), 7), 8), and 9). However, the 

advantages outweigh this disadvantage in relation to the in-depth knowledge that is gained 

from using this methodology. At this stage there is nothing I would consider changing or 

adapting in the ADPE process other than what I have already trialled. 

 

When I started my path of discovery using visual research I did not expect the interest it would 

generate from other researchers and careers and employment practitioners. I started this 

research with a focus on visual research as a tool to capture the building of career aspirations 

to answer my research questions; however, the use of visual research became as important as 

the answers to my research questions and has ended up a key contribution not only to my 

practice but also to the wider research community. 

 

In addition to my experience with using visual research, I was surprised how important 

identity was in the development of student aspirations and career aspirations for both fine art 

and business management students and the importance of belonging to communities of 
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practice for the fine art students. My intention is to support the development of identity and 

belonging through my professional practice by implementing the recommendations 

highlighted later in this chapter.  

 

5.5.2 Possible contribution to practice 

 

There are three main areas of possible contribution to practice: 

 

1. The role of visual research when conducting research in careers and employment which 

again is steering away from the traditional quantitative methods normally applied. 

 

2. The implications and potential development of the current careers and employment 

services within higher education away from offering students a traditional career 

service, by giving students the relevant tools and equipment to prepare students for 

employment through for example CV preparation and interview techniques and 

working alongside subject lecturers to get their career messages across to help students 

develop and build their career aspirations. 

 

3. The relationship between the development and building of identity and self-efficacy 

through belonging, professional experience and working alongside mentors when 

developing strategies to develop career aspirations. 

 

I will now discuss my contributions to practice in detail and make recommendations: 
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5.5.2.1 The role of visual research in careers and employment 

 

Previously I discussed how visual research could potentially be used as a research 

methodology in Careers and Employment research to bring a new depth of knowledge to the 

subject area. My experience of using a visual research methodology can give a new insight 

into how to support students and could be developed not only in research on Careers and 

Employment but also in the normal working day to try and extract a different type of 

knowledge. As mentioned previously research on Careers and Employment is normally based 

on quantitative research. Additional knowledge could be gained if Careers Services considered 

using a visual research methodology in their research. I would concur with McNiff (2012:8) 

who stated: “The research industry in health, education and psychology has been exclusively 

identified with scientific methods and their quests for impersonal and objective knowledge.” 

McNiff continues “We are easily put on the defensive when confronted with the personal 

aspects of art-based enquiry.” (McNiff, 2012:8)  

 

Through applying a visual research methodology to my research the research came ‘alive.’ The 

career orientations were revealed through images and supported the participants to explain 

and reveal their orientations. My experience of using ADPE has been positive in that it 

generated a deeper understanding to my research than if I had used the traditional research 

methods associated with careers and employment research. The adaptations I made to the 

ADPE process (see figure 1.0) enhanced the process and I would recommend these 

adaptations if using ADPE to generate knowledge. Two recommendations are evident from my 

experience of using a visual research methodology: consider using alternative methodologies 

to the typical research methodologies normally used in careers and employment research and 

use an adapted ADPE process similar to the process I used (see section on recommendations 

for a full list of recommendations). 
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5.5.2.2 Implications for careers and employment services 

 

The role of the careers and employment services may need to adapt to enable them to 

support students in achieving their career aspirations.  Careers and employment services can 

support students in achieving their aspirations by reviewing embedded practices and possibly 

moving away from the traditional Careers Service offering. Typical Careers practice consists of 

a Careers Advisor sitting down with the student for a maximum of twenty minutes to discuss 

their career options by asking a series of questions. Similar to an interview the student has a 

few minutes to answer the question. If the student were asked to forward a photograph 

before the meeting this might be a good way to begin to probe options. The student would 

have had time to think and consider what images to produce. The students taking part in this 

research came to the interview prepared for the discussion, a finding supported by Van Auken 

et al. (2010). In addition, by encouraging the student to submit photographs, I found when I 

came to interview the student their photographs helped them to explain their point, a finding 

reinforced by Guillemin and Drew (2010), for example, photograph 5.0 – Alien Sketches 

submitted by John reinforces and strengthens his comment on his interest in drawing aliens: 

 
 …it’s what I have always liked drawing ever since I was a small child….I got so hooked 
on it. I have got a whole block of paper just scribbling you know. (John, Fine Art) 

 

Sketches of aliens drawn on different types of paper in blue ink and pencil suggest they have 

been drawn at different times. The photograph gives us no reason to doubt his comment. 

Photographs can endorse a person’s passion for a subject as in John’s case. Photographs taken 

by the student can give careers and employment staff an insight into the student’s world and 

a deeper understanding of what the student is saying.  As discussed photographs can endorse 

what the student says and are useful for Careers staff when trying to direct and advise a 

student to help them reach their career aspirations. The enhancements I made to the ADPE 

process I would recommend using for careers and employment research, but from my 
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experience of using ADPE my adaptations will not be suitable when used as part of a careers 

advisory interview. The main reason is the student expects advice and guidance during their 

careers advisory interview, not after; whereas, audio and video recording and transcribing are 

used after the interview for analysis and reflection and would be too late for the student. 

Nevertheless, the ADPE process without the adaptations could be transferred to the career 

advice interviews (see recommendation 3). 

 

My findings suggest that the Careers Service would be best suited empowering students by 

giving them the tools and language to pursue their career aspirations. Careers and 

Employment staff are not practising practitioners in the students’ field of study. For this 

reason, their role could be adjusted so that they concentrate on advertising employment 

opportunities and preparing the students for interviews including curriculum vitae (CV) 

preparation, telephone techniques, interview skills and psychometric testing rather than 

trying to develop and build the students’ career aspirations. On the other hand, practitioners 

in the field, for example, practising artists and marketing and human resource practitioners 

can help students to perceive and develop their career aspirations. Career messages should be 

channelled through the fine art lecturers as they are the key influencers to the building and 

development of fine art students’ career aspirations. My findings are indicating that students 

tend to listen and are inspired by practitioners from their field of study; however, lecturers, 

mentors and practitioners need to be aware of what they say to their students and how this 

can have a negative or positive effect on that student’s decision-making. Business 

management students appear to be influenced by practitioners in the field, thus requiring 

different support to fine art students. The careers and employment services could be used to 

introduce practitioners from industry to contribute to the curriculum delivery as and when 

required and to help business management students develop career aspirations and build 

strategies to their career planning. The practitioners could deliver some of the lectures or 



142 
 

mentor the students as both these areas appear to be effective in developing student career 

aspirations (see recommendation 4). 

  

5.5.2.3 Relationship between the development of identity and self-efficacy when building 

strategies to career aspirations 

 

There are several conclusions that emerged from this research in relation to the development 

of identity and self-efficacy. Firstly, the building of communities within the subject area will 

support students in developing a) an identity with the subject b) self-efficacy with the subject. 

My findings have shown that developing an identity with the subject is important to the 

development of student career aspirations. In addition, students develop confidence through 

developing an identity with the subject. Business management students appear to develop 

confidence if their grades improve which seems to be instigated through the students group 

work in particular the Enterprise module; whereas, fine art students appear to develop their 

confidence through constructive peer feedback and belonging to an art community (see 

recommendations 5 and 6).  

 

Work experience in the relevant field of study should be encouraged to enable students to 

gain knowledge and skills through legitimate peripheral participation, and where students 

new to the field can practice their skills alongside experienced practitioners. This is important 

to the development of the student’s identity and as Wenger (1998:215) states "we 

accumulate skills and information, not in the abstract as ends in themselves, but in the service 

of an identity." My research with business management students has shown that having 

professional experience has helped students develop their career aspirations and strategies 

through the development of their professional identity and confidence. This research is 
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showing that University is a path of discovery and when backed by work experience, direct or 

indirect, can give students a career direction (see recommendation 7).  

 

5.5.3 Recommendations 

 

From the three areas I have highlighted as my contribution to practice seven 

recommendations are evident. Recommendations one to three suggest a flexible approach to 

how careers and employment research is conducted and how auto-driven photo-elicitation 

can be used within the careers service. Recommendations four to seven suggest how the 

University Careers and Employment Services and how the curriculum could be developed to 

help students develop and build their career aspirations. 

 

Recommendation 1: From my experience of using visual research I would recommend 

researchers researching careers and employment consider taking on a flexible approach to 

their research and be open to using different methodologies instead of using the traditional 

research methods associated with careers and employment. This will enable researchers to 

access a different type of knowledge.  

 

Recommendation 2: Adaptation of the ADPE process in-line with how I conducted the ADPE 

process (see figure 1.0); for example, introduction of audio and visual recording and 

transcribing interviews aids analysis and makes the process more robust. 

 

Recommendation 3: Consider using photographs to stimulate conversation, for example, 

introducing photographs into the careers interview. This may access a more in-depth 

understanding of the student’s requirements than a standalone interview. 

 



144 
 

Recommendation 4: Introduce students to practising practitioners and potential mentors. My 

findings point to the need for students to identify with a profession; the I.O.D. mentoring 

scheme could be extended as the business management participant who was involved with 

this scheme found it helped him to develop his career aspirations. In addition, practitioners in 

the workplace or delivering lectures can have an influence on the development and building of 

career aspirations, especially practitioners whom a student may be able to relate to. 

 

Recommendation 5: For business management students, focus on building students’ self-

efficacy through helping them develop an identity with the subject. Through implementing 

elements of the QAA (2018) ‘Enterprise and Entrepreneurship Education Guidance’ confidence 

may increase for Business management students as this will help build an entrepreneurial 

‘mind-set’ which according to the QAA (2018) can develop: a self-awareness of personality 

and social identity, develop personal ambition and goals and increase personal confidence and 

resilience.   

 

Recommendation 6: For fine art students; in addition to the implementation of some of the 

QAA (2018) guidance, fine art students appear to benefit from being part of a community of 

practice. They have the need to belong and friendship is very important to their development. 

Encouraging the development of communities of practice within the art studio space and 

interaction with peers will help build fine art students’ self-efficacy and an identity with the 

subject area.  

 

Recommendation 7: Encourage business management students to undertake a placement or 

a period of work experience as this helps them to develop their career aspirations and their 

professional identity; for example, Yusef suggests his placement year was instrumental in 
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developing his career aspirations and Rachel whose placement experience appears to have 

given her a clearer career direction and now describes herself as “very career focused." 

 

To conclude, this research has not only established five strategies that the students use to 

develop and build their career aspirations, I have also found the University offers a 

transformative experience and helps to build student and subject identity and self-efficacy. 

Work experience, self-discovery, role models (external practitioners, tutors and mentors) and a 

sense of belonging are important to student development in building career aspirations and 

create a rich learning environment for the student. Business management and fine art 

students’ requirements appear to be very diverse in terms of the support they need in 

developing their career aspirations. Fine art students are intrinsically motivated and appear to 

focus on developing their identity as an artist, requiring support from university lecturers, and 

they seem to have a need to belong to an art community (internal or external to the University) 

to enable them to develop their career aspirations. Business management students are more 

extrinsically motivated than fine art students they seek advice and guidance from external 

practitioners and tend to benefit from work experience in developing their career aspirations. I 

would argue it is important that lecturers, universities and policymakers recognise the 

students’ orientation for studying fine art and business management by seeking to understand 

the particular orientation which is motivating the student at a given point in time, so tailored 

support and ways of teaching and learning can be adapted.  To be more effective the Careers 

and Employment Services may want to consider how they deliver their current offering and 

potentially adjust to complement the students' needs. I would also recommend careers and 

employment researchers further consider using a visual research methodology in future 

research to bring additional new insights to career and employment research. 

  



146 
 

References  

 

Albrecht, J. N. (2012) Authentic Learning and Communities of Practice in Tourism in Higher 

Education. Journal of Teaching in Travel and Tourism, 12(3), pp.260-276. 

 

Agarwala, T. (2008) Factors Influencing Career Choice of Management Students in India. 

Career Development International, 13(4), pp.362-376. 

 

Ali-Khan, C. and Siry, C. (2014) Sharing Seeing: Exploring Photo-Elicitation with Children in Two 

Different Cultural Contexts. Teaching and Teacher Education, 37, pp.1-14. 

 

Allen, K. and Hollingworth, S. (2013) ‘Sticky Subjects’ or ‘Cosmopolitan Creatives’? Social Class, 

Place and Urban Young People’s Aspirations for Work in the Knowledge Economy. Urban 

Studies, February, 50(3), pp.499–517. 

 

Allen, Q. (2012) Photographs and Stories: Ethics, Benefits and Dilemmas of Using Participant 

Photography with Black Middle-Class Male Youth, Qualitative Research, 12(4), pp.443-458. 

 

Allingham, T. (2016) Universities Set to Increase Fees Above £9,000, Per Year. [online]. 

[Accessed 22 July 2016]. Available from: 

<http://www.thecompleteuniversityguide.co.uk/news/universities-set-to-increase-fees-

above-%C2%A39,000-per-year/> 

 

Anderson, B. (1991) Imagined Communities: Reflections on the Origin and Spread of 

Nationalism. London: Verso.  

 

http://www.thecompleteuniversityguide.co.uk/news/universities-set-to-increase-fees-above-%C2%A39,000-per-year/
http://www.thecompleteuniversityguide.co.uk/news/universities-set-to-increase-fees-above-%C2%A39,000-per-year/


147 
 

Archer, L. (2003) The ‘Value’ of Higher Education. in Archer, L. Hutchins, M. and Ross, A. (eds.) 

in Higher Education and Social Class: Issues of Exclusions and Inclusions, RoutledgeFalmer: 

London, pp.119-136. 

 

Archer, L. and Hutchings, M. (2000) ‘Bettering Yourself’? Discourses of Risk, Cost and Benefit 

in Ethnically Diverse, Young Working-Class Non-Participants Constructions of Higher 

Education. British Journal of Sociology of Education, 21(4), pp.555-574. 

 

Armstrong, S. and Sanson, M. (2012) From Confusion to Confidence: Transitioning to Law 

School. Queensland University of Technology Law and Justice Journal, 12(1), pp.21-44. 

 

Ashmore, R. D., Deaux, K. and Mclaughlin-Volpe, T. (2004) An Organising Framework for 

Collective Identity: Articulation and Significance of Multidimensionality, Psychological Bulletin, 

130, pp.80-114. 

 

Ashwin, P. (2006) Variation in Academics’ Accounts of Tutorials. Studies in Higher Education, 

31(6), pp.651-665. 

 

Ashwin, P. (2008) Accounting for structure and agency in ‘close-up’ research on teaching, 

learning and assessment in higher education. International Journal of Educational 

Research, 47(3), pp.151–158. 

 

Association of Social Anthropologists (ASA) (2011) Ethical Guidelines for Good Research 

Practice. [online]. [Accessed 10 June 2016]. Available from:  

<http://www.theasa.org/downloads/ASA%20ethics%20guidelines%202011.pdf>  

 

http://www.sciencedirect.com.ezproxy.wlv.ac.uk/science/journal/08830355
http://www.sciencedirect.com.ezproxy.wlv.ac.uk/science/journal/08830355
http://www.sciencedirect.com.ezproxy.wlv.ac.uk/science/journal/08830355
http://www.sciencedirect.com.ezproxy.wlv.ac.uk/science/journal/08830355
http://www.sciencedirect.com.ezproxy.wlv.ac.uk/science/journal/08830355/47/3
http://www.theasa.org/downloads/ASA%20ethics%20guidelines%202011.pdf


148 
 

Bagnoli, A. (2009) Beyond the Standard Interview: The Use of Graphic Elicitation and Arts-

Based Methods. Qualitative Research, 9(5), pp.547−570. 

 

Bailey, J. (2008) First Steps in Qualitative Data Analysis: Transcribing. Family Practice, 25(2), 

pp.127-131.  

 

Baker, T. L. (1999) Doing Social Research, (2nd ed.) New York: McGraw-Hill Inc. 

 

Ball, L. Pollard, E. Stanley, N. and Oakley, J. (2010) Creative Career Stories. Report 477, Oct 

2010. Centre for Learning and Teaching in Art and Design, University of the Arts, London. 

 

Ball, L. Pollard, E. and Stanley, N. (2010a) Creative Graduates Creative Futures. Council for 

Higher Education Partnership in Art and Design and the Institute for Employment Studies, 

University of the Arts, London. 

 

Bandura, A. (1993) Perceived Self-Efficacy in Cognitive Development and Functioning. 

Educational Psychologist, 28(2), pp.117–148.  

 

Bandura, A. (1994) Self-efficacy. in V. S. Ramachaudran (ed.), Encyclopaedia of Human 

Behaviour, 4, pp. New York: Academic Press, pp.71-81. 

 

Bandura, A. (1997) Self-efficacy: The Exercise of Control, New York: W. H. Freeman.  

 

Bandura, A. (2012) On the Functional Properties of Perceived Self-Efficacy Revisited, Journal of 

Management, 38, pp.9-44. 

 



149 
 

Bandura, A. Barbaranelli, C., Caprara, G. V. and Pastorelli, C. (1996) Multifaceted Impact of 

Self-Efficacy Beliefs on Academic Functioning. Child Development, 67, pp.1206–1222. 

 

Bandura, A., Barbranelli, C., Caprar, G., and Pastorelli, C. (2001) Self-Efficacy Beliefs as Shapers 

of Children’s Aspirations and Career Trajectories. Child Development, 72(1), pp.187-206. 

 

Bandura, A. Caprara, G. V. Barbaranelli, C. Pastorelli, C. and Regali, C. (2001) Sociocognitive 

Self-Regulatory Mechanisms Governing Transgressive Behaviour. Journal of Personality and 

Social Psychology, 80(1), pp.125-135. 

 

Banks, M. (2001) Visual Methods in Social Research. London: Sage Publications Ltd.  

 

Banks, M. (2007) Using Visual Data in Qualitative Research. London: Sage Publications Ltd. 

 

Batson, C. D. (1991) The Altruism Question: Toward a Social-Psychological Answer. Hillsdale, 

N.J.: Erlbaum. 

 

Beaty, L., Gibbs, G. and Morgan, A. (1997) Learning Orientations and Study Contracts. in 

Marton, F., Hounsell, D. and Entwistle, N., (eds.) The Experience of Learning: Implications for 

Teaching and Studying in Higher Education. (2nd ed.), Edinburgh, Scottish Academic Press, pp. 

72–88, available at <http://www.tla.ed.ac.uk/resources/EoL.html> pp.3–22. 

 

Beaty, E. and Morgan, A.  (1992) Developing Skill in Learning. Open Learning: The Journal of 

Open, Distance and e-Learning, 7(3), pp.3-11. 

 

 

http://www.sciencedirect.com/science/article/pii/S014019710800122X#bib13


150 
 

Beder, S. (1997) Addressing the Issues of Social and Academic Integration for First Year 

Students: A Discussion Paper. [online]. [Accessed 17 July 2015]. Available at: 

<http://ultibase.rmit.edu.au/Articles/dec97/beder1.htm> 

 

Bem, D. J. (1972) Self-Perception Theory. Advances in Experimental Social Psychology, 6, pp.1-

62. 

 

Berger, J. (1972:8) Ways of Seeing. London, British Broadcasting Corporation and Penguin 

Books. 

 

Bhavnami, R. (2006) ‘Ahead of the Game! The Changing Aspirations of Young Ethnic Minority 

Women’ in Equal Opportunities Commission, Moving on up! Ethnic Minority Women and 

Work, Manchester Equal Opportunities Commission. 

 

Blasko, Z. (2002) Access to What: Analysis of Factors Determining Graduate Employability, A 

Report to HEFCE, Open University, Centre for Higher Education Research and Information, 

London. 

 

Blumer, H. (1954) What is Wrong with Social Theory? American Sociological Review, 19 pp.3-

10 

 

Boland, P. (2010) Sonic Geography, Place and Race in the Formation of Local Identity: 

Liverpool and Scousers. Geografiska Annaler: Series B, Human Geography, 92(1), pp.1–22. 

 

http://ultibase.rmit.edu.au/Articles/dec97/beder1.htm
http://www.sciencedirect.com/science/journal/00652601


151 
 

British Sociological Association (BSA) (2002) Statement of Ethical Practice for the British 

Sociological Association. (March 2002) [online]. [Accessed 15 September 2015] Available at: 

<http://www.britsoc.co.uk/media/27107/StatementofEthicalPractice.pdf>  

 

Brookhart, S.M. and Freeman, D. J. (1992) Characteristics of Entering Teacher Candidates, 

Review of Educational Research, 62(1), pp.37–60. 

 

Brown, P. and Hesketh, A. (2004) The Mismanagement of Talent: Employability and Jobs in the 

Knowledge Economy, Oxford: Oxford University Press. 

 

Bryman, A. (2012) Social Research Methods. (4th ed.) Oxford: Oxford University Press. 

 

Buchanan, F. R., Kim, K. H. and Basham, R. (2007) Career Orientations of Business Masters 

Students as Compared to Social Work Students. Career Development International, 12(3), 

pp.282–303. 

 

Bullock-Yowell, E., McConnell, A. E. and Schedin, E. A. (2014) Decided and Undecided 

Students: Career Self-efficacy, Negative Thinking, and Decision Making Difficulties, NACADA 

journal, 34(1), pp.22-34. 

 

Byrom, T., and Aiken, V. (2014) Doing it Differently: Re-Designing the Curriculum to Face the 

Challenges of Student Work-Based Learning Opportunities, Higher Education, Skills and Work - 

Based Learning, 4(3), pp.271-283.  

 

Carroll, A., Houghton, S., Wood, R., Unsworth, K., Hattie, J., Gordon, L., and Bower, J. (2009) 

Self-Efficacy and Academic Achievement in Australian High School Students: The Mediating 

http://www.britsoc.co.uk/media/27107/StatementofEthicalPractice.pdf


152 
 

Effects of Academic Aspirations and Delinquency, Journal of Adolescence, 32(4), August 2009, 

pp.797–817. 

 

Cassidy, C., O’Connor, R. and Dorrer, N. (2006) Young People’s Experience of Transition to 

Adulthood: A Study of Minority Ethnic and White Young people [online] York: Joseph 

Rowntree. 

 

Charmaz, K. (2006) Constructing grounded theory: A practical guide through qualitative 

analysis. Los Angeles, CA: Sage Publications. 

 

Choy, S. P. (2001) Students Whose Parents Did Not Go to College: Postsecondary Access, 

Persistence, and Attainment, Washington, DC: National Center for Education Statistics. 

 

Christians, C. (2005) Ethics in Politics in Qualitative Research. in Denzin, N. and Lincoln, Y. 

(eds.) The Sage Handbook of Qualitative Research, London: Sage Publications. 

 

Christie, F.  (2016) Uncertain Transition: Exploring the Experience of Recent Graduates, 

Research report prepared for HECSU, December 2016 [online]. [Accessed 03 April 2017]. 

Available at: 

<https://www.hecsu.ac.uk/assets/assets/documents/University_of_salford_uncertain_transiti

ons_2017.pdf>  

 

Christie, H., Tett, L., Cree, V. E., Hounsell, J. and McCune, V. (2008) ‘A Real Rollercoaster of 

Confidence and Emotions’: Learning to be a University Student. Studies in Higher Education, 

33(5), pp.567-581. 

 

http://www.tandfonline.com/action/doSearch?action=runSearch&type=advanced&searchType=journal&result=true&prevSearch=%2Bauthorsfield%3A()
https://www.hecsu.ac.uk/assets/assets/documents/University_of_salford_uncertain_transitions_2017.pdf
https://www.hecsu.ac.uk/assets/assets/documents/University_of_salford_uncertain_transitions_2017.pdf


153 
 

Clark, C. D. (1999) “The Autodriven Interview: A Photographic Viewfinder into Children’s 

Experience.” Visual Sociology, 14(1/2), pp.39–50.  

 

Clark-Ibáñez, M. (2004) Framing the Social World with Photo-Elicitation Interviews. The 

American Behavioural Scientist, August 2004, 47(12), pp.1507-1527. 

 

Clark-Ibáñez, M. (2007). Inner-City Children n Sharper Focus, Sociology of Childhood and 

Photo-Elicitation Interviews. in Stanczak, G. C.  Visual Research Methods, Image, Society and 

Representation, California: Sage Publications Inc., pp.167-196. 

 

Collier, J. (1979) Visual Anthropology. in Wagner, J. (ed.) Images of Information, Beverley Hills, 

California: Sage Publications. 

 

Collier, J. Jr. (1957) 'Photography in Anthropology: a report on two experiments. American 

Anthropologist, 59, pp.843-859. 

 

Collier, J. Jr. (1967) Visual Anthropology: Photography as a Research Methodology. Newbury 

Park, CA: Sage Publications. 

 

Collier, J. and Collier, M. (1986) Visual Anthropology. Albuquerque: University of New Mexico 

Press. 

 

Connor, H., Dewson, S., Tyers, C., Eccles, J., Regan, J. and Aston, J. (2001) Social Class and 

Higher Education: Issues Affecting Decisions on Participation by Lower Social Class Groups. 

London, HMSO. 

 



154 
 

Connor, H. Tyers, C. Davis, S. and Tackey, N. D. Modood, T. (2003) Minority Ethnic Students in 

Higher Education, Department for Education and Skills, Research Report RR448. 

 

Connor, H. Tyers, C. Davies and Tackey, N. (2003) Minority Ethnic Students in Higher 

Education: Interim Report, DfES, London. 

 

Coomber, R. (2002). Signing your life away?: Why Research Ethics Committees (REC) shouldn't 

always require written confirmation that participants in research have been informed of the 

aims of a study and their rights - the case of criminal populations. Sociological Research 

Online, [online]. [Accessed 11 February 2016] Available at: 

<http://www.socresonline.org.uk/7/1/coomber/coomber.pdf>  

 

Costley, C. and Gibbs, P. (2006) Researching Others: Care as an Ethic for Practitioner 

Researchers. Studies in Higher Education, 31(1), pp.89-98. 

 

Cousin, G. (2009) Researching Learning in Higher Education: An Introduction to Contemporary 

Methods and Approaches. New York: Routledge.  

 

Cousin, G. (2010) Positioning Positionality: The Reflexive Turn. in Savin-Baden, M. and Howell, 

Major, C. (eds.) New Approaches to Qualitative Research: Wisdom and Uncertainty, Routledge. 

 

Cox, S., Drew, S., Guillemin, M., Howell, C., War, D. and Waycott, J. (2014) Guidelines for 

Ethical Visual Research Methods, University of Melbourne, Melbourne. 

 

Cresswell, J.W. (2007) Qualitative Inquiry and Research Design (2nd ed.) Thousand Oaks, CA, 

Sage Publications. 

http://scholar.google.co.uk/scholar_url?url=https%3A%2F%2Fideas.repec.org%2Fa%2Fsro%2Fsrosro%2F2002-15-2.html&hl=en&sa=T&ct=res&cd=5&ei=5s4gV92WKMGSmAGPkKugDg&scisig=AAGBfm3NRIJnWa78GcTY6Pwz45SE1Io3Yg&nossl=1&ws=1252x619
http://scholar.google.co.uk/scholar_url?url=https%3A%2F%2Fideas.repec.org%2Fa%2Fsro%2Fsrosro%2F2002-15-2.html&hl=en&sa=T&ct=res&cd=5&ei=5s4gV92WKMGSmAGPkKugDg&scisig=AAGBfm3NRIJnWa78GcTY6Pwz45SE1Io3Yg&nossl=1&ws=1252x619
http://scholar.google.co.uk/scholar_url?url=https%3A%2F%2Fideas.repec.org%2Fa%2Fsro%2Fsrosro%2F2002-15-2.html&hl=en&sa=T&ct=res&cd=5&ei=5s4gV92WKMGSmAGPkKugDg&scisig=AAGBfm3NRIJnWa78GcTY6Pwz45SE1Io3Yg&nossl=1&ws=1252x619
http://www.socresonline.org.uk/7/1/coomber/coomber.pdf


155 
 

Culpepper R. A. (2006) The Role of Perceptions of Future Extrinsic Outcomes and Person-

Environment Congruence in Career Choice, Journal of Organizational Culture, Communication 

and Conflict, 10, pp.1-11. 

 

Deloitte (2015) The Sting in the Tale: Banks Attracting the Right Talent. The Deloitte Talent in 

Banking Survey 2015. [online]. (Accessed on 01 May 2017) Available at: 

<http://www2.deloitte.com/.../talent-in-banking.html>  

 

Deloitte (2015a) The Deloitte Talent in Banking Survey 2015, UK in Focus. [online]. (Accessed 

16 March 2017) Available at: 

https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/financial-services/talent-

in-banking-uk.pdf 

 

Denzin, N. K. and Lincoln, Y. S. (2011) The SAGE Handbook of Qualitative Research, London, 

Sage Publications Ltd.  

 

Department for Business, Innovation and Skills (2013) The Relationship between Graduates 

and Economic Growth Across Countries, BIS Research Paper No. 10 August 2013 [online]. 

[Accessed 9 September 2013]. Available at: 

<https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/229492/bi

s-13-858-relationship-between-graduates-and-economic-growth-across-countries.pdf>  

 

Department for Business Innovation and Skills (2016) Success as a Knowledge Economy: 

Teaching Excellence, Social Mobility and Student Choice, May 2016 [online]. [Accessed 22 July 

2016] Available at: 

<https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/523546/bi

s-16-265-success-as-a-knowledge-economy-web.pdf> 

http://www.2.deloitte.com/.../talent-in-banking.html
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/229492/bis-13-858-relationship-between-graduates-and-economic-growth-across-countries.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/229492/bis-13-858-relationship-between-graduates-and-economic-growth-across-countries.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/523546/bis-16-265-success-as-a-knowledge-economy-web.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/523546/bis-16-265-success-as-a-knowledge-economy-web.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/523546/bis-16-265-success-as-a-knowledge-economy-web.pdf


156 
 

Department for Education and Employment (DfEE) (1998) Higher Education in the 21st Century, 

Sheffield. 

 

Dey, I. (1999) Grounding Grounded Theory: Guidelines for Qualitative Inquiry. London: 

Academic Press. 

 

Dineen, R. (2003) Benchmarking Case study, Interpreting and Using Subject Benchmarks in Art 

and Design ADC-LTSN Benchmarking Case Study, [online]. [Accessed 01 March 2017] Available 

at:  <https://www.heacademy.ac.uk/system/files/interpreting> 

 

Dockett, S. and Perry, B. (2005) ‘You need to know how to play safe’: Children’s experiences 

of starting school. Contemporary Issues in Early Childhood, 6(1), pp.4-18. 

 

Donoghue, D. (2007) 'James Always Hangs Out Here': Making Space for Place in Studying 

Masculinities at School. Visual Studies, 22, pp.62-73. 

 

Dougherty, T.W., Dreher, G.F., and Whitely, B. (1993) The MBA as Careerist: An Analysis of 

Early Career Job Change. Journal of Management, 19, pp.535-548.  

 

Drew, S. E. Duncan, R. E. and Sawyer, S.M. (2010) Visual Storytelling: A Beneficial But 

Challenging Method for Health Research with Young People.  Qualitative Health Research, 

20(12), pp.1677–1688. 

 

Drew, S. and Guillemin, M. (2014) From Photographs to Findings: Visual Meaning-Making and 

Interpretive Engagement in the Analysis of Participant-Generated Images. Visual Studies, 

29(1), pp.54-67. 

http://r.search.yahoo.com/_ylt=A9mSs2FED.1YuZoAjpCA3YlQ;_ylu=X3oDMTByZzJoOXByBGNvbG8DaXIyBHBvcwM0BHZ0aWQDBHNlYwNzcg--/RV=2/RE=1491959748/RO=10/RU=https%3a%2f%2fwww.heacademy.ac.uk%2fsystem%2ffiles%2finterpreting_and_using_subject_benchmarks_in_art_design.pdf/RK=0/RS=RcC3WVVNHEPD0TX2KmvF0ZeRoTo-
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/523546/bis-16-265-success-as-a-knowledge-economy-web.pdf
http://www.heacademy.ac.uk/system/files/interpreting
http://wlv.summon.serialssolutions.com/2.0.0/link/0/eLvHCXMwjV1LT8MwDLaAA0KaeD_KQ8oBDhyG0iZpG25jYuIyCWk8blRtmqFJaCDWAT8fu00LGxx2rJpGbew6n2P7M4AILnh7zibwOFPWJ64wIUM5NNYoYxGrByaKKdQ0S77fsObMBfT9sk5cEsEMtcdC5KKovNyPOCVzDXrdxgajHlep9VK3afTsrvMHSro0LqILNa9v08m_u1BpYHsbULfiqjNNPl8-XN3XHyLHBd5_E9Yd9GSdSle2YMmOt2G174Lr29CqjvBYVZm0A08Po8kUHxhQHL4k7hw_X7IOu0LzWPFOsKtpwbquHQveZf2yHzVDIOxmYXVmH3sc4VVpW9htmbW-C_e967vuTdu1Y2gbxABUTGgyqwgTohhtlOk0jWJpTRAOcbktt5nOozzT0te576c2z9BVtGGYmzTkURqLPWillLY_LsryvvwAmI6MoNLdFL1EyYcyTpXRoRlKkSl0BrkH57XckreKfiPxHUP5_Ep6cFQLNnE_4iSJCbCh26Y92K9k3cwTEGm64sKDMxL-AvOfVdrxM0MyCRKeRDHCXFTuUMik-Co8OJgbJ9DrVUKr2IPT33rVDCgPOdExx5Ul5fXAX2RY17G4E3tBcbjgVxzBWtBk5BzDSvE-tSewjEr8DVXXEPs
http://wlv.summon.serialssolutions.com/2.0.0/link/0/eLvHCXMwjV1LT8MwDLaAA0KaeD_KQ8oBDhyG0iZpG25jYuIyCWk8blRtmqFJaCDWAT8fu00LGxx2rJpGbew6n2P7M4AILnh7zibwOFPWJ64wIUM5NNYoYxGrByaKKdQ0S77fsObMBfT9sk5cEsEMtcdC5KKovNyPOCVzDXrdxgajHlep9VK3afTsrvMHSro0LqILNa9v08m_u1BpYHsbULfiqjNNPl8-XN3XHyLHBd5_E9Yd9GSdSle2YMmOt2G174Lr29CqjvBYVZm0A08Po8kUHxhQHL4k7hw_X7IOu0LzWPFOsKtpwbquHQveZf2yHzVDIOxmYXVmH3sc4VVpW9htmbW-C_e967vuTdu1Y2gbxABUTGgyqwgTohhtlOk0jWJpTRAOcbktt5nOozzT0te576c2z9BVtGGYmzTkURqLPWillLY_LsryvvwAmI6MoNLdFL1EyYcyTpXRoRlKkSl0BrkH57XckreKfiPxHUP5_Ep6cFQLNnE_4iSJCbCh26Y92K9k3cwTEGm64sKDMxL-AvOfVdrxM0MyCRKeRDHCXFTuUMik-Co8OJgbJ9DrVUKr2IPT33rVDCgPOdExx5Ul5fXAX2RY17G4E3tBcbjgVxzBWtBk5BzDSvE-tSewjEr8DVXXEPs


157 
 

Duffy, R. D. and Dik, B. J. (2009) Beyond the Self: External Influence in the Career Development 

Process. The Career Development Quarterly, (Sept 2009) 58(1), pp.29-43. 

 

Edwards, J. A. (2001) ‘The Transcription of Discourse’, in Schiffrin, D. Tannen, D. and Hamilton, 

H. E. (eds.) The Handbook of Discourse Analysis, pp. 321-48, Malden, MA/Oxford, UK/Carlton, 

Vic: Blackwell. 

 

Edwards, M. (2014) The Impact of Placements on Students' Self-Efficacy. Higher Education, 

Skills and Work-Based Learning, 4(3),  pp.228-241.  

 

Elias, P. and Purcell, K. (2004) Is Mass Higher Education Working? Evidence from the Labour 

Market Experience of Recent Graduates. National Institute Economic Review, 190, (October) 

pp.60-74.  

 

El Hussein, M., Hirst, S., Salyers, V. and Osuji, J. (2014) Using grounded theory as a method of 

inquiry: Advantages and disadvantages. The Qualitative Report, 19 pp. 1-15, [online]. 

[Accessed 01 February 2018] Available at: http://www.nova.edu/ssss/QR/QR19/el-

hussein13.pdf 

 

Epstein, I. Stevens, B. McKeever, P. and Baruchel, S. (2006) Photo-Elicitation Interviews (PEI): 

Using Photographs to Elicit Children’s Perspectives. International Journal of Qualitative 

Methods, 5(3). 

 

Erikson, E. H. (1980) Identity and the  Life  Cycle. W.W. Norton and Company.  

 

http://search.proquest.com/indexinglinkhandler/sng/au/Edwards,+Matt/$N?accountid=14685
http://search.proquest.com/pubidlinkhandler/sng/pubtitle/Higher+Education,+Skills+and+Work+-+Based+Learning/$N/566318/DocView/1642312388/fulltext/E0B03C7342A4F1APQ/1?accountid=14685
http://search.proquest.com/pubidlinkhandler/sng/pubtitle/Higher+Education,+Skills+and+Work+-+Based+Learning/$N/566318/DocView/1642312388/fulltext/E0B03C7342A4F1APQ/1?accountid=14685
http://search.proquest.com/indexingvolumeissuelinkhandler/566318/Higher+Education,+Skills+and+Work+-+Based+Learning/02014Y09Y01$232014$3b++Vol.+4+$283$29/4/3?accountid=14685
http://www.nova.edu/ssss/QR/QR19/el-hussein13.pdf
http://www.nova.edu/ssss/QR/QR19/el-hussein13.pdf
http://search.proquest.com/indexingvolumeissuelinkhandler/566318/Higher+Education,+Skills+and+Work+-+Based+Learning/02014Y09Y01$232014$3b++Vol.+4+$283$29/4/3?accountid=14685
http://search.proquest.com/indexingvolumeissuelinkhandler/566318/Higher+Education,+Skills+and+Work+-+Based+Learning/02014Y09Y01$232014$3b++Vol.+4+$283$29/4/3?accountid=14685


158 
 

Faden, R. R. and Beauchamp, T. L. (1986) A History and Theory of Informed Consent, Oxford 

University Press.  

 

Fleury, J., Keller, C. and Perez, A. (2009) Exploring Resources for Physical Activity in Hispanic 

Women, Using Photo Elicitation. Qualitative Health Research, 19(5), pp.677-686. 

 

Fontes, L. (1998) Ethics in Family Violence Research: Cross Cultural Issues. Family Relations, 

47(1), pp.53-61. 

 

France, L. and Beaty, L. (1998) Layers of Motivation: Individual Orientations and Contextual 

Influences. in Brown, S., Armstrong, S. and Thompson, G., Motivating Students, London: Kogan 

Page. 

 

Ganga, D. and Scott, S. (2006) Cultural "Insiders" and the Issue of Positionality in Qualitative 

Migration Research: Moving "Across" and Moving "Along" Researcher-Participant Divides. 

Forum: Qualitative Social Research, 7(3). 

 

Gardner, K. and Holley, K. A. (2011) “Those Invisible Barriers are Real”: The Progression of 

First-Generation Students through Doctoral Education. Equity and Excellence in Education, 

44(1), pp.77-92. 

 

Gauntlett, D. and Holzwarth, P. (2006) Creative and Visual Methods for Exploring Identities. 

Visual Studies, 21(1), pp.82-91. 

 



159 
 

Gbadamosi, G., Evans, C., Richardson, M. and Ridolfo, M. (2015) Employability and Students' 

Part-Time Work in the UK: Does Self-Efficacy and Career Aspiration Matter. British Educational 

Research Journal, 41(6), pp.1086-1107. 

 

Gillham, B. (2000) Case Study Research Methods. London: Continuum.  

Glaser, B. G. (1998) Doing Grounded Theory: Issues and Discussion. Mill Valley, CA: Sociology 

Press. 

 

Glaser, B. G. and Strauss, A. L. (1967) The Discovery of Grounded Theory: Strategies of 

Qualitative Research. Chicago: Aldine Publishing Company. 

 

Glover, D. Law, S. and Youngman, A. (2002) ‘Graduateness and Employability: Student 

Perceptions of the Personal Outcomes of University Education. Research in Post-Compulsory 

Education, 7(3), pp.293-306. 

 

Goffman, E. (1990) Presentation of Self in Every Day Life. London: Penguin. 

 

Greenbank, P. (2011) Improving the process of career decision making: an action research 

approach. Education and Training, 53(4), pp.252-261. 

 

Greenbank, P. and Hepworth, S. (2008) Working Class Students and the Career Decision-

Making Process: A Qualitative Study, HECSU.  

 

Greenhaus, J. H., and Powell, G. N. (2006) When Work and Family are Allies: A Theory of 

Work-Family Enrichment. Academy of Management Review, 31(1), pp.72-92.  

 



160 
 

Grinyer, A. (2002) The Anonymity of Research Participants: Assumptions, Ethics and 

Practicalities. Social Research Update, 36, Spring 2002. 

 

Gubrium, A., Hill, A. L. and Flicker, S. (2013) A Situated Practice of Ethics for Participatory 

Visual and Digital Methods in Public Health Research and Practice: A Focus on Digital 

Storytelling. American Journal of Public Health, 104(9), pp.1606-1614.  

 

Guillemin, M. and Drew, S. (2010) Questions of Process in Participant-Generated Visual 

Methodologies. Visual Studies, 25(2), pp.175-188. 

 

Gutman, L. M. and Schoon, I. (2012) Correlates and Consequences of Uncertainty in Career 

Aspirations: Gender Differences Among Adolescents in England. Journal of Vocational 

Behaviour, 80(3), June 2012, pp.608–618. 

 

Hammersley, M. and Atkinson, P. (2007) Ethnography: Principles in Practice. (3rd ed.) London: 

Routledge. 

 

Hammersley, M. and Traianou, A. (2012) Ethics and Educational Research: Controversies and 

Contests, London: Sage Publications Ltd. 

 

Hanks, W. F. (1991) Forward. in Lave, J. and Wenger, E. Situated Learning: Legitimate 

Peripheral Participation, Cambridge University Press, pp.13-24. 

 

Harper, D. (2002) Talking about Pictures: A Case for Photo-Elicitation. Visual Studies, 17(1), 

pp.13-26. 

 

http://www.sciencedirect.com/science/journal/00018791
http://www.sciencedirect.com/science/journal/00018791
http://www.sciencedirect.com/science/journal/00018791/80/3


161 
 

Harris, A. and Guillemin, M. (2012) Expanding Sensory Awareness in Qualitative Interviewing: 

a portal into the otherwise unexplored. Qualitative Health Research, 22, pp.689-699. 

 

HECSU (2013) What do Graduates Do? September 2013 [online]. [Accessed 25 September 

2013]. Available at: 

<http://www.hecsu.ac.uk/assets/assets/documents/WDGD_Sept_2013.pdf>  

 

HECSU and AGCAS (2014) What do graduates Do? September 2014 [online]. [Accessed 10 June 

2015]. Available at: 

<http://www.hecsu.ac.uk/assets/assets/documents/wdgd_september_2014.pdf> 

 

HEFCE (2017) Destinations of Leavers from Higher Education Survey, FAQ and Guidance: 

Higher Education Funding Council for England, [Accessed 12th March 2017]. [online]. Available 

at: <http://www.hefce.ac.uk/lt/dlhe/faq/> 

 

Hellawell, D. (2006) Inside-Out: Analysis of the Insider-Outsider Concept as a Heuristic Device 

to Develop Reflexivity in Students Doing Qualitative Research. Teaching in Higher Education, 

11(4), pp.483-494. 

 

Henderson-King, D. and Smith, M. N. (2006) Meanings of Education for University Students: 

Academic Motivation and Personal Values as Predictors. Social Psychology of Education, 9, 

pp.195-221. 

 

Higher Education Statistics Agency Limited (HESA) (2015) Table 4 – HE Student enrolments by 

level of study, subject area**, mode of study and sex 2010/11 to 2014/15 [online]. [Accessed 

20 May 2016]. Available at: 

http://www.hecsu.ac.uk/assets/assets/documents/WDGD_Sept_2013.pdf
http://www.hecsu.ac.uk/assets/assets/documents/wdgd_september_2014.pdf
http://www.hefce.ac.uk/lt/dlhe/faq/


162 
 

<https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fwww.hesa.ac.uk%2Ffil

e%2F4424%2Fdownload%3Ftoken%3Db-d58B3P> 

 

Higher Education Statistics Agency Limited (HESA) (2016a) Table E - Percentage of UK 

domiciled full-time first degree leavers by subject area**, and activity 2014/15. [online]. 

[Accessed 15 April 2016]. Available at: 

<https://www.hesa.ac.uk/files/dlhe_1415_table_E.xlsx>  

 

Higher Education Statistics Agency Limited (HESA) (2017) Table 7 - Occupation of full-time first 

degree leavers entering employment in the UK by location of HE provider and subject area** of 

degree 2011/12 to 2014/15. [online]. [Accessed 10 March 2017]. Available at: 

<https://www.hesa.ac.uk/file/7777/download?token=71ssGRvO> 

 

Higher Education Statistics Agency Limited (HESA) (2017a) Widening participation summary: 

UK performance Indicators 2015/2016, 2nd February 2017, Table T1a Participation of under-

represented groups in higher education: UK domiciled young full-time first degree entrants 

2015/2016. [online]. [Accessed 9 March 2017]. Available at: https://www.hesa.ac.uk/data-

and-analysis/performance-indicators/widening-participation-summary 

 

Host Organisation (2015) Annual Report 2014/2015, External Relations, Host Organisation. 

 

Host Organisation One (2016) Unemployment Briefing: Issued February 2016. 

 

Host Organisation (2017) TEF2 Provider Submission, UKPRN 10007166, January 2017, Host 

Organisation. 

 

https://www.hesa.ac.uk/files/dlhe_1415_table_E.xlsx
https://www.hesa.ac.uk/file/7777/download?token=71ssGRvO
https://www.hesa.ac.uk/data-and-analysis/performance-indicators/widening-participation-summary
https://www.hesa.ac.uk/data-and-analysis/performance-indicators/widening-participation-summary


163 
 

Howard, K. A. S., Carlstrom, A. H., Katz, A.D., Chew, A. Y., Ray, G. C. Laine, L. and Caulum, 

D. (2011) Career Aspirations of Youth: Untangling Race/Ethnicity, SES, and Gender. Journal of 

Vocational Behaviour, 79(1), pp.98-109. 

 

Iroegbu, M. N. (2015) Self-Efficacy and Work Performance: A Theoretical Framework of Albert 

Bandura's Model, Review of Findings, Implications and Directions for Future Research. 

Psychology and Behavioral Sciences, 4(4), 2015, pp.170-173. 

 

Johnson, C. M., Sharkey, J. R. and Dean, W. R. (2011) It's All About the Children: A Participant-

Driven Photo-Elicitation Study of Mexican-Origin Mothers' Food Choices. BMC Women's 

Health, 11(1).  

 

Kandiko, C. B. and Mawer, M. (2013) Student Expectations and Perceptions of Higher 

Education: Executive Summary. London: King’s Learning Institute. [online]. [Accessed 10 

August 2014]. Available at: 

<http://www.kcl.ac.uk/study/learningteaching/kli/People/Research/DL/QAAReport.pdf> 

 

Kaplan, B., and Maxwell, J. A. (1994) Qualitative Research Methods for Evaluating Computer 

Information Systems. In J. G. Anderson, C. E. Aydin, and S. J. Jay (eds.), Evaluation Health Care 

Information Systems: Methods and Application. California: Sage Publications. 

 

Kirton, G. (2009) Career Plans and Aspirations of Recent Black and Minority Ethnic Business 

Graduates. Work, Employment and Society, March 2009 23(1), pp.12-29. 

 

http://www.kcl.ac.uk/study/learningteaching/kli/People/Research/DL/QAAReport.pdf


164 
 

Konstan, J. A., Rosser, B. R. S., Ross, M. W., Stanton, J., and Edwards, W. M. (2005) The Story 

of Subject Naught: A Cautionary but Optimistic Tale of Internet Survey Research. Journal of 

Computer-Mediated Communication, 10(2). 

 

Kusher, S. (2000) ‘Come into my Parlour’ Ethical space and the Conduct of Education, in 

Simons, H. and Usher, R. (eds.) Situated Ethics in Educational Research, London: Routledge / 

Falmer. 

 

Kvale, S. (2007) Doing Interviews, Thousand Oaks, California: Sage Publications. 

 

Lai, E. R. (2011) Motivation: A Literature Review, Research Report, Pearson. 

 

Lave, J. and Wenger, E. (1991) Situated Learning: Legitimate Peripheral Participation. 

Cambridge University Press. 

 

Leathwood, C. (2006) Accessing Higher Education Policy, Practice and Equity in Widening 

Participation in England. In Mcnay, I. (ed.) Beyond Mass Education: Building on Experience, 

Open University Press, Berkshire, pp.17-27 

 

Leathwood, C. and O'Connell, P. (2003) ‘It's a Struggle’: The Construction of the ‘New Student’ 

in Higher Education. Journal of Education Policy, 18(6), pp.597-615. 

 

LeClerc, C. M. and Kensinger, E. A. (2011) Neural Processing of Emotional Pictures and Words: 

A Comparison of Young and Older Adults. Developmental Neuropsychology, 36, pp.519-538. 

 



165 
 

Lehmann, W. (2012) Extra-Credential Experiences and Social Closure: Working-Class Students 

at University. British Educational Journal, 38(2), pp.203-218. 

 

Lent, R. W., Brown, S. D. and Larkin, K. C. (1986) Self-Efficacy in the Prediction of Academic 

Performance and Perceived Career Options. Journal of Counselling Psychology, 33, pp.265-

269. 

 

List, D. (2004) Maximum Variation Sampling for Surveys and Consensus Groups. Adelaide: 

Audience Dialogue. [online]. [Accessed 22 March 2015] Available at: 

<http://www.audiencedialogue.org/maxvar.html>  

 

Littlejohn, D. and Watson, S. (2004) Developing Graduate Managers for Hospitality and 

Tourism. International Journal of Contemporary Hospitality Management, 16(7), pp.408-414. 

 

Maddux, J. E. (2002) Self-Efficacy: The Power of Believing You Can. in Snyder, C.R. and Lopez, 

S.J. (eds.), Handbook of Positive Psychology New York: Oxford University Press, pp.227-287. 

 

Mandleco, B. (2012) Research with Children as Participants: Photo Elicitation. Journal of 

Specialists in Pediatric Nursing, 18, pp.78-82. 

 

Marks, G., Fleming, N., Long, M., and McMillan, J. (2000) Patterns and Participation in Year 12 

and Higher Education in Australia: Trends and Issues. [LSAY Research Report No. 17.] 

Melbourne: Australian Council for Educational Research. 

 

Marton, F. and Saljo, R. (1976) On Qualitative Differences in Learning. Outcome and Process. 

British Journal of Educational Psychology, 46, pp.4-11. 



166 
 

Matheson, R. and Sutcliffe, M. (2017) Creating Belonging and Transformation through the 

Adoption of Flexible Pedagogies in Masters Level International Business Management 

Students. Teaching in Higher Education, 22(1). 

 

Mau, W. C. and Bikos, L. H. (2000) Educational and Vocational Aspirations of Minority and 

Female Students: A Longitudinal Study, Journal of Counselling and Development, Spring 2000 

78(2), pp.186-194. 

 

McGregor, I. (2004) Space, Power and the Classroom. Forum, 46(1), pp.13-18.  

 

McNess, E., Arthur, L. and Crossley, M. (2016) 'Ethnographic Dazzle' and the Construction of 

the 'Other': Shifting Boundaries between the Insider and the Outsider in Crossley, M., Arthur, 

L. and McNess, E. (eds.) Revisiting Insider-Outsider Research in Comparative and International 

Education, Oxford: Symposium Books Ltd. 

 

McNiff, S. (2012) Opportunities and Challenges in Art-Based Research. Journal of Applied Arts 

and Health, 3(1), pp.5-12. 

 

Meeuwisse, M. Severiens, S.E. and Born, M. P. (2010) Learning Environment, Interaction, 

Sense of Belonging and Study Success in Ethnically Diverse Student Groups. Research in Higher 

Education, 51(6), pp.528-545.  

 

Meo, A. I. (2010) Picturing Students' Habitus: The Advantages and Limitations of Photo-

Elicitation Interviewing in a Qualitative Study in the City of Buenos Aires. International Journal 

of Qualitative Methods, 9(2), pp.149-171. 

 

http://www.tandfonline.com/author/Matheson%2C+Ruth
http://www.tandfonline.com/author/Sutcliffe%2C+Mark
http://www.tandfonline.com/toc/cthe20/current


167 
 

Merriam, S. B. (2009) Qualitative Research: A Guide to Design and Implementation. Jossey-

Bass, John Wiley and Sons Inc. U.S. 

 

Metcalfe, A. and Game, A. (2006) The Teacher’s Enthusiasm. Australian Educational 

Researcher, 33(3), pp.91-106 

 

Milligan, L. O. (2016) Insider-Outsider-Inbetweener? Researcher Positioning, Participative 

Methods and Cross-cultural Educational Research, Chapter 7 in Crossley, M., Arthur, L. and  

McNess, E. (eds.) Revisiting Insider-Outsider Research in Comparative and International 

Education, Oxford: Symposium Books Ltd. 

 

Mizen, P. (2005) A Little ‘Light Work’? Children’s Images of their Labour. Visual Studies, 20(2), 

pp.124-139. 

  

Moore, J. (2012) A Personal Insight into Researcher Positionality. Nurse Researcher, 19(4), 

pp.11-14.  

 

Moore, P. (2010) The International Political Economy of Work and Employability, Basingstoke: 

Palgrave Macmillan. 

 

Moreau, M. P. and Leathwood, C. (2006) Graduates’ Employment and the Discourse of 

Employability: A Critical Analysis. Journal of Education and Work, 19(4), pp.305-324. 

 

Morley, L. and Aynsley, S. (2007) Employers, Quality and Standards in Higher Education: 

Shared Values or Élitism and Inequalities? Higher Education Quarterly, 61(3), pp.229 – 249.  

 

https://www.researchgate.net/journal/1468-2273_Higher_Education_Quarterly


168 
 

Moy, J. W. and Lee, S. M. (2002) The Career Choice of Business Graduates: SMEs or MNCs. 

Career Development International, 7(6), pp.39-347. 

 

Ng, E. S. W. and Burke, R. J. (2006) The Next Generation at Work – Business Students’ Views, 

Values and Job Search Strategy. Education Training, 48 (7), pp.478–492. 

 

O’Brien, D. (2013) Visual Research with Young deaf people – An Investigation of the 

Transitional Experiences of Deaf Young People from Mainstream Schools Using Auto-Driven 

Photo-Elicitation Interviews. Graduate Journal of Social Science, 10(2), pp.152 -175. 

 

Office for National Statistics (2017) Statistical Bulletin, Regional Labour Market Statistic in the 

UK: June 2017:3 [online]. [Accessed 18 May 2017] Available at: <http://www.ons.gov.uk> 

 

Oh, H. Weitz, B. and Lim, J. (2016) Retail Career Attractiveness to College Students: Connecting 

Individual Characteristics to the Trade-Off of Job Attributes. Journal of Retailing and Consumer 

Services, 31. 

 

Oliffe, J. And Bottorff, J. (2007) Further Than the Eye can See? Photo Elicitation and Research 

with Men. Qualitative Health Research, 17(6), pp.850-858. 

 

Owen, S. E., Duncan, R. E. and Sawyer, S. M. (2010) Visual Storytelling. A Beneficial but 

Challenging Method for Health Research with Young People. Qualitative Health Research, 

20(12), pp. 1677-1688. 

 

http://www.ons.gov.uk/
http://wlv.summon.serialssolutions.com/2.0.0/link/0/eLvHCXMwrV1LS8QwEA7qQQTxLT4hf6Bum0e3ERFEFA8exMc55AkrspXdqjf_gn_ZTJLKqke9lmFCptOZSfm-LwhRclQWP2qCHtZaD8uGWSdYpWuiwuTBdCO0FtxGhaEZ8f1Ejckgy9wJUoWPtTs_GeTYDp5Ho8FdCTIvognTTkjZugZ-ueAMPtXm5v2rNkO_jep7tSjAOmN7EuLrcRIiBRhm0Amt6iiBCjdVznYp4Iq8TGda0OUq6oG2PfTk7ek1E8F-KTv-YUNraCXPqPgs2a2jOTfeQIs9RH4TfdxG3Ck-0acAHHOTk4E-xarrIuMqVU_ctdiknxJgN00SmlOwPMYRXWMAcI1HX4QwbL5rR4OHMJ3i4NW6ovUetx4_thrcwVpwUZeLDrfQw-XF_flVkS92KBxIPhVDx532lhFLqPKONiXnIaPDKGQbTWtKFTHccGUq6nzDPDGOqzAZUuI1FYbRbbSsgAAw7iJR0O4gXFrrDQmBcpUIhz4BF7lTp8hQec4I8bvoun-N8tsbkDmqsvUyhS_sXqqxleeZBCv7si1pJSnjknK2i3ZSKsjnpAoi63h2FqTa-9-V9tESZGOCCB-ghW7y4g7RfEiyT_BFDsg
http://wlv.summon.serialssolutions.com/2.0.0/link/0/eLvHCXMwrV1LS8QwEA7qQQTxLT4hf6Bum0e3ERFEFA8exMc55AkrspXdqjf_gn_ZTJLKqke9lmFCptOZSfm-LwhRclQWP2qCHtZaD8uGWSdYpWuiwuTBdCO0FtxGhaEZ8f1Ejckgy9wJUoWPtTs_GeTYDp5Ho8FdCTIvognTTkjZugZ-ueAMPtXm5v2rNkO_jep7tSjAOmN7EuLrcRIiBRhm0Amt6iiBCjdVznYp4Iq8TGda0OUq6oG2PfTk7ek1E8F-KTv-YUNraCXPqPgs2a2jOTfeQIs9RH4TfdxG3Ck-0acAHHOTk4E-xarrIuMqVU_ctdiknxJgN00SmlOwPMYRXWMAcI1HX4QwbL5rR4OHMJ3i4NW6ovUetx4_thrcwVpwUZeLDrfQw-XF_flVkS92KBxIPhVDx532lhFLqPKONiXnIaPDKGQbTWtKFTHccGUq6nzDPDGOqzAZUuI1FYbRbbSsgAAw7iJR0O4gXFrrDQmBcpUIhz4BF7lTp8hQec4I8bvoun-N8tsbkDmqsvUyhS_sXqqxleeZBCv7si1pJSnjknK2i3ZSKsjnpAoi63h2FqTa-9-V9tESZGOCCB-ghW7y4g7RfEiyT_BFDsg


169 
 

Padgett, D. K. Smith, B. T. Derejko, K. S. Henwood, B. f. and Tiderington, E. (2013) A Picture is 

Worth…..? Photo Elicitation Interviewing with Formerly Homeless Adults. Qualitative Health 

Research, 23(11), pp.1435-1444. 

 

Pascarella, E. T., Pierson, C. T., Wolniak, G. C., and Terenzini, P. T. (2004) First-Generation 

College Students: Additional Evidence on College Experiences and Outcomes. The Journal of 

Higher Education, 75(3), pp.249–284. 

 

Patton, W. A. and Creed, P. (2007) The Relationship between Career Variables and 

Occupational Aspirations/Expectations for Australian High School Adolescents. Journal of 

Career Development, 34(2), pp.127-148.  

 

Pauwels, L. (2013) 'Participatory' Visual Research Revisited: A Critical-Constructive Assessment 

of Epistemological, Methodological and Social Activist Tenets. Ethnography, 16(1), pp.95-117. 

 

Peat, J., Mellis, C., Williams, K. and Xuan W. (2002) Health Science Research: A Handbook of 

Quantitative Methods, London: Sage Publications.  

 

Peterson, G. W., Sampson, J. P., and Reardon, R. C. (1991) Career Development and Services: A 

Cognitive Approach. Pacific Grove, CA: Brooks/Cole. 

 

Pink, S. (2013) Doing Visual Ethnography (3rd ed.) London: Sage Publications. 

 

Piotrowski, C. and Cox, J. L. (2004) Educational and Career Aspirations: Views of Business 

School Students. Education, 124(4), pp.713–716.  

 



170 
 

Polavieja, J. G. and Platt, L. (2014) Nurse or Mechanic? The Role of Parental Socialization and 

Children's Personality in the Formation of Sex-Typed Occupational Aspirations. Social Forces, 

93(1) pp.31-61.  

 

Powers, R. S., and Wojtkiewicz, R. A. (2004) Occupational Aspirations, Gender, and Educational 

Attainment. Sociological Spectrum, 24, pp.601−622. 

 

Prosser, J. (2007) Visual Methods and the Visual Culture of Schools. Visual Studies, 22(1), 

pp.13-30. 

 

Purcell, K. Elias, P. Davies, R. and Wilton, N. (2005) The Class of 99, A Study of the Early Labour 

Market Experiences of Recent Graduates, Warwick Institute for Employment Research. 

 

QAA (2015) Subject Benchmark Statement: Business and Management. [online]. [Accessed 2nd 

April 2017]. Available at: <http://www.qaa.ac.uk/en/Publications/Documents/SBS-business-

management-15.pdf>  

 

QAA (2017) Subject Benchmark Statement: Art and Design. [online]. [Accessed 2nd April 2017]. 

Available at: <http://www.qaa.ac.uk/en/Publications/Documents/SBS-Art-and-Design-17.pdf>  

 

QAA (2018) Enterprise and Entrepreneurship Education: Guidance for UK Higher Education 
Providers. [online]. [Accessed 23rd 2018]. Available at: 

<http://www.qaa.ac.uk/en/Publications/Documents/Enterprise-and-entrpreneurship-

education-2018.pdf> 

 

http://www.qaa.ac.uk/en/Publications/Documents/SBS-business-management-15.pdf
http://www.qaa.ac.uk/en/Publications/Documents/SBS-business-management-15.pdf
http://www.qaa.ac.uk/en/Publications/Documents/SBS-Art-and-Design-17.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Enterprise-and-entrpreneurship-education-2018.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Enterprise-and-entrpreneurship-education-2018.pdf


171 
 

Read, B., Archer, L. and Leathwood, C. (2003) Challenging Cultures? Student Conceptions of 

‘Belonging’ and ‘Isolation’ at a Post-1992. University Studies in Higher Education, 28(3), 

pp.261-277. 

 

Reay, D. Crozier, G. and Clayton, J. (2010) ‘Fitting In’ or ‘Standing Out’: Working-Class Students 

in UK Higher Education. British Educational Research Journal, 36(1), pp.107-124. 

 

Reed (2015) Revealed:  Men Expect to  Earn 20% more than women, Reed.co.uk: news, [online]. [Accessed 

17 April 2017]. Available at: <http://news.reed.co.uk/revealed-men-expect-to-earn-20-

percent-more-than-women/> 

 

Rose, G. (2012) Visual Methodologies: An Introduction to the Interpretation of Visual Materials 

(3rd ed.) London: Sage Publications, Thousand Oaks, CA. 

 

Ross, A. and Lloyd, J. (2013) Access for All, An Investigation of Young People’s Attitudes to the 

Cost of Higher Education Using the Longitudinal Study of Young People in England, July 2013, 

Strategic Society Centre, [online]. (Accessed 22 July 2013). Available at: 

<http://www.universitiesuk.ac.uk/policy-and-analysis/reports/Documents/2013/access-for-

all.pdf>. 

 

Rothwell, A., Herbert, I. and Rothwell, F. (2007) Self-perceived employability: Construction and 

initial validation of a scale for university students. Journal of Vocational Behavior, 73, pp.1-12. 

 

Ryan, R. M. and Deci, E. L. (2000) Intrinsic and Extrinsic Motivations: Classic Definitions and 

New Directions. Contemporary Educational Psychology, 25(1), pp.54-67. 

 

http://news.reed.co.uk/revealed-men-expect-to-earn-20-percent-more-than-women/
http://news.reed.co.uk/revealed-men-expect-to-earn-20-percent-more-than-women/
http://www.sciencedirect.com/science/article/pii/S0361476X99910202
http://www.sciencedirect.com/science/article/pii/S0361476X99910202
http://www.sciencedirect.com/science/journal/0361476X


172 
 

Ryan, M. and Ogilvie, M. (2011) Uncovering Hidden Meanings, Values and Insights through 

Photos. The Electronic Journal of Business Research Methods, 9(1), pp.25-34. 

 

Saleem, N. Hanan, M. A.  Saleem, I. and Shamsha, R. M. (2014) Career Selection: Role of 

Parent’s Profession, Mass Media and Personal Choice. Education and Research, December 

2014. 36(2), pp.25-37.  

 

Schreiber, R. S. and Noerager Stern, P. (2001) Using Grounded Theory in Nursing, New York: 

Springer. 

 

Schunk, D. H. (1991) Self-Efficacy and Academic Motivation. Educational Psychologist, 26(3–4), 

pp.207–231.  

 

Schunk, D. H. (1990) Goal Setting and Self-Efficacy during Self-Regulated Learning. Educational 

Psychologist, 25(1), pp.71–86.  

 

Schunk D. H. and Pajares, F. (2002) The Development of Academic Self-efficacy. in Wigfield, A. 

and Eccles, J. (eds.), Development of Achievement Motivation. San Diego: Academic Press.  

 

Schwartz, D. (1989) Visual Ethnography: Using Photography in Qualitative Research. 

Qualitative Sociology, 12(2), pp.119-154. 

 

Skeggs, B. (1994) Situating the Production of Feminist Ethnography: in Maynard, M. and 

Purvis, J. (eds.) Researching Women’s lives from a Feminist Perspective, Great Britain: Taylor 

and Francis. 

 



173 
 

Slavich, G. M. and Philip G. Zimbardo, P. G. (2012) Transformational Teaching: Theoretical 

Underpinnings, Basic Principles, and Core Methods. Educational Psychology Review, 24(5), 

pp.69–608. 

 

Slutskaya, N., Simpson, A. and Hughes, J. (2012) "Lessons from Photo-Elicitation: Encouraging 

Working Men to Speak", Qualitative Research in Organizations and Management. An 

International Journal, 7(1), pp.16–33. 

 

Social Research Association (SRA) (2003) Ethical Guidelines [online]. [Accessed 19 September 

2015]. Available at: <http://the-sra.org.uk/wp-content/uploads/ethics03.pdf>  

 

Steiger, R. (1995) First Children and Family Dynamics. Visual Sociology, 10(1/2), pp.28-49. 

 

Stevenson, J. and Clegg, S. (2011) Possible Selves: Students Orientating Themselves Towards 

the Future through Extracurricular Activity. British Educational Research Journal, 37(2), 

pp.231-246. 

 

Stuart, M., Lido, C., Morgan, J. and May, S. (2008) Student Diversity, Extra-Curricular Activities 

and Perceptions of Graduate Outcomes, Higher Education Academy Grant 2007–08 The Higher 

Education Academy, [online]. [Accessed 25 May 2010]. Available at: 

<http://www.heacademy.ac.uk/assets/York/documents/resources/publications/Stuart_ECA_F

inal.pdf>   

 

Stipek, D. J. (1996) Motivation and Instruction. in Berliner, D. C. and Calfee, R. C. (eds.),  

Handbook of Educational Psychology. New York: Macmillan, pp.85–113. 

 

http://the-sra.org.uk/wp-content/uploads/ethics03.pdf


174 
 

Strauss, A. and Corbin, J. (2015). Basics of qualitative research. Grounded theory: techniques 

and procedures for developing grounded theory (2nd ed.). Thousand Oaks, CA: Sage. 

 

Strecker, I. (1997) The Turbulence of Images: An Imagery, Media and Ethnographic Discourse. 

Visual Anthropology, 9, pp.207-227. 

 

Subedi, B. (2006) Theorizing a 'Halfie' Researcher's Identity in Transnational Fieldwork. 

International Journal of Qualitative Studies in Education, 19(5), pp.573-593. 

 

Suchar, C. S. and Rotenberg, R. (1994) Judging the Adequacy of Shelter-A Case from Lincoln 

Park. Journal of Architectural and Planning Research, 11(2), pp.149-165. 

 

Swani, K. (2016) First Destination of Leavers 2014/15: Final Report, Destination of Leavers in 

Higher Education (DLHE). Careers, Enterprise and The Workplace: Host Organisation. 

 

Swani, K. (2017) First Destination of Leavers 2015/16: Final Report, Destination of Leavers in 

Higher Education (DLHE). Careers, Enterprise and The Workplace: Host Organisation. 

 

Taylor, J. (2011) The Intimate Insider: Negotiating the Ethics of Friendship when Doing Insider 

Research. Qualitative Research, 11(1), pp.3-22. 

 

Teijlingen, Van E. R. and Hundley, V. (2001) The Importance of Pilot Studies, Social Research 

Update, (35). 

 

Thayer, P. B. (2000) Retention of Students from First Generation and Low Income Backgrounds 

(ERIC ED446633). Opportunity Outlook (May), pp.2-8. 



175 
 

Thomas, L. and Quinn, J. (2007) First Generation Entry into Higher Education. Maidenhead: 

Open University Press. 

 

Thornton, A. (2013) Artist, Researcher, Teacher: A Study of Professional Identity in Art and 

Education, Intellect Bristol UK, Bristol.  

 

Throsby, D. and Zednik, A. (2011) Multiple Job-Holding and Artistic Careers: Some Empirical 

Evidence. March 2011, Cultural Trends, 20(10), pp.9–24. 

 

Tomlinson, M. (2008) ‘The Degree is not Enough’: Students’ Perceptions of the Role of Higher 

Education Credentials for Graduate Work and Employability. British Journal of Sociology of 

Education, 29(1), pp.49-61. 

 

Tremlett, A. (2013) ‘Here are the Gypsies!’ The Importance of Self-Representations and how to 

Question Prominent Images of Gypsy Minorities. Ethnic and Racial Studies, 36(11), pp.1706-

1725. 

 

Universities UK (2007) Research Report: The Economic Benefits of a Degree, February 2007, 

PriceWaterhouseCoopers. 

 

Valerio, K. (2012) Intrinsic Motivation in the Classroom, Journal of Student Engagement. 

Education Matters, 2(1), pp.30-35. 

 

Van Auken, P. M., Frisvoll, S. J. and Stewart, S. I. (2010). Visualising Community: Using 

Participant – Driven Photo-Elicitation for Research and Applications. Local Environment: The 

International Journal of Justice and Sustainability, 15(4), pp.373-388. 

https://www.amazon.co.uk/s/ref=dp_byline_sr_book_1?ie=UTF8&text=Alan+Thornton&search-alias=books-uk&field-author=Alan+Thornton&sort=relevancerank


176 
 

Vignoles, A. Goodman, A. Machin, S. and McNally, S. (2008) Widening Participation in Higher 

Education: A Quantitative Analysis: Full Research Report, Economic and Social Research 

Council (ESRC), Swindon. 

 

Wagner, J. (1979). Images of Information: Still Photography in the Social Sciences. 

Beverley Hills: Sage Publications. 

 

Wang, C. (2001) Photovoice Ethics. Health Education and Behaviour, 28(5), pp.560-

572. 

 

Wang, C. C. and Redwood-Jones, Y. A.  (2001) Photovoice Ethics: Perspectives from Flint 

Photovoice. Health Education Behaviour, 28(5), pp.560-572. 

 

Wanberg, C. R., Welsh, E, T. and Kammeyer-Mueller, J. (2007) 'Protégé and Mentor Self-

Disclosure: Levels and Outcomes within Formal Mentoring Dyads in a Corporate 

Context. Journal of Vocational Behaviour, 70(2), pp.398-412.  

 

Watson, D. (2012) The University and its Student Community: Knowledge as Transformation. 

in P. Temple (ed.) Universities in the Knowledge Economy: Higher Education Organisation and 

Global Change, London: Routledge, pp.197-211. 

 

Watts, A. G. (2006) Career Development Learning and Employability, Learning and 

Employability Series 2, York: The Higher Education Academy.  

 

Webb, G. (1997) Deconstructing Deep and Surface: Towards a Critique of Phenomenography. 

Higher Education, 33(2), pp.195-212. 



177 
 

Weiser, J. (2002) Photo Therapy Techniques: Exploring the Secrets of Personal Snapshots and 

Family Albums. Child and Family, Journal of the Notre Dame Child and Family Institute, 5(3), 

pp.16-25. 

 

Wenger, E. (1998) Communities of Practice: Learning, Meaning, and Identity. Cambridge: 

Cambridge University Press. 

 

Wenger, E. (2001) Supporting Communities of Practice: A Survey of Community - Oriented 

Technologies. 

 

Wenger, E. (2004) Knowledge Management as a Doughnut: Shaping your Knowledge Strategy 

through Communities of Practice, Ivey Business Journal Online, [online]. [Accessed 16 June 

2017]. Available at: 

<http://searchproquestcom.ezproxy.wlv.ac.uk/docview/216184915?accountid=14685> 

 

Wenger, E., McDermott, R. A., and Snyder, W. (2002) Cultivating Communities of Practice: A 

Guide to Managing Knowledge, Boston: Harvard Business School Press.  

 

Wilcox, P., Winn, S. and Fyvie‐Gauld, M. (2005) ‘It was nothing to do with the university, it was 

just the people’: the role of social support in the first‐year experience of higher education. 

Studies in Higher Education, 30(6), pp.707-722. 

 

Wiles, R., Colley, A., Robinson, J and Heath, S. (2012) Anonymisation and Visual Images: Issues 

of Respect, ‘Voice’ and Protection. International Journal of Social Research Methodology, 

15(1), pp.41-53. 

 



178 
 

Wiles, R. Clark, A. and Prosser, J. (2011) Visual Research Ethics at the Crossroads. in Margolis, 

E. and Pauwels, L. (eds.) The Sage Handbook of Visual Research Methods. London: Sage 

Publications Ltd.  

 

Wiles, R. Crow, G. Charles, V. and Heath, S. (2007) Informed Consent and the Research 

Process: Following Rules of Striking Balance? Sociological Research Online, 12(2), [online]. 

[Accessed 20 September 2015]. Available at: 

<http://www.socresonline.org.uk/12/2/wiles.html> 

 

Wiles, R. Prosser, J. Bagnoli, A. Clark, A. Davies, K.  Holland, S. and Renold, E. (2008) Visual 

Ethics: Ethical Issues in Visual Research, ESRC National Centre for Research Methods Review 

Paper, NCRM/011 [online]. [Accessed 20 September 2015]. Available at: 

<http://eprints.ncrm.ac.uk/421/1/MethodsReviewPaperNCRM-011.pdf>  

 

Williams, K. Herman, R. and Bontempo, D. (2013) Comparing Audio and Video Data for Rating 

Communication. Western Journal of Nursing Research, 35(8), pp.1060-1073. 

 

Williams, S. L. (1995) Self-Efficacy, Anxiety, and Phobic Disorders. in Maddux, J. E. (ed.), Self-

Efficacy, Adaptation, and Adjustment: Theory, Research and Application. New York: Plenum, 

pp.69-107. 

 

Yorke, M. (2002) Subject Benchmarking and the Assessment of Student Learning. Quality 

Assurance in Education, 10(3), pp.155-171, 

 

Yorke, M. (2004) Employability in the Undergraduate Curriculum: Some Student Perspectives. 

European Journal of Education, 39(4), pp.409–427. 

http://eprints.ncrm.ac.uk/421/1/MethodsReviewPaperNCRM-011.pdf


179 
 

Yorke, M. and Longden, B. (2008) The First-Year experience of Higher Education in the UK, Final 

Report, HEA, January 2008. 

 

Zepke, N., Leach, L. and Prebble, T. (2006) Being Learner Centred: One Way to Improve 

Student Retention. Studies in Higher Education, 31(5), pp.587-600. 

 

Ziller, R. C. (1990) Photographing the Self: Methods for Observing Personal Orientations. 

Newbury Park, Sage Publications, pp.107-121. 

 

Ziller, R. C. and Rorer, B. A. (1985) Shyness - Environment Interaction: A View from the Shy 

Side through Auto-Photography. Journal of Personality, 53, pp.626-639. 

 

Zimmerman, B. J.  (2000) Self-Efficacy: An Essential Motive to Learn, Contemporary 

Educational Psychology, 25, pp.82–91.   



180 
 

Appendix A - Comparison between the QAA Art and Design and Business 

and Management Subject Benchmark Statements Generic Skills 

 

Art and Design Benchmark Statements (QAA, 
2017) 
 

Business and Management Benchmark 
Statements (QAA, 2015) 

The capacity to be creative  

An aesthetic sensibility Emotional intelligence and empathy  

Intellectual inquiry Conceptual and critical thinking, analysis, 
synthesis and evaluation 

Skills in team working 
 

Ability to work collaboratively both 
internally and with external customers 
and an awareness of mutual 
interdependence  
 
Building and maintaining relationships 

An appreciation of diversity Ability to work with people from a range 
of cultures  

The ability to conduct research in a variety of 
modes 

 

The capacity to work independently, 
encouraging resilience and self-determination 
 

Self-management: a readiness to accept 
responsibility and flexibility, to be 
resilient, self-starting and appropriately 
assertive, to plan, organise and manage 
time 

Quality of critically reflecting on one's own 
learning and development 
 

Self-reflection: self-analysis and an 
awareness/sensitivity to diversity in terms 
of people and cultures. This includes a 
continuing appetite for development  

An appreciation of quality and detail  

The ability to factor ethical considerations into 
creative practice 

 

The ability to communicate in a range of 
formats. 
 

Communication and listening including 
the ability to produce clear, structured 
business communications in a variety of 
media  
 
Articulating and effectively explaining 
information 
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Appendix B – Briefing Sheets 

Briefing Sheet for Award Leaders 

Introduction 

As part of my Doctorate in Education I am exploring Business Management and Fine Art 

students’ career aspirations and ambitions. I am intending to explore critical moments / 

factors and experiences that have shaped students future career aspirations / ambitions. The 

information gained from my research will help academics and careers staff to consider how 

they develop careers aspirations and future ambitions in their students for example if the 

research finds the majority of students develop their aspirations based on academics telling 

real-life stories (case-studies) then the university should develop its academics to give more 

case-studies during class. If students develop their career aspirations and /or future ambitions 

through work experience then the university should look at implementing more work 

experience into courses etc.  

Methodology 

The students will be asked to take six original photographs that are meaningful to them in 

terms of their university experience and has influenced their career choice or ambitions. One 

of the photographs will sum up either the student’s career aspirations or an ambition that was 

promoted by their university experience, this could be travel, adventure or a community 

project etc. The photographs will be used as the basis of an interview centred on student 

explication of their choices and prompts from myself to elicit student accounts relevant to my 

research. 

How the Student / Participant will benefit from taking Part in my Research 

The Student / participant will benefit from taking part in my research by receiving careers 

advice (if they want it), a chance to find out about the employment services available to them 

and if the student hasn’t already started to consider their career their interview and 

photographs will help the participants to explore their career aspirations and give them an 

understanding of where they are now on their career plan. 

Student / Participant Criteria 

I was hoping that you will be able to recommend eight of your students who are on a full-time 

Fine Art course and are now in their 2nd year of study. The students need to be open and 

engaging, aged between 18-24 years and are first-generation students (students who are the 

first in their family to attend university). It does not matter if the participants are male or 

female although I would prefer a mix if possible, ethnicity is also not important when choosing 

students as it is not a factor I am analysing but ethnicity will be noted during data collection. I 

am just looking for a representative group from the Fine Art course. 

My deadline for setting the students their photography task is mid-February 2014 with 
completion of the task end of February 2014.  
 
Helene Turley, Careers and The Workplace, Host Organisation  
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Business Management and Fine Art Students’ Career Ambitions Case-

studies 

Research: Through photographs and discussion I am exploring critical moments / factors and 

experiences that have shaped students future career aspirations and ambitions. 

What I need from you: 

1. Six photographs by 28th February 2014 (see section below Task) 

2. One hour in the week beginning 10th March 2014 that I can conduct a videoed interview 

with you to discuss your photographs 

3. Your permission to record you as part of this research - as part of my research I would like 

to record not only in photographs but also on video the research process. This is so I can 

share the research process and findings with Doctorate supervisors, examiners and critics 

who may have an alternative view to my research findings. 

Task: Take six original photographs (on a mobile phone or camera) that are meaningful to you 

in terms of your university experience and / or has influenced your career choice. One of the 

photographs must sum up your career aspirations or an ambition that was prompted by your 

university experience. 

Please send your photographs to Helene Turley H.Turley@wlv.ac.uk by the end of Friday 28th 

February 2014. 

Week beginning 10th March 2014 I will meet with you to discuss your photographs; the kind of 

questions I will be asking are as followed:  

 Tell me about your photographs? Here we will explore what your photographs depict and how 
these photographs (images) make you feel. 

 Were there other photographs you wish you could have taken? 

 If you had to choose one photograph which one would you choose that sums up your career 
aspirations?  

 If you could how would you have changed these images? 

 If you had been given this task in your first year what photographs do you think you would 
have taken? 

 Are there any further comments you would like to make about anything we have not covered? 
 
Your responses will be kept anonymous. I will analyse your answers and see what your 

photographs and responses tell me about your influences on your career aspirations / 

ambitions. 

What I would like to offer you for helping me with this research is: 

 Careers advice on the basis of what we discussed in this project  

 A chance to find out about the University employment services  

 An exploration of your career ambitions and where you are now on your career plan (if you 
have one). 
 
Helene Turley  H.Turley@wlv.ac.uk   

mailto:H.Turley@wlv.ac.uk
mailto:H.Turley@wlv.ac.uk
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Appendix C - Participants Photographs 

Fine Art Participants 

John 

     

                

 

Paris 
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Amy  

      

     

 

 

Tammy  
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Gurpreet 

     

    

    

 
Trish 
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Business Management Participants 

Kam  

      

      

 

Harriet  

         

       

 



187 
 

Anna  

       

     

 

Yusef 
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Yasmin 

       

      

 

Rachel  

      

      


